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Problem
In an environment that challenges the non-profit sector, including church-based 
organizations, to do more with less, it is important to understand the mechanisms that 
build and sustain two key resources-individual giving and volunteering. Research 
indicates that there is a great deal o f variation in the extent to which individuals provide 
help. An integrative theoretical model is utilized to examine and compare the giving and 
volunteering behaviors, socialization, attitudes, reasons, and motivations o f adults with 
Seventh-day Adventist and other Christian religious identities, with secondary 
consideration given to the effect o f potential ethnic variations.
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Method
The sample ( N =  1359) for this study was selected for the purpose o f comparing
%
Seventh-day Adventist adults with those o f other Christian religious identities (controlled 
for church membership and attendance). The survey instrument utilized was the Study of 
Giving and Volunteering obtained from the Independent Sector. Chi-square, t tests, and 
analysis o f variance were performed to investigate the relationships between a wide range 
of attitudinal, motivational, behavioral, and diversity variables and giving and volunteering 
behaviors.
Results
Seventh-day Adventist adults (SDA) were found to be more likely to give and 
volunteer, and to give more extensively than those of other Christian religious identities 
(CRI). SDA giving rates were less labile in response to most variables than the CRI rates. 
While there were many small, significant differences between the SDA and CRI groups, 
most were small enough to be relatively unimportant. There is a strong relationship 
between asking people to help and their helping across all groups. The SDA group 
appeared to be exposed slightly more to various socialization experiences. Findings for 
this study, consistent with those from other studies, indicate that the most important 
differences between racial and ethnic identity and giving and volunteering are related to 
education and income.
Conclusions
Findings from this explorative and comparative study support the theoretical 
assertions o f selected portions of the integrative model o f helping utilized (kinship,
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
socialization, and cultural ethnic factors). Based on the support o f the theory, best 
practices are suggested related to bonding, empathizing, value development and 
transmission, practice of caring and personal responsibility, diversifying, conflict 
resolution, networking, and globalization.
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CHAPTER 1
INTRODUCTION
This is a critical time in our civilization-a time of bourgeoning hostility, 
indifference, insensitivity, and pain in our lives and in our communities (Schroeder, 
Dovidio, Sibicky, Matthews, & Allen, 1988, p. xiv). There is a desperate need for the 
balm of prosocial behaviors. There is a longing for lived experiences, tapestries o f caring 
that are vibrant pictures o f empathy, attachment, sensitivity, caring, and helping. And 
there is a surging outcry for “caring society” (Oliner & Oliner, 1995). National and 
international leaders point out the essential nature o f caring communities as civil societies 
whose values, norms, and dynamics reflect caring that translates into positive helping 
(Holland & Henriot, 1980; Putnam, 2000; Schroeder et al., 1988).
Research Background
Research indicates that there is a great deal of variation in the extent to which 
individuals provide help. Variations occur in when and how helping occurs based on 
individual differences and types o f helping-spontaneous (emergency) and non- 
spontaneous, sustained helping (Schroeder et al., 1988). In the face o f formidable social 
action challenges, it is imperative that the theoretical understanding o f prosocial behavior 
be expanded. Our grasp of the field of helping needs to envelop a deeper comprehension
1
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of who, when, and why individuals help (Schroeder, Penner, Dovidio, &  Piliavin, 1995).
Among scientific disciplines, social psychology has emerged as a leader in the 
study o f prosocial behavior. Prior to the mid-1960s there was little interest in the study of 
prosocial behavior other than the classical explanation by William McDougall (1908/1936) 
found in early social psychology textbooks. McDougall attributed social behavior to a set 
of primary instincts (flight, repulsion, curiosity, pugnacity, self-abasement, self-assertion, 
and parenting), which were believed to be capable o f prompting thought and action. 
McDougall believed that any given social behavior, including generosity, pity, and 
benevolence, as well as altruistic behaviors in general, emerged from the “true parenting 
instinct” and emotion (McDougall, 1908/1936, p. 61). The lack o f interest and research 
generated from his theory is attributed to the limited methods o f investigation available in 
the early 1900s and to the growing interest in behaviorism, which severely limited interest 
in instinct-based theory during this period (Schroeder et al., 1995, pp. 12-13).
An explosion o f interest in altruism emerged in the mid-1960s. The critical 
incident, the one most frequently cited for generating renewed focus on the study of 
prosocial behavior, was the murder of a young woman in Queens, New York. This event 
became known as the Kitty Genovese incident. As Ms. Genovese returned home from 
work late one night, an assailant repeatedly stabbed her. At least 38 individuals listened or 
watched the murder without coming to her assistance. Finally, 30 minutes after the attack 
began, a lone anonymous witness reported the incident to the police. Unfortunately, help 
came too late (Latane & Nida, 1981).
The apparent callousness and indifference to the Kitty Genovese incident drew the
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
attention o f  social scientists. Two social psychologists, Bibb Latane and John Darley, 
emerged as leaders in seeking answers to this phenomenon when they used experimental 
research methods to do so (Schroeder et al., 1995). Their empirical approach identified 
various situational factors that either promote or inhibit helping. Their landmark studies 
plowed new ground in the search for empirical bases of understanding of prosocial 
behavior, more specifically that o f the bystander, or spontaneous helping. They developed 
a “decision tree” to help predict when bystander helping behaviors would most likely 
occur (Latane, 1970; Latane & Darley, 1970; Latane & Nida, 1981). The Latane and 
Darley decision model is composed of five steps to implementing helping behavior. 
According to their model, there is failure to help if there is a negative response at any of 
the following steps: (a) Notice the event; (b) Interpret the event as requiring help; (c) 
Assume personal responsibility; (d) Choose a way to help; and (e) Implement the decision 
(Schroeder et al., 1995, p. 28). Conversely, a positive response moves an individual to 
the next step in the process. Thus the theory asserts that when a potential helper notices 
an event, recognizes a need for help, assumes personal responsibility, chooses a way to 
help, and acts, helping occurs.
In the past 30 years the burgeoning interest on the topic o f helping and altruism 
has resulted in more than 1,500 articles in professional and scientific journals (Schroeder 
et al., 1995). The volume of research has stimulated attempts to develop helping- 
taxonomies (classification schemes) and models in order to understand what helping 
actually entails (Amato, 1983; Amato, Smithson, & Pearce, 1983; McGuire, 1994; Pearce 
& Amato, 1980; Smithson, Amato, & Pearce, 1983). In order to avoid the resulting
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danger o f excessive reductionism, several researchers have developed integrative 
theoretical frameworks that attempt to explain the complexities of altruistic behavior 
(Hoffrnan, 1982; Schroeder et al., 1995; Smith, 1983).
It should be noted that the bulk of the research has focused on spontaneous 
helping. Research on non-spontaneous helping suggests that whereas cognitive models 
are the most likely predictors, there are almost certainly related affective mechanisms also 
at work. One of the more recent integrative theoretical frameworks, which was used as 
the model for this study, combines multiple bases o f helping. These bases are categorized 
as parts o f the integrated affective and cognitive models (Schroeder et al., 1995).
This study explores non-spontaneous helping or philanthropy as demonstrated by 
the giving and volunteering of adults o f Christian religious identities, with the secondary 
consideration of potential racial and ethnic variations. Emerging recognition of the role of 
religion in philanthropy has stimulated a concentrated exploration o f the role of faith in 
helping. There is a dearth o f useable research addressing the faith-based issues related to 
helping (i.e., “charitable work”). Many researchers and charity officials believe that even 
the most basic statistical data on charitable work in the United States is scarce and 
sporadic (Billitteri, Smithson, & Billitteri, 1997; Hall, 1990; Hodgkinson, Weitzman, & 
Kirsch, 1990; Hodgkinson, 1990, 1995; Schervish, 1990).
The deficiency in scholarship o f philanthropy, particularly as it is related to 
religion, has been attributed to (a) few scholars with first-hand knowledge o f how 
churches function, (b) the nature o f funding for non-profits’ research, (c) the organization 
of non-profits, and (d) the aloofness o f religious organizations when coupled with secular
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scholarship’s indifference to the role of religion in American philanthropy and voluntarism 
(Hall, 1990).
Researchers and agency directors cite glaring gaps in rigorous, unbiased academic 
research that (a) identifies how non-profit organizations can do more with less; (b) 
addresses key issues on giving, fund-raising, volunteerism, religiosity, and the role of non­
profit organizations; (c) explores philanthropic trends among diverse groups, such as 
minorities, baby boomers, and the young multimillionaires o f Silicon Valley; and (D) 
describes the giving and volunteering patterns for ethnic and racial groups, especially 
African-American, Hispanic, and Asian-Americans as a growing presence in the U.S. 
demographic mix (Billitteri et al., 1997, p. 33).
Concern for the needs o f the poor, oppressed, and hurting has been a theme of 
religious leaders and traditions across the ages (Adams, 1989; Balswick & Moreland, 
1990; Wood, 1990). The beliefs in love for others and benevolence are integrated into a 
common rule for social behavior found in many major religions o f the world, often 
referred to as the “golden rule.” The Judaeo-Christian version of this religious tenet is 
found throughout Scripture. In the Old Testament one example can be found in the book 
of Leviticus: “Love your neighbor as yourself’ (Lev 19:18, New International Version).
A New Testament rendition is expounded in the Gospel o f Luke: “Do to others as you 
would have them do to you” (Luke 6:31, New International Version) The Parable o f the 
Good Samaritan is presented in the Gospel o f Luke, chap. 10, as a model o f desired 
behavior, “neighborly love.” The notion that people with religious affiliation should be 
actively concerned about the well-being o f others is widely advocated by religious leaders
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(Doner, 1988; Hessel, 1992; Logan & Short, 1994; Watkins, 1994). However, 
“neighborly love,” or “service,” does seem to be in opposition with a natural tendency to 
“look out for number one.” While there is an apparent predilection for people to behave 
selfishly, religious traditions promote specific ideals for prosocial behavior. The challenge 
is to unravel the tapestry o f helping in order to understand how the threads o f religious 
involvement have an impact on whom, when, why, and how people help.
The most significant research on giving and volunteering in the United States is a 
biennial, longitudinal study conducted by Independent Sector, a national coalition of 
charities and foundations, implemented in 1988. The study has consistently highlighted a 
significant relationship between religious involvement and U.S. adults’ giving and 
volunteering behaviors. Further, it has provided ongoing support for the influence of 
various attitudinal, socialization, and community connection variables on giving and 
volunteering (Hodgkinson et al., 1996).
A national survey o f 4,200 congregations showed a strong tie between religious 
identity or affiliation and helping. Congregations developed among their membership the 
habit o f giving not only for religious purposes, but also for other activities that support the 
community (Hodgkinson et al., 1990).
There are a few limited studies that focus on the impact o f particular religious and 
ethnic communities and their correlates, but they provide only limited answers and point to 
the need for further research in the area (Carson, 1990; Heshka, 1983; Johnson et al., 
1989; McManus, 1990; Pacific Union Church Resource Center, 1990; Pittman &
Stockton, 2000; Rimor & Tobin, 1990; Ronsvalle & Ronsvalle, 1989; Stockton & Preas,
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1995; Trivers & McKinney, 1989). Research into the role o f Seventh-day Adventist 
church membership and its relationship to adult giving and volunteer practices is especially 
sparse (Hall, 1990; Pacific Union Church Resource Center, 1990; Pittman & Stockton, 
2000; Stockton & Preas, 1995).
Finally, in spite o f the fact that ethnic groups are a growing presence in U.S. 
communities, little is known about the differences in helping among various diverse groups 
(Wuthnow, 1990). Furthermore, even less is known about the mediating effects of 
religious identity when coupled with ethnic or racial diversity.
Statement of the Problem
With the far-reaching consequences o f the enactment o f the new welfare reform 
laws and the emergence of “charitable choice,” which are making fundamental changes in 
the way government provides for America’s poor and disenfranchised, it seems essential to 
consider the impact o f these changes. Congress is handing over money and authority to 
the states in the hope that state and local governments can accomplish more with less 
money. It seems obvious that demands on private charity (the third sector) will increase in 
an attempt to fill the gaps. The process o f shifting responsibility for entitlement programs 
to local agencies, including faith-based (religious) programs, is well under way.
Conservative and progressive members o f government are looking to private 
charities to do more for the poor in America. In order to meet such a challenge, charitable 
nonprofit sector leadership must not only avoid “compassion fatigue” and donor apathy, 
but they must sustain and increase their resources. It seems imperative that we continue
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to build a broadly based understanding o f the individual and group dynamics that are the 
basis o f individuals giving and volunteering.
It is essential to evaluate the ability o f the religious charitable sector in the United 
States to adequately meet such demands. As social service providers, private nonprofit 
organizations serve as a major line of defense for communities by providing services and 
reducing local tax burdens (Wolpert, 1996). While some agencies are national in scope, 
most nonprofit organizations tend to be rooted in communities, providing services through 
contributions and volunteer helpers. Many o f these organizations have religious 
affiliations. Basic to the survival of charities (primarily charitable nonprofit organizations 
that qualify for 501c3 IRS status) are adequate and sustained resources. The bulk of 
these resources are representations o f the giving and volunteering o f individuals.
Individuals with strong ties to religious traditions are more likely to give and 
volunteer than those without religious affiliation (Hodgkinson et al., 1996). Also, there is 
an emerging recognition that a potential strength of religiously affiliated interventions is 
the inherent ability to nurture prosocial tendencies and to provide helping in the cultural 
context of attachment and community (Bellah, 1985; Hall, 1990; Wuthnow, 1991, 1994,
1995).
Literature provides ample evidence that traditional faith-based communities have a 
tremendous potential for making significant contributions to leadership and relationship- 
based interventions (Stackhouse, 1990). Because individuals with religious identities and 
practices have been shown to have a significant role as prosocial resources (Hodgkinson 
et al., 1996), it is vital to expand our knowledge o f giving and volunteering based on
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9religious affiliation and any variations based on ethnicity.
In order to respond effectively to the challenges o f the new era, researchers must 
build the prosocial or helping research knowledge-base. We need to help the public and 
non-profit sectors, as well as religious communities, identify the contribution o f the thread 
of religious identity and practice in the tapestry o f helping. Ultimately, church-based 
organizations need to develop strategies that will maximize their capacities for helping in 
order to sustain their own communities and ministries as well as meet the burgeoning 
needs and expectations resulting from charitable choice policy.
Purpose of the Study
The purpose o f this study is to examine and compare the giving and volunteering 
behaviors and influences of adults with Seventh-day Adventist and other Christian 
religious identities. It is also intended to determine if the IS findings for the general 
population in their longitudinal study o f giving and volunteering are replicable in, and 
therefore generalizable to, individuals with Seventh-day Adventist identity. The purpose is 
further extended to investigate the influence of racial and ethnic identity on giving and 
volunteering among Seventh-day Adventist adults. Data for this research were taken from 
the Study for Giving and Volunteering in the United States (SGV) (Independent Sector,
1996) and combined with a small sampling o f Seventh-day Adventist (SDA) adults living 
in the United States, with an oversampling o f Hispanics and Blacks, who completed the 
adapted SGV survey instrument.
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Research Questions
Six specific research questions form the core of this study. Within 
the framework of the specific research questions this study explores the following:
Question 1: How do adults with an SDA identity compare to other Christian 
religious identities in their giving and volunteering behavior?
Question 2: Do socialization experiences influence the giving and volunteering 
behavior o f adult SDAs when compared with other Christian religious identities?
Question 3: Are the personal attitudes, reasons, and motivations for giving and 
volunteering the same for SDA adults as for those o f other Christian religious identities?
Question 4: How do SDA adults with Hispanic, Black, and White identities 
compare in their giving and volunteering behavior?
Question 5: Are the socialization experiences for giving and volunteering the same 
for Hispanic, Black, and White SDA adults?
Question 6: Are the personal attitudes, reasons, and motivations for giving and 
volunteering the same for Hispanic, Black, and White SDA adults?
Theoretical Framework
The integrative theoretical model selected for this study is the Affective Cognitive 
Determinates o f Helping and Altruism (ACDHA) (see Figure 1). The model, proposed by 
Schroeder, Penner, Dovidio, and Piliavin (1995), is grounded in 30 years o f voluminous 
research in the field o f prosocial behavior. The following explanation of the ACDHA 
model, developed by Schroeder et al., is a summary o f their 1995 proposal (unless directly
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quoted or supplemented by additional citations to recognize the foundational work of 
others) o f the model (Schroeder et al., 1995, pp. 252-288).
Social psychologists universally view humans as thinking and feeling beings. 
Researchers seem to agree that affect (emotions, feelings) and cognition (thoughts) 
strongly influence our behavior (Strayer, 1987). Zajonc (1980) proposed that the impact 
of cognitive and affective influences on behavior be treated as separate systems that act as 
independent sources o f information that modify how people interpret what has happened 
and guide how they should respond. Although the affective and cognitive systems 
invariably influence each other and are not, as might be implied, reductionistic, for the 
purpose o f clarity and simplification in unraveling this complex tapestry o f behavior, 
several o f the threads are separated and then divided (see Figure 1).
Emotional (affective) 
Influences
Giving &
Volunteering
Behavior
(Helping)
Cognitive Influences
Figure 1. Affective and cognitive basis for helping.
Note. From The psychology o f  helping and altruism: Problems and puzzles (p. 259) by D. A. 
Schroeder, L. A. Penner, J. F. Dovidio, & J. A. Piliavin, 1995, New York: McGraw-Hill. 
Copyright 1995 by McGraw-Hill, Inc. Adapted with permission.
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This model indicates that affective reactions are more basic and primitive sources 
of behavior than are cognitive ones. They are viewed as typically emerging first 
(Lazarus, 1982; Zajonc, 1980). Thus, it makes sense to discuss affective bases first and 
then proceed to cognitive bases o f helping, which are considered more predominant 
determinates o f non-spontaneous helping (Schroeder et a l, 1995).
Affective Basis o f Helping
Figure 2 represents affective bases o f helping. Before giving a summary o f the 
model, a brief note of explanation about the figure might be helpful. A single arrow 
designates a causal relationship between elements in the model. Bidirectional arrows 
indicate reciprocal influences in which each element influences the other. Key elements are 
italicized in the narrative. The left-hand side of the affective model represents the innate, 
genetically based human characteristics that are used to delineate the origins of affective 
helping. The right side represents three major motivations for affect-based prosocial 
actions as labeled along the bottom of the figure (Schroeder et al., 1995, p. 259).
The following is a summary of the o f the elements o f each section o f the affective 
and cognitive portions of the ACDHA model. Key researchers who have established 
support for each element in the model are cited. Areas of the model being tested in this 
study are highlighted in the narrative and indicated by arrows on the model as areas of 
focus.
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Figure 2. Affective basis for helping.
Note. From The psychology o f  helping and altruism: Problems and puzzles (p. 260) by D. A. Schroeder, L. A. Penner, I. F. Dovidio, & J. 
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The first part o f the affective model illustrates the processes responsible for genetic
predisposition for prosocial behavior. Schroeder et al. (1995) explain that
a basic premise o f this model is that affective kinds o f helping are, in part, caused 
by tendencies we have inherited from our ancestors. That is . . . there is sufficient 
evidence that humans are genetically predisposed to react to distress in another 
person in ways that may cause them to help that person. (Schroeder et al., 1995,
p. 259)
Inherent Capacities and Abilities
The section of the model devoted to inherent capacities and abilities explains the 
neurological structures that undergird human feelings and emotions (i.e., the limbic 
system). Evolutionary theorists believe that if there is an evolutionary basis for helping 
and altruism, then it is likely to involve the genetic predispositions related to the ability to 
experience emotions that translate into behavior (Campbell, 1975; Zajonc, 1980). Studies 
of twins suggest that there is modest evidence for the heritability o f empathy, especially 
the affective component (Zahn-Waxler, Robinson, & Emde, 1992). Creationists would 
argue that the capacities endowed for humans to experience the fullness of human 
relationships are God-given.
Schroeder et al. (1995) attribute the genetic origins o f helping to spontaneous 
communication, defined as the “general tendency o f humans to communicate their 
emotions” (p. 260). They believe that em pathy, a fundamentally affective response to 
another person’s problems and distress, arises as a special kind o f human communication. 
Therefore, they propose that spontaneous communication and empathy are the foundation 
of the capacities and abilities needed for the two genetic selections processes-^/? selection
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and reciprocal altruism -that could lead to human helping and altruistic tendencies. These 
two selection-process theories are widely discussed in socio-biological theory circles 
(Hoffman, 1978, 1981a, 1981b; Morgan, 1984; Ridley, 1981; Ridley & Dawkins, 1984; 
Sober, 1992; Vine, 1992; Wilson, 1978).
Genetic Selection Processes
The notion o f kin selection, as used in the affect-based helping context, is that 
through the ages some ancestors were genetically predisposed to exhibit differential 
helpfulness toward relatives or kin. In kin-selection theory the key to survival o f a 
characteristic or trait in a species has to do with its contribution to the reproductive 
success o f surviving heirs who bear the characteristics (Wilson, 1978). This theory 
further postulates that empathy enhances the facilitation o f the kinship selection. It 
suggests that spontaneous communication with those with whom human beings share 
positive interactive relationships will be most effective. Typically, the interaction is with 
family members or with others who live in close proximity. In other words, a strong 
correlation between the degree o f connection to a potential beneficiary o f helping and the 
experience of empathy (arousal) in response to human needs can be expected. This 
arousal is likely to be the result o f an increased ability among people who interact to 
communicate emotionally. Evidence indicates that empathy is not only an antecedent o f  
kin selection but that it also is a consequence in that the beneficiaries o f kin selection are 
likely to be highly sensitive to the feelings o f others (Cunningham, 1985/86;
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
16
Essock-Vitale & McGuire, 1980; Ridley & Dawkins, 1984; Schroeder et al., 1995, pp. 
260-261).
The second genetic selection process in the model, reciprocal altruism, addresses 
mutual helping that optimizes the probability that cooperating, non-related individuals are 
likely to survive. The model maintains that affective communication, more specifically 
empathy, is fundamental to reciprocal altruism. But reciprocal altruism is not considered 
beneficial to helpers and their progeny unless the potential helper can effectively and 
efficiently identify potential needs as well as accurately distinguish between (a) 
beneficiaries who will reciprocate and (b) beneficiaries who will accept help but not 
reciprocate with assistance when needed. Beneficiaries who are skilled in spontaneous 
communication and empathically responsive are more likely to have increased ability to 
accurately communicate expectations and perceive the intentions o f potential recipients. 
Theoretically, then, if reciprocal altruism increases the reproductive success o f people who 
are effectively involved, it would also boost the genetic-based potential for empathic 
individuals (Cunningham, 1985/86; Essock-Vitale & McGuire, 1980; Trivers, 1971; 
Schroeder et al., 1995, pp. 260-261).
Variables of Foci
The role o f religion, communal relationships, or a combination o f both have been 
considered to have an impact on the kin-selection mechanism, counteracting, or at least 
mediating, the predicted outcomes of certain traditional sociobiological and socio- 
evolutionary theories. Judaeo-Christian religious norms have been discussed as
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encouraging prosocial or altruistic behavior (Batson, 1983; Campbell, 1975; Cunningham, 
1985/86; Grusec, 1982; Moore & Eisenberg, 1984). In fact, religious communities may 
extend the kin-selection processes because o f frequency of exposure and feelings of 
relatedness.
Kin selection altruism does not have to involve instinctive fixed action patterns to be 
biologically based or adaptive. It may simply be that humans are genetically equipped 
with the tendency to become attached to those with whom they encounter frequently, 
since most o f such associations are likely to be relatives. (Cunningham, 1985/86, p. 
48)
Miller and Bersoff (1994) found that interpersonal reciprocity was substantively distinct 
across different cultures, particularly where dominate cultural conceptualizations o f self 
are seen as individualistic instead o f collective.
Situational Responses
This section o f the model pertains to one person’s reactions to the awareness of 
another person’s need. It concerns two interrelated kinds o f situational responses to 
distress in others, responses that are designated as em pathic reactions and activation of 
standards about fa irn ess  an d  reciprocity. In addition to being partially caused by genetic 
predispositions, those mechanisms are believed to be considerably modified by 
environmental, social, and cultural influences. They are indicated by the descending 
arrow pointing to this section o f Figure 2.
Potential helpers respond more strongly to some situational cues than to others 
(e.g., clear emergencies). Also, the nature and length o f the relationship between the 
helper and the victim have been clearly shown to have substantial impact on the degree o f
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empathic reactions and feelings about fairness. M aturational changes also affect a 
person’s capacity to experience empathy (Schroeder et al., 1995, pp. 261-262).
Cultural an d  socialization  considerations are additional variables that contribute to 
individual and group variations with regard to response to people in distress.
Socialization has been described as “those processes by which individuals acquire the 
values and standards o f society, taking them on as their own-that is, internalizing them” 
(Grusec, 1991a, p.10). Further, “developmental researchers have come to understand that 
socialization also involves learning about relationships, including concepts o f the self and 
others” (Grusec, 1991a, p. 10). Researchers theorize that individuals who grow up in 
collective cultures are more responsive to needs within their own group and less 
responsive to “outsiders” (Miller & Bersoff, 1994).
Parental models are also viewed as critical in family socialization  o f helping values 
and norms (Moore & Eisenberg, 1984). Warm, nurturing parents, with strong prosocial 
values, tend to have nurturing children (Ainsworth, 1973; Bowlby, 1969; Grusec, 1991a, 
1991b; Oliner & Oliner, 1988; Rosenhan, 1969). Individual differences may emerge from 
variations in family experiences, social modeling, and gender socialization, as well as 
genetic heritage (Barbee et al., 1993; Dovidio & Gaertner, 1983; Eagly & Crowley, 1986; 
Eisenberg, et al., 1989; Eisenberg & Lennon 1983; Piliavin &  Unger, 1985).
Affective Reactions
Emerging from the reactions to the situational responses to the person in need, 
affective reactions can be experienced in a number o f ways. Through the process of
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empathy it is postulated that a person may experience (a) negative emotional states such as 
person a l distress and upset, (b) empathic concern  particularly when there is a close 
personal bond, or (c) a violation o f a potential helper’s standards o f fairness and 
reciprocity. Violations of these standards may result in feelings of guilt, sadness, and 
related emotions. It is argued that when a person violates standards o f fairness, which are 
believed to be universal across all cultures, he or she may be motivated to help in an 
attempt to escape negative emotions such as guilt and shame. Helping is considered to be 
an equalizer in the restoration of balance o f fairness, a repairer o f self-image. There is 
considerable individual variation in response to people responsible for violations of 
culturally transmitted mores or standards o f fairness (Schroeder et al., 1995, pp.
263-264).
Motivations for Helping
Emanating from the affective reactions are three distinct, corresponding 
motivations for helping, giving, and volunteering. First, produced by distress and upset is 
arousal-reducing egoistic motivation. In order to feel better, relieve their own 
discomfort, or gain a reward, people help. Second, it is hypothesized that empathic 
concern may lead to a genuine altruistic motivation. However, this is judged as less likely 
than egoistically motivated helping. Third, the egoistic, negative-state relief model 
conjectures that motivation to help arises in response to the desire to feel better. In other 
words, people have learned that helping can improve mood by eliminating the negative 
mood or result in some rewarding outcome (Schroeder et al., 1995, p. 264).
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The creators of this model believe that the affective portion o f the model is most 
applicable to informal, unplanned, and short-term helping among friends and family 
members. Furthermore, when the potential beneficiary o f helping is a close person who 
evokes strong emotions in the helper, affect exerts its strongest influence in the presence 
of extreme distress or significant danger. In these situations, “it is probably helpers’ hearts 
rather than their heads that determine their actions” (Schroeder et al., 1995, p. 265).
Cognitive Bases for Helping
As noted earlier, the Affective Cognitive Determinants o f Helping and Altruism 
Model is framed in the assumption that helping emanates from both feeling and thinking. 
The capacity for higher-order thinking and reasoning is what differentiates humans from 
other animals Although there may be strong affective bases o f helping, cognitive 
processes are likely to be an even stronger influence on helping. Figure 3 illustrates 
cognitive-based helping, which depends on the potential helper’s assessment o f the costs 
and benefits associated with offering help. The objective o f the Affective Cognitive 
Determinants o f Helping and Altruism is to explain how the variables o f the model impact 
this critical decision-process (Schroeder et al., 1995, p. 265).
Acquisition Processes
The first set o f variables in this portion o f the Affective Cognitive Determinants of 
Helping and Altruism Model has a limited emphasis on affective-based helping. Instead, 
the cognitive section of the model is based in the distal causes o f cognitively based 
helping-the social and cultural influences on a person’s thinking about helping (for this
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study, giving and volunteering). It includes individual differences or threads in the 
tapestry o f socio-cultural environmental influences that ultimately fashion the direct- 
learning experiences, social models to which people are exposed, and the cultural and 
social values that they have assimilated. Further, the model shows that when people 
emerge from a cognitive perspective, they learn about giving and volunteering in the same 
ways in which they leam other social behaviors (Schroeder et al., 1995, pp. 265-266).
The acquisition process is divided into two primary areas, (a) direct learning  
experiences (classical conditioning and operant learning) (Aronffeed, 1970; Bar-Tal,
1976, 1982; Bar-Tal & Raviv, 1982; Bar-Tal, Raviv, & Leiser, 1980; Krebs, 1978; 
Reykowski, 1984; Smithson, 1983, Smithson et al., 1983; Weiner, 1980), and (b) 
observational learning, socialization, a n d  cultural influences (Cialdini, Kenrick, & 
Baumann, 1982; Cialdini & Kenrick, 1976; Fiske, 1991; Framing, Allen, & Jensen, 1985; 
Rushton, 1976, 1982). Direct learning is basic (Schroeder et al., 1995, pp. 265-266). 
Children commonly leam to help others by receiving tangible rewards for helping (Fabes, 
Fultz, Eisenberg, May-Plumlee, & Christopher, 1989; Gelfand & Hartman, 1982; Rushton 
& Teachman, 1978; Smith, Gelfand, & Hartmann, 1979). There is supportive evidence 
that children as well as adults are influenced by observational (social) learning-watching  
prosocial models (Ahammer & Murray, 1979; Lipscomb, McAllister, & Bregman, 1985; 
Moore & Eisenberg, 1984; Rushton, 1975). Children can leam that helping is valued, how 
to help, and what happens when they help. Families and cultures have been shown to vary 
significantly in how they teach a child about helping (Brody &  Shaffer, 1982; Grusec, 
1982; Hoffman, 1975, 1994). Variations in socialization and cultural experiences can
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result in individual differences in thoughts about helping (Cunningham, 1985/86; Johnson 
et al., 1989; Ma, 1985; Miller & Bersoff, 1994).
In terpersonal and In trapersonal Differences
The second set o f mechanisms focuses on the more immediate and proximal causes 
of decisions about helping (Schroeder et al., 1995, p. 266). Thinking processes, like 
feelings, may be modified by individual differences, such as personality characteristics 
(Batson, Bolen, Cross, & Neuringer-Benefiel, 1986; Carlo, Eisenberg, Troyer, Switzer, & 
Speer, 1991; Midlarsky, 1984; Oliner & Oliner, 1988; Reddy, 1980; Savin-Williams,
Small, & Zeldin, 1981) and social roles designed through the learning and socialization 
processes described in the first section of the model (Barbee et al., 1993; Dovidio & 
Gaertner, 1983; Eagly & Crowley, 1986; Eisenberg et al., 1989; Eisenberg & Lennon, 
1983; Otten, Penner, & Altabe, 1991; Piliavin & Unger, 1985).
Additionally, m aturational changes have been shown to need serious 
consideration, especially in young children (Eisenberg, 1986, 1989; Rushton, 1976).
Being cognitively egocentric, young children have difficulty learning helpfulness. They 
lack the cognitive ability to project themselves into another person’s situation or to truly 
perceive another’s problem or needs (Hoffman, 1975, 1982). As people mature, they 
develop cognitive abilities that improve understanding and perception of events and of 
other people’s perspectives, and they are better able to evaluate when and how to help 
(Davis, 1984). It is believed that by late adolescence (around the age of 15 or 16), most 
individuals have acquired personal, intrinsic motivations for prosocial behavior
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that directly and indirectly have an impact on cognitively based helping (Cialdini et al., 
1982).
External and Internal Cues
In the presence of a potential helping situation, transitory moods and fee lin gs  
(Cialdini et al., 1982) and immediate social circumstances serve as additional threads 
(Edelmann, Childs, Harvey, Kellock, & Strain-Clark, 1984; Isen, 1970; Isen, Clark, & 
Schwartz, 1976; Midlarsky, 1984; Midlarsky & Hannah, 1985). Some influences that can 
affect assessments o f costs and rewards o f helping are positive and negative moods, as 
well as the effects o f the immediate social circumstances (Schroeder et al., 1995, p. 267).
Situational factors such as diffusion o f responsibility and attributions o f blame are 
viewed as direct, highly important influences on negative decisions toward pro social 
behavior (Schroeder et al., 1995, p. 267). They act by reducing a person’s estimate o f the 
cost o f not helping (Dovidio, Piliavin, Gaertner, & Clark, 1991; Piliavin, Rodin, &
Piliavin, 1969).
Cognitive Mediators
The Affective Cognitive Determinants o f Helping and Altruism Model proposes 
that personal characteristics and immediate social circumstances indirectly affect three 
cognitive responses identified as social norms, personal standards, and focus of attention. 
Social norms, as widely held expectations o f acceptable behavior, have their roots in 
individual differences in social and cultural experiences (Cunningham, 1985/86; Johnson 
et al., 1989; Miller & Bersoff, 1994). They are indicated as such by the path of arrows in
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Figure 3 o f this section of the model. Subsequent to personal experiences and 
observational learning, people acquire the social norms that their society or group value. 
Direct and implicit communication with people in the same situation modifies individual 
learning regarding appropriate selection o f norms in specific situations (Schroeder et al., 
1995, p. 267). Therefore, one would expect that an observer’s learning experiences and 
immediate situation would moderate his or her thinking about which norms are most 
relevant across a range o f helping situations (Carlo et al., 1991).
Personal standards, the second cognitive response, may reflect appreciable 
differences in personal standards, which are intimately linked to self-concept, within the 
same culture (Schroeder et al., 1995, p. 268). Furthermore, because o f maturational 
processes, one should expect a wide range in the extent to which personal norms affect 
decisions about helping (Bierhoff, Klein, & Kramp, 1991).
With regard to the third cognitive response, focus o f attention, all the personal and 
situational variables interact to determine the extent to which people pay attention to the 
needs of others as well as their own. For example, men and women are socialized to 
attend to the needs o f others differently, with women traditionally expected to be more 
socially sensitive than men. Under the influence o f temporary mood mechanisms, 
however, and responding to positive affect or emotions, a man may act in a more sensitive 
manner than is “normal” for male role-expectations (Schroeder et al., 1995, p. 268). 
Additionally, with the presence o f negative states (e.g., depression) or in highly stimulating 
environments, there is usually a reduction in attentiveness to the needs of others (Dovidio 
et al., 1991).
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Decisions About Helping
The Affective Cognitive Determinants o f Helping and Altruism Model proposes 
that the social norms, personal standards, and attention directly affect the last and most 
critical cognitive mediator, a potential helper’s evaluation o f the costs and rewards 
associated with the decision about whether or not to act. “A cost-reward analysis of 
helping assumes an economic view o f human behavior-people are motivated to maximize 
rewards and minimize costs” (Schroeder et al., 1995, p. 268). Therefore, the model 
addresses the issue from a decidedly egoistic perspective toward the motivation o f helping, 
one that assumes that people are mainly concerned about their own self-interest.
However, people are thought to factor in the cost o f not helping as well (Batson et al., 
1986; Batson, O'Quin, Vanderplas, & Isen, 1983). Although the cognitive model is 
believed to be viable for explaining many acts o f spontaneous, unplanned, informal 
helping, the creators o f the model maintain that it is much more useful than the affective 
model for explanation o f collective prosocial and cooperative action kinds o f helping. 
Further, the research undergirding this model strongly supports the notion that decisions 
to donate time or money for the public good or for charity are most often influenced by 
cost-reward calculations (Schroeder et al., 1995, pp. 268-269). Schroeder et al. (1995) 
suggest that
volunteers and contributors are usually individuals who have decided that it is in 
their own long-term best interests, as well as the long-term best interests of others 
in the community, to engage in work for the public good. Thus we believe that 
most (but perhaps not all) actions o f this type represent cognitively based forms of 
helping. (Schroeder et al, 1995, p. 269)
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Variables o f Foci
This study focuses on the acquisition processes o f socialization and social learning 
and personal differences o f the Cognitive Bases Model. It seems appropriate to question 
the degree to which affiliation with a particular religious tradition alters judgments related 
to costs-reward analysis through the action o f the model’s variables.
As we wind up our discussion o f the two parts o f the model, it is critical to 
reiterate that although we have discussed the affective bases and cognitive bases 
independently, the outcomes of these mechanisms customarily interact, resulting in the 
actions people take. Several mutual influences typically interact to make an impact on the 
products o f these processes (Schroeder et al., 1995, pp. 269-271):
1. The degree to which we experience affective empathic arousal strongly 
influences cognitive assessments of costs for not helping.
2. The probability o f helping increases in direct proportion between the degree of 
unpleasant arousal because of empathizing with a person in distress and the anticipated 
costs for not helping.
3. How we assess the costs o f not helping influences the level o f empathic arousal.
4. Changes in the perceptions o f costs for helping can eventually reduce the 
degree of empathic arousal. As a result, if the costs are judged to be too high, we can 
relieve dilemmas by redefining or interpreting the situation (i.e., attribution of fault to the 
victim, diffusion of responsibility).
5. At a more fundamental level, when experiencing high levels of empathic arousal 
(e.g. emotions that trigger the adrenaline response known as “fight or flight response”) we
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focus our attention on the most vital, central stimuli while we ignore less-important 
peripheral stimuli. Because o f our subsequent diminished ability to assess the full range of 
costs in a given situation, extreme levels o f empathic arousal may result in impulsive, 
nonrational helping that jeopardizes the well-being o f both the helper and the person in
need.
In summary, “decisions about whether to help are based on both affective and 
cognitive processes. Although these systems can operate independently, they usually 
combine to determine our behavior” (Schroeder et al., 1995, p. 271).
Significance of the Study
This study attempts to contribute to filling identified voids in our research-based 
understanding of giving and volunteering origins, motivations, influences, and diverse 
demographics. The results could serve several purposes:
1. Describe the basic demographics o f religious-identity helping
2. Inform strategies for the recognition and affirmation o f unique patterns of 
helping and in the promotion of giving and volunteering by African-Americans and 
Hispanics
3. Equip leaders, parents, and educators with empirically driven approaches to 
develop and foster values, norms, and potential interpersonal and organizational dynamics 
that optimize potential for giving and volunteering
4. Contribute to a strengths-based perspective o f religiously affiliated 
organizations in the public sector
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5. Encourage administrators and leaders o f charitable organizations in the 
development and maintenance o f policies and practices that incubate and sustain giving 
and volunteering
6. Provide practical applications for translation into social action, policy- 
development, and fund-raising
7. Establish a level of confidence for generalization o f findings related to giving 
and volunteering across selected religious identities.
Delimitations
The study is delimited to the following considerations:
1. The data come from the random sample selected by the Giving and 
Volunteering Survey (SGV) of 1996 and a sample ofU .S. resident, non-institutionalized 
adult Seventh-day Adventist (SDA) church members, with an oversampling of Blacks and 
Hispanics, selected from a convenience sample o f available church directories clustered 
into geographical sections o f the United States.
2. No attempt was made to sample non-adults or to obtain an oversampling of 
diverse racial or ethnic groups other than Hispanics and Blacks.
3. The final sample includes only cases o f respondents who, from either the SGV 
or SDA sample, reported holding church membership in a Christian religious tradition and 
attendance at religious services at least once a month.
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Limitations
1. The data are limited to information elicited from respondents for the past 12 
months (collected from May 4 to June 16, 1996, for the SGV sample and from July to 
September, 1998, for the SDA sample).
2. The study is confined to data obtained from SDA subjects who voluntarily 
completed and returned the self-administered SDA Giving and Volunteering Survey and 
the data obtained from the 1996 Giving and Volunteering Survey Interviews conducted by 
the Gallup Organization.
Definition of Terms
Volunteering. Time donated, without pay, to help another individual or an 
organization.
Giving'. The contribution o f financial resources to help another individual or an 
organization.
P rosocia l behavior . A broad category o f behaviors or actions that are “defined by 
society as generally beneficial to other people and to the ongoing political system” 
(Piliavin, Dovidio, Gaertner, & Clark, 1981, p. 4).
Philanthropy: Love for humankind as manifested through acts of caring, kindness, 
goodwill, or practical benevolence in a variety of settings. Philanthropy is regarded as a 
critical dimension o f American civil democratic society as exhibited through the collective 
actions of the independent sector o f non-profit institutions (O’Connell, 1987).
H elping. “An action that has the consequences of providing some benefit to or
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improving the well-being o f another person” (Schroeder et a l, 1988, p. 16).
Spontaneous helping. Unplanned and informal helping arising from a natural or 
emotional internal forces without premeditation (e.g., aid in a emergency, comforting a 
hurt child, or telling some they have dropped money).
Non-spontaneous helping: Planned and formal, often sustained, helping (e.g., 
tithing, serving on a non-profit board, volunteering for Hospice, etc.) contrary to the 
mechanisms of spontaneous helping.
Adults: People who identify themselves as 18 years o f age or older.
Altruism: Acts o f concern for others (i.e., sharing, helping, expressions of concern 
and consideration, reassuring, defending, donation o f time and/or money) that are 
performed apart from expectation o f reward or fear of punishment from external sources 
(Grusec, 1991a, p. 9).
Compassion fatigue: Emotional/mental weariness or exhaustion that inhibits one’s 
ability to act empathically (entering into the feelings o f another). It can be conceptualized 
as a form of burnout in the business o f caring.
Donor apathy : A lack of feeling or responsiveness toward requests to allocate 
time and/or monetary resources for philanthropic purposes.
Socialization: “Those processes by which individuals acquire the values and 
standards o f society, taking them on as their own-that is, internalizing them” (Grusec, 
1991a, p.10). “Lately, developmental researchers have come to understand that 
socialization also involves learning about relationships, including concepts of the self and 
others” (Grusec, 1991a, p. 10).
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
32
N on-institu tionalized U.S. residents. People who are listed on church-membership 
lists as having a U.S. home address, a private telephone number, or both.
Independent Sector (IS): A coalition of voluntary organizations, foundations, and 
corporations seeking to preserve and enhance the American traditions o f giving, 
volunteering, and nonprofit initiative (O’Connell, 1987).
Giving and Volunteering Survey (SGV): A survey instrument constructed and 
used for the longitudinal, biennial study on giving and volunteering conducted by the 
Independent Sector and administered by the Gallop Research Organization and launched 
in 1988.
Religious Identity (RI): Self-designation as the member o f a specific Christian 
religious tradition.
Christian Religious Identity (CRI): Indicates the Mainline Protestant, Semi- 
Mainline Protestant, Roman Catholic comparison groups used in this study.
Mainline Protestant (MP): The comparison group formed for this study by 
selecting respondents from the SGV database who identified themselves as members of 
the following Protestant Christian religious traditions: Presbyterian, Episcopalian, United 
Church o f Christ, Lutheran, and Methodist.
Semi-Mainline Protestant (SMP): The comparison group formed for this study by 
selecting respondents from the SGV database who identified themselves as members of 
the following Protestant Christian religious traditions: Baptist and other Protestant (not 
specified beyond Protestant).
Roman Catholic (RC) : The comparison group formed for this study by selecting
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respondents from the SGV database who identified themselves as members o f the Roman 
Catholic religious tradition.
Seventh-day A dventist (SDA): A group composed o f respondents who identified 
themselves as members o f the Seventh-day Adventist religious tradition. Seventh-day 
Adventist Church leaders describe the faith tradition on the organization’s web page as 
follows:
Our name: The name Seventh-day Adventist includes two vital beliefs for us as a 
church. ‘Adventist’ reflects our passionate conviction in the nearness o f the soon 
return (‘advent’) of Jesus. ‘Seventh-day’ refers to the biblical Sabbath which from 
Creation on has always been on the seventh day of the week, or Saturday.
Our Mission: The mission o f the Seventh-day Adventist Church is to proclaim to all 
peoples the everlasting gospel in the context of the three angels’ messages of 
Revelation 14:6-12, leading them to accept Jesus as personal Savior and to unite with 
His church, and nurturing them in preparation for His soon return.
Our Method: We pursue this mission under the guidance o f the Holy Sprit through:
Preaching'. Accepting Christ’s commission (Matthew 28: 18-20), we proclaim to all 
the world the message o f the loving God, most fully revealed in His Son’s reconciling 
ministry and atoning death. Recognizing the Bible to be God’s infallible Revelation of 
His will, we present its full message, including the second advent o f Christ and the 
continuing authority of His Ten Commandment law with its reminder o f the seventh- 
day Sabbath.
Teaching. Acknowledging that development o f mind and character is essential to 
God’s redemptive plan, we promote the growth o f a mature understanding of and 
relationship to God, His Word, and the created universe.
H ealing. Affirming the biblical emphasis on the well-being of the whole person, we 
make the preservation o f health and the healing of the sick a priority and through our 
ministry to the poor and oppressed, cooperate with the Creator in His compassionate 
work of restoration.
Our Vision: In harmony with the great prophecies o f the Scriptures, we see as the 
climax o f God’s plan the restoration o f all His creation to full harmony with His
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perfect will and righteousness. (General Conference of Seventh-day Adventists, 2001,
p. 1)
Organization of the Study
This dissertation is organized into five chapters.
Chapter 1 provides the introduction, statement o f the problem, purpose o f the 
study, theoretical framework, significance o f the study, research questions, definition of 
terms, the delimitations and limitations of the study, and organization of the study.
Chapter 2 reviews the literature in two areas: (a) studies related to altruistic 
attitudes, behaviors, and motivations and (b) the influence of religious affiliation on 
attitudes, behaviors, and motivations.
Chapter 3 describes the methodology and type o f research, which includes the 
population and sample selection variables, research techniques, instruments, data- 
collection, and statistical analysis.
Chapter 4 presents the findings and the interpretation of the results.
Chapter 5 provides a summary o f the study, discussion o f the results, implications 
of the findings, and recommendations for further research.
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REVIEW OF RELATED LITERATURE
Prosocial Behavior Research
A broad array o f studies focus on the development of altruism and prosocial 
behavior. Experimental research represents the bulk of these studies. Although 
experimental research attempts to explain naturally occurring behavior, it cannot replicate 
all the complexities o f everyday decision-making. Seminal research in the field of altruism 
sought to explain emergency or spontaneous helping. Eventually research was expanded 
to sustained helping in non-emergency situations-referred to here as non-spontaneous 
helping. Non-spontaneous helping, such as sustained giving and volunteering, is the focus 
of this dissertation. Non-spontaneous helping has been much less widely studied than has 
spontaneous helping, resulting in a relative dearth of current literature on the topic. To 
the extent possible, this review o f literature will provide an overview o f existing 
knowledge and related theories that build confidence in predicting and explaining the 
influence of identified variables related to giving- and volunteering-behaviors. And 
because context is particularly relevant to socialization and religious-identity variables as 
they relate to giving and volunteering behaviors, the review also includes a discussion of 
context.
35
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Childhood Socialization and Social Learning 
In their search o f origins o f altruism, researchers have explored mechanisms o f  
cognitive and moral development and socialization processes (Aronfreed, 1970). In the 
early years o f study in the field, the obscurity o f the question resulted in seminal 
experimental-design research conducted with children. More recently, some research 
focus is shifting to the study of sustained, non-spontaneous prosocial behaviors, such as 
giving and volunteering (Schroeder et al., 1995). Emerging from that research is a profile 
of the importance o f the role of religious institutions as agents o f socialization and moral 
development.
Religious Communities as Social Institutions 
Among the most enduring social institutions, religious communities should be 
taken seriously when considering factors that affect giving and volunteering. Historically, 
religion has been cited by social commentators such as Alexis de Tocqueville as a key 
influence in instilling civic virtues-habits o f the heart-that are considered vital to civil 
society in America’s democracy (Lugo, 2002).
Congregations are still key institutions in American life and pay a particularly 
important role in our country’s neediest communities. They are not only places of 
spiritual refuge but also provide vital community services as they engage in acts of justice 
and ministries o f compassion. As community-based institutions, churches enjoy popular 
support and moral authority, providing a vision o f hope and personal and communal 
transformation in contexts where resources are often lacking. As such, they need to be
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factored into any serious discussion o f alleviating poverty in America’s inner cities. 
“Churches and the people and resources they represent are invaluable community 
assets” (Lugo, 2002, p. 34).
Lugo elaborates that current research highlights the important “major” role of 
congregations in America. Beyond instilling spiritual and moral values, religious traditions 
motivate members to give to multiple causes, develop and support community service 
ministries, mobilize volunteers, and provide multiple opportunities for members to develop 
skills that are needed for broader civic participation (Lugo, 2002). As such, religious 
traditions are an important social-learning influence for moral development and for the 
encouragement o f prosocial behavior. A central aspect o f religious teaching involves an 
individual’s connections to others. Christian traditions extend biological kinship 
boundaries to all human beings as “brothers and sisters” and “neighbors” entitled to 
concern, care, and compassion.
Several studies have argued that there is a positive relationship between levels of 
moral judgment and prosocial behavior such as giving and helping (Eisenberg-Berg, 1979; 
Krebs, 1982; Mussen & Eisenberg-Berg, 1977; Rushton, 1982). Every religious tradition 
teaches and encourages such prosocial acts. Religious groups function as socializing 
agents for individuals within their community. As such, they exert much of their energy 
preaching the virtues o f normative behaviors-instructing and reasoning with others 
regarding their behavior (Rushton, 1982).
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Cognitive-Behavioral and Social Learning Theory 
Cognitive-behavioral theory assumes that prosocial behavior emanates from 
cognitive and moral development (Bandura, 1969; Bar-Tal, 1976). Social-learning theory 
explains that the acquisition o f prosocial behaviors come about in the same way as other 
behaviors: through the principles o f modeling and reinforcement. Several social-learning 
researchers have explored modeling and reinforcement as determinates of behavior, 
particularly in children. Many social responses are learned through observation o f others, 
an activity that is considered an essential element o f learning (Bandura, 1965; Bar-Tal, 
1976). Findings support the explanation that the degree o f reinforcement is linked to the 
behavior influences-whether or not the behavior will be repeated. Reinforcing . 
consequences are an unspoken demonstration of what a person needs to do in order to 
experience positive and negative outcomes (Bar-Tal, 1976; Rushton & Teachman, 1978).
Modeling and Preaching Influences 
An experimental study conducted by Bandura and MacDonald (1963) of 5- and 
11-year-old children provides evidence o f the influence o f modeling and reinforcement on 
moral development. Children were grouped according to their judgments o f “naughtiness” 
based on the consequences of an act rather than its intentions. They were then exposed to 
highly salient models who made judgments in a direction opposite to the orientation of the 
child. After the models trained them, generalization was tested. Children’s moral 
judgments moved in the direction modeled (Bandura & MacDonald, 1963). Findings were 
extended to show durability over time, generalizability over context and sample (Crowley,
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1968; LeFurgy & Woloshin, 1969; Prentice, 1972; Schliefer & Douglas, 1973; Rushton,
1982), which were later summarized as rule-learning with the essential change being
toward the modeled rule (Rosenthal & Zimmerman, 1978).
Thus, moral judgments, according to social learning theory, are cognitive rules 
abstracted as a result of modeling and reinforcement contingencies. . . In short, from 
a social learning perspective, moral evaluations and judgments are based on 
generalizable cognitive rules that can be modified by exposure to appropriate models. 
(Rushton, 1982, p. 96)
Further, moral evaluations, judgments, and behavior are the product of 
internalized personal standards. The strength of the positive relationship between moral 
rules and moral behavior is contingent on the degree to which a person has been socialized 
to act in accordance with his or her principles (Rushton, 1982).
Although correlational data have implicated the importance o f reasoning, verbal 
socialization, or both (Hoffman, 1975) on prosocial behavior, the effects o f verbal 
socialization have not been the focus o f experimental study to the same extent as 
modeling (Rushton, 1982). Whereas preaching or exhortation has failed to increase 
donations o f children in some tests, Grusec, Kuczynski, Rushton, & Simutis (1978) 
provided significant evidence that preaching can have generalizable effects, even weeks 
later. It is still unclear under what contextual circumstances preaching is likely to have an 
impact on behavior (Grusec et al., 1978). Rushton suggests that under some contextual 
circumstances children may take preaching or exhortation as unconvincing forms of 
instruction (Rushton, 1982). Nevertheless, its importance has been established in several 
experimental studies with children (Rushton, 1975; Rice & Grusec, 1975; Grusec et al., 
1978; Rushton, 1975, 1982). Grusec et al. (1978) found that on immediate, delayed, and
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generalized testing there was the same amount of donating related to direct instruction as 
to modeling. “Probably, as with modeling, children abstract out appropriate rules of 
behavior” (Rushton, 1982, p. 95).
Experimental research suggests that children may learn to carry out prosocial acts 
by observation and imitation of the helping behavior performed by either adult or peer 
models (Bandura, 1965; Rosenthal & Zimmerman, 1978; Rushton, 1982). Additional 
experimental studies explored the effect of models preaching one thing but acting in the 
opposite way (Bryan, 1975; Rushton, 1975). Bryan, in particular, conducted a series of 
test-retest studies that demonstrated that children attended to what was modeled, not what 
was said. He found that how models acted had a significant effect on both the immediate 
tests and 2-month retests. Findings suggested that while verbal effects were negative on 
the immediate tests, they were positive on the 2-month retest. Other research findings 
supported the conclusion that children who were exposed to exhortations to be generous 
donated more than did children who were exposed to models who preached selfishness 
(Rushton, 1975). Researchers also found a clear immediate and 2-week retest effect for 
the amount o f modeling to which children were exposed (Rushton & Littlefield, 1979). 
The Rushton and Campbell study (as cited in Rushton, 1982) found similar powerful 
effects for modeling with adults in a quasi-natural setting dealing with blood donation. 
Modeling significantly increased the number o f female observers who volunteered and 
gave blood donations even as long as 6 weeks after the commitment to give blood and in a 
different setting from the original modeling.
One aspect o f modeling investigated is that of the relationship o f model with the
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child and the influence o f nurturance on subsequent child behaviors. Findings have yielded 
mixed results on prosocial modeling effects (Grusec et al., 1978; Rosenhan & White,
1967; Rushton & Teachman, 1978, Staub, 1971; Yarrow, Scott, & Waxier, 1973). 
Researchers studied the effect o f reinforcement o f modeling on social training related to 
altruistic behavior (Bryan & Test, 1971; Midlarsky, Bryan, & Brickman, 1973). The 
studies demonstrated the increased likelihood that children who observed the modeling of 
altruistic behavior emulate the models. Rushton and Teachman (1978) found that positive 
reinforcement by models increased the generosity o f 7- to 11-year-old children, while 
punishment decreased their generosity when tested immediately and 2 weeks after the 
reinforcement. Additionally, Midlarsky et al., (1973) argued that there was a relationship 
between the approval o f altruistic and selfish models and a child’s subsequent altruistic 
behavior. Whereas the approval o f the altruistic model increased altruistic behavior, the 
approval of the selfish model decreased it, unlike Macaulay’s (1970) results. When the 
social standards calling for such charity were relatively clear, the models’ stance was not a 
significant factor. Midlarsky et al.’s results suggest, in the absence o f clear social 
standards, that “an adult’s inconsistency may cause him to lose the ability to exert positive 
influence in the domain or moral behavior at issue, or to lose the ability to exercise one of 
the two most powerful means of socialization, social reinforcement” (Midlarsky et al., 
1973, pp. 327-328; see Bar-Tal, 1976).
In addition to modeling and reinforcement, other actions supported as valid 
methods for teaching altruistic behavior are role playing, induction, direct instruction or 
exhortation, preaching, prosocial television, and altruistic attribution (Ahammer &
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Murray, 1979; Bar-Tal, 1976, Grusec, 1982; Grusec et al., 1978; Rushton, 1975, 1976).
Parents and Familial Socialization 
“Agents o f socialization include parents and siblings, peers, teachers, the school, 
organizers o f extracurricular activities, and the media” (Grusec, 1991a, p. 14). Research 
has established the primary importance o f the contributions o f parents to the development 
of altruism (Brody & Shaffer, 1982). In-home observation and parental-report studies 
have demonstrated the relationship between the influence of maternal empathic, warm, and 
nurturant caregiving, emotional responsiveness, and empathic role-taking to children’s 
prosocial behavior (Aronfreed, 1970; Brody & Shaffer, 1982; Fabes, Eisenberg, & Miller, 
1990; Fabes et al., 1990; Hoffman, 1975). The most effective rearing method identified 
was the “mothers’ use o f affective, sometimes moralistic, explanations about the negative 
consequences for others o f the children’s hurtful behaviors” (Zahn-Waxier &
Radke-Yarrow, 1982, p. 127). Observation of parents’ helping behavior is also supported 
as an important socialization influence (Brody & Shaffer, 1982; Hoffman, 1975). In a 
study examining adult empathic concern with parental behavior in childhood, there was a 
significant multiple R  for adult empathic concern that most strongly related to the 
following parenting dimensions: paternal involvement in child care, maternal tolerance of 
dependent behavior, maternal inhibition of child’s aggression, and maternal satisfaction 
with the role o f mother (Koestner, Franz, & Weinberger, 1990).
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Early Childhood and Youth Experiences 
When testing theoretical models related to social learning theory and socialization 
processes, it is readily apparent that several dimensions of socialization need to be 
examined. Existing research related to independent variables related to socialization 
included in this literature review are: socialization of early childhood and youth 
experiences, immediate social circumstances, social relationships, and confounding 
variables in the form of individual differences and demographics.
The IS research found that early childhood and youth experiences are 
important correlates o f future giving and volunteering. Respondents who reported high 
levels o f household contributions and individual volunteering were also more likely to 
have been exposed to various socialization experiences. Respondents who reported high 
levels o f household contributions and individual volunteering were more apt to indicate 
that while they were growing up they observed or experienced one or more o f the 
following behaviors: (a) were members o f youth groups, (b) volunteered, (c) went door- 
to-door to raise money, (d) observed a person they admired who was not a family member 
help others, (e) had always wanted to make significant changes in society, (f) were active 
in student government, (g) were active in religious organizations, (h) were helped in the 
past by others, and (i) saw one or both o f their parents volunteer (Hodgkinson et al.,
1996; Kirsch et al., 1999). When adults reported that as children they had observed one 
or both of their parents volunteering, they also reported higher levels of their own giving 
(79%) and volunteering (69%). They were 50% more likely to give and volunteer as 
adults if they saw both of their parents volunteer. IS researchers concluded that parental
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
44
encouragement and modeling was “important in helping to build the habit o f volunteering 
and to continue the spirit o f volunteering across the generations” (Kirsch et al., 1999, p.
12).
Methodological Issues 
A number o f methodological issues relate to the study o f prosocial development. 
Valid measurement o f any social variable, as with prosocial behavior, is difficult to obtain 
as it naturally occurs. In experimental research the contrived settings may not be 
“ecologically valid.” Conversely, because people tend to alter their responses owing to 
the knowledge that they are being observed, in natural settings it is difficult to obtain 
observations o f natural responses. Additionally, there are threats to the accuracy of verbal 
report data because o f “purposeful distortions, lapses of memory, or misrepresentation 
stemming from unconscious psychological needs” (Eisenberg, 1982, p. 18). Because all 
methods commonly used to assess prosocial development are vulnerable to potential 
pitfalls, it is important to use multiple methods for the assessment o f prosocial behavior.
In order to have confidence in making generalizations about the development o f prosocial 
behavior, it is important to obtain data that measure differing modes o f prosocial behaviors 
that may have important differences-such as giving and volunteering (Eisenberg, 1982).
Furthermore, the bulk o f prosocial development research has been conducted with 
Caucasian, “normal,” middle-class children. Because differences in prosocial development 
may occur in various socioeconomic groups, cultures, subcultures, and “abnormal” 
populations (such as homes with special-needs children or with depressed parents),
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examination o f these groups many provide significant new insights into prosocial 
development (Eisenberg, 1982).
Finally,
in much of the research in which the relationship between prosocial behavior and a 
potential determinant (for example, empathy or level o f moral judgment) is examined, 
measures o f prosocial behavior have been obtained in a different setting form than in 
which measures o f the potential determinant were obtained. Thus, the data can be 
interpreted as indicating the strength of association between prosocial behavior and the 
tendency to exhibit the other variable-for example, the disposition to react 
empathically or to use high levels o f moral judgment. Such data do not really indicate 
whether or not the variable in question causes prosocial behavior. Research in which 
the sequencing o f events and behaviors is observed is needed to differentiate the 
determinants o f prosocial behavior from behaviors that merely develop or are exhibited 
concurrently with prosocial responding. (Eisenberg, 1982, p. 19)
Patterns of Giving and Volunteering
Independent Sector Study 
As research about altruism gained momentum, research expanded from 
experimental research about emergency helping and the origins o f altruism to include 
exploratory research as a mechanism o f triangulation o f sources and methods. During 
recent years, several research studies have explored sustained helping-charitable donations 
of time and financial resources. Some o f these survey-based studies focused on giving or 
volunteering exclusively. Other studies addressed both forms o f philanthropy in the same 
study, at times even combining giving and volunteering as part o f the same question (e.g., 
“Is being asked by an employer a major motive for giving or volunteering?”). Therefore, 
findings from these studies are described in some sections o f the literature review as they 
relate to giving or volunteering; in other places findings relate to both giving and
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volunteering, depending on how the questions were framed.
For example, in 1988 the Independent Sector (IS) launched a comprehensive 
longitudinal national study. This biennial survey on giving and volunteering was intended 
to probe more deeply into the influence o f various variables, including trust in others, 
general social behaviors, motivations, and individual characteristics, as well as religious 
identity and church participation. The Gallup Organization collects data for this ongoing 
study as a part o f its regular national surveys. Each sample o f adults ( N =  over 2,500 each 
survey) who are 18 years old or older includes an oversampling o f Hispanics and African 
Americans, and the affluent is weighted to reflect the general population. In addition to 
providing a steady stream of trend data, the findings establish reliable benchmarks for U.S. 
adults and various diverse groups. Discriminate analysis identifies attitudes, motivations, 
and behaviors related to giving and volunteering. Several limitations of this study include 
but are not limited to the following realities: (a) in spite o f the error rate of plus or minus 
3% for the entire sample, the error rate may be much larger for small portions of the 
sample; therefore findings of this study cannot be generalized with confidence to small, 
under-represented, or unrepresented groups; (b) faulty memory or deliberate 
misrepresentation may contribute to increased error as respondents are asked to recall 
contributions and activities for the past year in addition to the past month; (c) attempts to 
acquire accurate data relating to giving were more difficult than acquiring data relating to 
volunteering because more ambiguity in responses emerged from issues of personal 
involvement, privacy issues, and memory recall; and, (d) owing to the random 
selection of the sample, findings may significantly vary from year to year because o f the
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individuals selected. Therefore, researchers caution that the findings are best used as 
patterns or trends rather than as absolutes (Hodgkinson, Weitzman, Crutchfield, Hefffon, 
& Kirsch, 1996; Kirsch, Hume, Jalandoni, Hammill, & McCormack, 1999).
Because of the magnitude o f the findings o f the IS study, the findings are grouped 
according to trends across the years o f the study. Additionally, findings from the 1996 
and 1999 studies are presented as they relate to dependent, independent, and contextual 
variables o f the research questions o f this study.
In 1995 nearly 7 o f 10 households (68.5%) reported household contributions to 
various non-profit organizations. That figure represents a 5% decrease in giving when 
compared to 1993. The IS study (1996) reported better economic conditions resulting 
from a decline in unemployment and an increase in average household contributions for a 
majority of the households in 1995. This amounted to an average contribution o f $1,017 
or 2.2% of the average household income, (see Table 1.)
In the 10 years since the onset o f the IS study, the percentage of respondents 
reporting volunteering has varied from 54.4% to 45.3%. In 1995, 48.8% of the 
respondents reported volunteering with an average weekly hours per volunteer of 4.2 
hours. Researchers estimate that 93 million individuals volunteered formally and 
informally for about 20.3 billion hours in 1995. That number represents about a 2% 
increase over 1993 (see Table 2). While 109.4 million individuals volunteered at 
some time during the previous 12 months in 1998-showing a net increase o f 16.4 million 
persons volunteering-there was a 0.7 decrease o f weekly hours volunteered.
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Table 1
Trend D a ta  on Giving an d  Volunteering in the U nited States
Year
Household Giving
%  Contributing 
to Charity
Average
Contribution
% o f Income 
Given
1987 71.1 $790 1.9
1989 75.1 $978 2.5
1991 72.2 $899 2.2
1993 73.4 $880 2.1
1995 68.5 $1,017 2.2
1998 70.1 $1,075 2.1
Note. From G iving an d  Volunteering in the U nited States: Findings From  a  N ational 
Survey (p. 30), by A. D. Kirsch, K. M. Hume, N. T. Jalandoni, K. C. Hammil, & M. T. 
McCormack, 1999, Washington, DC: Independent Sector.
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Table 2
Trend D a ta  fo r  H ousehold Volunteering in the U nited States
Year
Household Volunteering
% Volunteered Hours Weekly
1987 55.5 3.5
1989 48.8 4.2
1991 47.7 4.2
1993 51.1 4.2
1995 54.4 4.0
1998 45.3 4.7
Note. From G iving an d  Volunteering in the U nited States: F indings From a  N ational 
Survey (p. 21), by A. D Kirsch, K. M. Hume, N. T. Jalandoni, K. C. Hammil, & M. T. 
McCormack, 1999, Washington, DC: Independent Sector.
This was the first disruption since 1991 in the stability o f average number of hours 
volunteered per week. Kirsch et al. (1999) suggest that disruption represents about 19.9 
billion hours including 4.1 billion hours o f informal volunteering. The total number of 
annual hours o f formal volunteering has remained fairly stable over the years, ranging from 
the lowest level in 1987 (14.9 billion), fluctuating slightly in the intervening years, and 
reaching the highest level in 1998 at 15.8 billion hours (assigned dollar value o f time based 
on average hourly wage for non-agricultural workers for 1995 is $201.6 billion and 
$225.90 billion for 1998).
Additionally, it is important to note that volunteering has been identified as an
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important variable in levels of giving. Individuals who volunteered consistently reported, 
over the years, larger household contributions ($1,339 versus $524 in 1998-on average 
two and a half times more) than those who did not volunteer (Kirsch et al., 1999).
Immediate Social Circumstances
Immediate social circumstances covers a broad range o f circumstances including: 
diffusion of responsibility in bystander helping (i.e., everyone in a crowd feels someone 
else will or should help), social norms in the setting, relationships with people in need, 
similarity or differences with people in need, and personal values, norms, and mores. 
Areas of research related to immediate social circumstances o f interest to this study 
include: level o f involvement in a church, membership in organizations other than church, 
community connections, and diversity.
Level of Involvement in the Church
In the Independent Sector (IS) national study (1996) conducted by the Gallup 
Organization, nearly half o f all respondents reported contributions to religious 
organizations with 57.5% of the total household contributions from individuals going to 
religious organizations, averaging $868 per contributing household (see Table 3). Further, 
53% of the volunteers reported volunteering activities for religious organizations.
Findings also suggest that people who are members of a religious congregation give both 
more time and money to charity than do people who are unchurched. Additionally, 
researchers discovered that church members donated a higher proportion of their income
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Table 3
Summary o f  Type o f  U.S. Adult G iving by K ey Research Studies.
Study Type ofU .S. Adult Giving
&
Year x per capita o f total 
giving per household
x per capita to x per capita by contributing 
religious organizations households to churches
Bama
2000
Barna
2000
$1377
$886
$806
(1999)
$649
IS
1996 $896 $417 $868
IS
1999 $754 $453 $1002
SDA
1996 $980
SDA
1999 $1,115
Note. Bama data from Churches lose fin an cia l (p. 3). Retrieved March 21, 2002, from
Bama Research Group Online: http://216.87.179.136/cgi-bin/PagePress Release.asp?Press 
ReleaseID=91&Reference=B; IS data from Giving and Volunteering in the United States: 
Findings From a National Survey (p. 35), by A. D. Kirsch, K. M. Hume, N. T. Jalandoni, 
K C. Hammil, & M. T. McCormack, 1999, Washington, DC: Independent Sector; SDA 
data from 134th Annual Statistical R eport (p.23) by General Conference of Seventh-day 
Adventists: Office o f Archives and Statistics (1996) Silver Spring, MD: North American 
Division of Seventh-day Adventists; and 137th Annual S ta tistica l R eport (p. 21) by 
General Conference o f Seventh-day Adventists: Office o f Archives and Statistics, 1999. 
Silver Spring, MD: General Conference o f Seventh-day Adventists.
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and gave to more charities than did non-church members (Hodgkinson et al, 1996; 
Hodgkinson et al., 1990).
The IS study (1996, 1999) on giving and volunteering with adults found a positive 
relationship between membership in religious organizations and levels o f giving and 
volunteering. The largest portion o f total contributions (60%) and largest average 
contribution ($1,002 in 1998, $868 in 1995) was given to religious organizations 
(consistent throughout the study). Between 1995 and 1999, the level attendance at a 
religious service during the year reported was relatively constant from 76% to 77% 
(Hodgkinson et al., 1996; Kirsch et al., 1999). Trend data indicate that attendance at 
church services has remained stable with 4 out o f 10 adults (41%) attending services in a 
typical week (Bama Research Group, 1999).
Those who regularly attend religious services contributed a higher percentage of 
their income than those who do not attend (2.3% versus 1.3%). Of the respondents 
reporting weekly attendance at religious services 83% (1995) and 84% (1998) reported 
making contributions. Overall, solid evidence exists to support the conclusion that the 
more often people attend church, the more money they give and the more time they 
volunteer (Hodgkinson et al., 1990; Hodgkinson et al., 1996; Kirsch et al., 1999; 
Schroeder et al., 1995).
Membership in Organizations
Membership in organizations other than religious has consistently been established 
as a significant positive relationship with the incidence and level o f household giving and
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individual volunteering (see Table 4). Members of religious organizations (71% in 1995) 
were also found to be more likely to belong to other organizations (41%) than those who 
were not (10%). When respondents belong to nonreligious organizations as well as 
religious organizations, they also report significantly higher percentages of total income 
donated (2.4% versus 1.9%) and hours (3.7 hours versus 2.4) volunteered (Hodgkinson et 
al., 1996).
The influence of membership in a religious organization and at least one other 
organization is also related to increased giving and individual volunteering. Members of 
religious organizations (71% in 1995) were also found to be more likely to belong to other 
organizations (41%) than those who are not members (19.6%). The relationship is 
emphasized by the level of giving by those who are not members of any organization (.4% 
of income and .6 hours per week). Thus, respondents who were members of both religious 
and other organizations demonstrated giving and volunteering at a rate six times 
organizations demonstrated giving and volunteering at a rate six times higher than 
respondents who were not (Hodgkinson et al., 1996).
It is also important to note that average household income (see literature for the 
impact of household income as a separate variable) seems to be a contravening variable 
related to organizational membership in this study. Members of religious organizations 
and other respondents reported much lower levels of income than did members of other 
organizations. People who were members of both religious and other organizations 
reported the highest average household income of all groups. The respondents who did 
not hold membership in any organization reported the lowest average household income of 
all groups (Hodgkinson et al., 1996; Kirsch et al., 1999).
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Table 4
M em bership Status an d  G iving an d  Volunteering Behavior
% of all 
respondents
% reporting
household
contributions
% who 
volunteer
All members 80 76 56
Members o f religious organizations 71 76 55
Members o f other organizations 41 87 73
Nonmembers 20 37 19
Note. From G iving an d  volunteering in the U nited States: Findings from  a  national 
survey  (p. 94), 1996, by V. A. Hodgkinson, M. S. Weitzman, E. Crutchfield, A. J. 
Heffron, & Kirsch, A., D. Washington, DC: Independent Sector.
Community Connections
In a mobile society one might suspect that length o f residence in a given 
community would be one o f the factors related to giving and volunteering. Although there 
were some small variations related to length o f residence, researchers concluded that 
“factors beyond length o f residence in a community influence the rates o f household 
contributions and volunteering” (Hodgkinson et al., 1996).
Social Relationships
In 1995 researchers initiated an effort to assess the influence o f other types of 
family and community connections, beyond length o f residence, on giving and 
volunteering. IS researchers introduced questions related to socializing with different 
groups and the frequency of the socialization. The frequency o f an individual’s 
socialization with family and friends in various social settings, including his or her 
neighborhood, religious community, and other types o f organizations, was examined. The
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findings, discussed in natural groupings in the following sections, were similar in both the 
1995 and 1999 studies.
All types o f  socializing were associated with a higher frequency of household 
giving and volunteering. In 1995 the highest participation rates for giving (82%) and 
volunteering (71%) for the community variable were found among people who socialized 
with friends from voluntary or service organizations. Individuals who spent social time 
with friends from their religious organizations, sports or recreational activities, work, or 
professional societies reported higher levels of giving and volunteering. Researchers noted 
that in each o f these cases “affiliation,” or sense o f community, was experienced through 
an organization or association (Hodgkinson et al., 1996; Kirsch et al., 1999). .
The IS study also found that the frequency of the social experiences resulted in 
little difference in giving and volunteering behaviors, with two exceptions. Giving (75%) 
and volunteering (54%) increased in frequency for those who spent time with parents on a 
weekly basis rather than a few times (giving 64%; volunteering 45%) a year or not at all 
(giving 48%; volunteering 38%). Similarly, increased participation rates for giving (83%) 
and volunteering (68%) resulted for people who time spent with friends from a religious 
organization on a weekly basis rather than on less frequent basis or not at all (giving 75%; 
dropping to 57%; volunteering 57%; dropping to 37%). Data analysis led to the 
conclusion that socializing, especially with family and with friends from religious 
organizations, “has a much stronger relationship to the rate o f household giving and 
volunteering than length o f residence in community (Hodgkinson et al., 1996, p. 97; 
Kirsch et al., 1999).
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Levels of Confidence in Various Institutions
Research supports the belief that there are relationships between contributions and 
volunteering and peoples’ attitudes regarding themselves, others, and the responsibility of 
government and other charitable organizations. The survival o f  charitable organizations 
depends to a large extent on public support. A stated purpose of the IS study is to 
“identify and monitor public attitudes toward charitable organizations and focus on the 
issues o f public trust in, and the effectiveness of, charitable organizations” (Hodgkinson, 
et al., 1996, p. 71). Past IS surveys established the link between positive attitudes toward 
charitable organizations and higher rates o f giving and volunteering. In 1996 the study 
was extended take a closer look at public attitudes regarding individuals’ attitudes toward 
others and the governmental responsibility toward people in need (Hodgkinson et al.,
1996, 71-72; Kirsch et al., 1999, 64).
In general, the public (Hodgkinson et al., 1996) indicated that they had either a 
great deal or quite a lot o f confidence in the following charitable organizations, in rank 
order: private higher education, religious organizations, youth development organizations, 
and private elementary and secondary education. They expressed the least confidence 
(only charitable organization rated under 30%) in international organizations.
Respondents also expressed high levels o f confidence in the following additional 
institutions: small businesses, the military, public higher education, public elementary and 
secondary education, and local government. All other private and governmental 
organizations received a less than 30% confidence rating. Political organizations received 
the lowest rating.
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Independent Sector researchers found that confidence in charitable organizations 
was at its highest level in that year since the implementation o f the study in 1988. Most 
respondents indicated that they believe that “charities are more needed now than 5 years 
ago” (74%), “most charities are honest and ethical in their use o f donated funds” (62%), 
“charities play a major role in making communities a better place to live” (76%), and 
“charities are more effective now in providing services than 5 years ago” (62%). 
Confidence in federal, state, and local government is lower than in charitable 
organizations, although some improvement was revealed in 1999 (Hodgkinson et al.,
1996, p. 70-71; Kirsch et al., 1999, p. 63).
Personal Attitudes and Motivations
Further exploration into the complex mechanisms o f prosocial behaviors resulted 
in questions regarding attitudes about the self and others. Answers to questions regarding 
general trust in people, personal goals, and the welfare o f others were compared to giving 
and volunteering behavior. Answers to questions regarding general trust in people, 
personal goals, and the welfare o f others were compared to giving and volunteering 
behavior.
The 1996 IS study found that 34% o f the respondents (31% in 1999) indicated 
that most people can be trusted, 53% (45% in 1999) responded that one cannot be too 
careful in dealing with people, and 11% (22% in 1999) responded “other” or “depends.” 
Although the level o f overall trust shifted somewhat, a constant factor in developing a 
strong relationship existed between the respondents’ level o f trust in people and their
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giving and volunteering. Individual attitudes beyond trust in others are linked to increased 
giving and volunteering, including “feeling able to improve the lot o f others” and “not 
always believing that one’s own goals should be first and foremost” (Hodgkinson et al., 
1996, p. 100; Kirsch et a l, 1999).
The IS (1996) study highlights the value o f assessing the impact on the giving and 
volunteering of respondents who provide informal assistance to relatives or strangers in 
the form o f money, food, or clothing. Their study demonstrated that even though 
individuals are generous with relatives and friends, they also are more generous in their 
household giving than are those who do not. Additionally, the study documents that a 
considerable number o f lower-income families are sources o f substantial support for 
relatives and friends.
Another form of informal helping is that of direct assistance to strangers such as 
giving food, money, or other help to homeless persons, “street people,” or “the needy.” 
The IS study compared respondents’ informal helping with their household contributions 
and time given to organized groups. About 50% o f the respondents reported that they 
extended this type of helping. As with helping family and friends, researchers found that 
individuals who informally helped strangers were more likely to also contribute to and 
volunteer for organized charities (Hodgkinson et al., 1996; Kirsch et al., 1999).
Reasons That People Give and Volunteer
Through daily life activities, people encounter “triggers” to their basic motivations 
to give and volunteer. In an effort to identify some o f these triggers, IS researchers asked
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respondents to rate the importance of particular reasons for giving. For analysis they 
grouped the responses into two categories: very important and somewhat important.
They also asked respondents to rate potential personal motivational factors for their giving 
and volunteering as “a major motive,” “a minor motive,” or “not a motive at all.”
Throughout the years the top-ranked reasons cited for giving in the IS study were 
(a) being asked by someone they knew well; (b) because they volunteered at the 
organization; and (c) because they were asked by clergy to give. Lower-ranked but still 
meaningful reasons for giving were reading or hearing a news story and being asked to 
give at work. Respondents reported as least important (a) seeing an advertisement, (b) 
solicitation at the door, (c) through a letter, and (d) a radiothon or telethon (Hodgkinson 
et al., 1996; Kirsch et al., 1999).
Basically, people usually give when they are asked. Throughout the years between 
65% and 77% o f people were asked to give, with 82%-85% responding by giving. Of the 
22-32% of respondents who indicated that they were not asked to give only 32-44% 
reported household contributions. A very important relationship with giving and 
volunteering emerges from this area o f study: the “importance o f asking” continues to be 
highly relevant (Hodgkinson et al., 1996; Kirsch et al., 1999).
The importance o f asking reemerges from the IS findings for it is through asking 
that volunteers learn about opportunities to engage in volunteer activities. Responses to 
questions about how people first learned of activities are consistent over the years. Nearly 
half of the respondents indicated that they (a) learned about their activities when they were
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asked by someone to volunteer; or (b) through participation in an organization or a group 
(Hodgkinson et al., 1996).
Responses to questions designed to assess the importance o f reasons for 
volunteering shed light on the circumstances that maximize involvement in volunteer 
opportunities. The “very important” reasons for volunteering cited by IS researchers 
(Hodgkinson et al., 1996; Kirsch et al., 1999), including responses by volunteers as well as 
non-volunteers, were (a) compassion toward people in need; (b) volunteering made them 
feel needed; (c) it provided them with a way to gain new perspectives; and (d) that it was 
an important activity for people they respected. When responses o f volunteers were 
separated from those o f non-volunteers, volunteers were significantly more likely to rate 
two reasons as either “very important” or “important” for their volunteering: (a) it helped 
them gain a new perspective on things (60% higher); and (b) the activity is important to 
people whom they respected (twice as likely). Volunteers were also more likely (25%) 
than non-volunteers to report the reasons o f (a) feeling compassion for people in need; 
and (b) volunteering made them feel needed.
The most frequent reasons given by non-volunteers for their lack of involvement 
were (a) that their schedules were too full (56%); (b) that they had health problems (17%); 
and (c) that they had no interest (16%). Volunteers’ reasons for not volunteering more 
were rank-ordered in a similar pattern, with the difference that they did not rate “lack of 
interest” as high (9%). Further, volunteers were more likely to cite the concern that “I 
may be unable to honor the commitment” (15% versus 10% for non-volunteers) as a 
reason for not volunteering more. Non-volunteer respondents were three times more
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likely to indicate that their reason for not volunteering was that “no one personally asked 
them to do so” (10% versus 3%) (Hodgkinson et al., 1996; Kirsch et al., 1999).
Motivations
Several potential motivations for giving and volunteering were identified and 
examined in the IS (1996) study. Respondents were asked to respond to the following 
potential motives listed below (in order o f frequencies o f selection as a major motive):
1. Feeling that those who have more should help those with less
2. Giving back to society some of the benefits it gave you
3. Helping individuals meet their material needs
4. Enhancing the moral basis o f a society
5. Making good use o f your free time
6. Being asked to contribute by a personal friend or business associate
7. Keeping taxes and other costs down; (h) being encouraged by an employer 
(Hodgkinson et al., 1996, p. 118; Kirsch et al., 1999, p. 107).
With the exception o f respondents who reported that “keeping taxes and other 
costs down” as a major motive (1996) and “being encouraged by an employer” (to give or 
volunteer), any motive rated as being a major one resulted in higher participation rates 
than did any rated as being either minor or no motive at all for giving or volunteering. 
“Feeling that those who have more should help those with less” was ranked highest by 
respondents in 1995 (42%) and 1996 (52%).
The consistency of results over the duration of the IS study (1996) lend credence
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to three important implications that should be considered when constructing strategies for 
maximizing contributions and volunteering. The first two deal directly with asking people 
for their help.
First, several demographic groups are asked less frequently to give and volunteer. 
With regard to giving, these groups include African Americans, Hispanics, young people 
from 18 to 24 years o f age, persons with annual household incomes o f less than $20,000, 
single people, and unemployed persons. Results suggest that when asked these groups are 
two to three times more likely to contribute (Hodgkinson et al., 1996; Kirsch et al.,
1999). Findings strongly demonstrate that respondents who were asked to volunteer were 
more than four times more likely to volunteer. The same groups who are less likely to 
contribute are also less likely to be asked to volunteer, with the addition of people who are 
divorced, widowed, or separated and people who are retired. Nevertheless, the volunteer 
rate for these groups is similar to the national rates when they are asked. In fact, African 
Americans were found to be five times more likely to volunteer when asked as are young 
people; persons of Hispanic origin are four times more likely to volunteer (Hodgkinson et 
al., 1996; Kirsch et al., 1999).
Second, members of religious and other organizations are much more frequently 
asked than are non-members to contribute, volunteer, or do both. Respondents who were 
members o f religious organizations were 61% more likely to volunteer when asked. 
Responses from members and nonmembers o f other organizations resulted in similar 
findings (Hodgkinson et al., 1996; Kirsch et al., 1999).
Third, in order to engage and retain volunteers and benefactors in benevolent
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activities, organizations that create environments incorporating mechanisms that trigger 
individual reasons and motivations for giving and volunteering are more effective. For 
instance, in their summary of reasons for volunteering, Hodgkinson et al. (1996) suggest 
that,
clearly, those respondents who actually volunteered saw some distinguishing features 
and benefits o f volunteering beyond their basic compassion. These included the ability 
to learn about new issues; to feel needed; and to engage in an activity people they 
respected thought important, (p. 113)
Successful strategies to increase giving and volunteering cannot afford to ignore the
implications of the broad range of personal reasons and motivations for being involved
such as feelings of compassion, self-efficacy, responsibility to help, and acting on personal
and community values.
Individual and Contextual Differences
A study conducted among individuals who rescued Jews from the Nazis during 
World War II examined “what characteristics differentiated the two groups;”-rescuers (n 
= 231) compared to nonrescuers (n =  123). The study identified several characteristics 
that are supported by several of the IS findings (Schroeder et al. , 1995). Oliner and Oliner 
(1988) found the following attitudes and behaviors among the rescuers as compared to 
non-rescuers: (a) reported actual and perceived similarity between themselves and people 
of Jewish ancestry; (b) were more likely to be directly asked to help; (c) identified strongly 
with a parent who was moral and provided a model o f moral conduct; (d) were more 
empathic individuals; (e) demonstrated a willingness to accept responsibility for one’s own 
actions, and for the well-being of others (f) exhibited extensivity (complex trait involving a
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combination of empathy, a sense o f responsibility, and the capacity to feel concern for and 
attachment to other people, expanding a sense o f social justice beyond their “own” group 
(Schroeder et al., 1995, p. 175); and (g) presented themselves as having self-efficacy 
(Oliner & Oliner, 1988, p. 177). Although the diners’ study has faced criticism, primarily 
due to rescuers’ prior identification as “heroes” and the danger o f responses being altered 
by perceived “demand” characteristics (Schroeder et al., 1995, p. 175), other studies 
increase confidence in the value o f these findings.
Comparison Group Studies 
Few studies have released giving and volunteering findings based on religious 
identity, a factor that seems to be partially owing to a fear o f negative conclusions having 
an impact on certain religious organizations. Most o f the available research has been 
collected by members of various religious traditions or by individual researchers. As 
growing demands increase in the face o f charitable choice and dwindling resources, an 
emerging concern regarding the well-being o f religious institutions is becoming an issue of 
private as well as public domain. Parallel to this concern is an increased interest in 
collaborative research involving religious traditions (Dudley & Roozen, 2001). A few 
major studies that include religious affiliation/identity are emerging and are core to 
building an understanding of the influence o f faith identity and prosocial behaviors. One 
such study is the Faith Communities Today: FACT Study.
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Faith Communities Today: FACT Study
The FACT study (Dudley & Roozen, 2001), asserts that it is the largest survey of 
congregations ever conducted in the United States. It is an inclusive, denominationally 
sanctioned research study of interfaith cooperation. Initiated to enhance the capacity o f 
religious denominations and faith groups to conduct and use congregational studies, it was 
intended to develop a “public profile o f the organizational backbone o f religion in 
America-congregations” (p. 1). This national congregational study was conducted 
through 14,301 congregational survey responses representing 41 denominations and faith 
groups. Statistical weights were used for each denomination so that the weighted national 
data for each was proportionate to their representation in the total population o f the 
United States. The 200-question survey is subdivided into 26 subsurveys covering six 
broad areas, including worship and identity, location and facilities, internal and mission- 
oriented programs, leadership and organizational dynamics, participants, and finances. 
Each group drew its own sample and collected the surveys-usually by mail. The 
congregation’s leader usually completed the questionnaire. The response rate was just 
over 50%. A limitation o f the presentation of the national data-analysis findings is that 
they are reported only as frequencies and percentages o f responses. The use o f this 
research as a basis for this study is limited because it was conducted with congregations 
rather than with individuals. The authors maintain that whereas a great majority o f faith 
communities are vital and alive, with congregations that have the commitment and space 
to undertake social welfare programs, they lack the infrastructure to do so. Additionally, 
they argue that “congregations, to remain vital, must change but that change can prove
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costly-leading to conflict that impacts member growth, new volunteers and financial 
support” (Dudley & Roozen, 2001, p. 2). In an earlier congregational study, researchers 
provided support for the notion that congregations influence their members to give, not 
only in order to support the church but also for other activities that support the 
community (Hodgkinson et al., 1990).
Barna Study on Church Trends
The Barna Research Group (Barna, 1999) has actively researched cultural trends 
related to values, beliefs, attitudes, and behaviors focused on key religious factors since 
1984. They incorporated religious identity as a variable in their study on church trends. 
Data for their research were derived from a series o f nationwide surveys of more than 
1,000 adults. Researchers conducted surveys by telephone among a random sample of 
adults 18 years old or older drawn from the 48 continental states. The sampling 
distribution o f eligible adults for interview coincided with the geographic dispersion of the 
U.S. adult population. Trend data and findings are made available through Barna Research 
Online (Barna, 2002).
For the purposes o f studying religious identity, researchers have grouped faith 
identities in a several ways. Some o f the religious groupings that used general terms 
rather than the names of specific religious communities are: (a) Christian and non- 
Christian; (b) Protestant, Catholic, Other or none, (c) “Bom-agains” and “non-bom- 
agains”; (d) mainline Protestant, semi-mainline Protestant, Catholic, and other; (e) 
evangelical and non-evangelical; and (f) religious versus non-religious. The Barna
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Research Group (2001a) utilized several o f the groupings for their research. From 
analysis o f  their data, they have inferred that membership percentages for the selected 
groups are as follows: 56% Protestant, 22% Catholic, 22% Other or none.
One o f the limitations to using the Barna Research Group (2001b) for religious- 
identity comparisons is their wide use o f the “bom again” designation, rather than the use 
of religious denomination or tradition, as is more typical in other research (see Table 5). 
“Born-again Christians,” as defined by Barna in their surveys, are “people who said they 
have made a personal commitment to Jesus Christ that is still important in their life today 
and who also indicated they believe that when they die they will go to Heaven because 
they had confessed their sins and had accepted Jesus Christ as their savior” (p. 3).
Bama Research Group (200If) found that 6 out o f  10 American adults (61%) gave 
money to one or more churches, 54% in any given month, and 78% of donated money to 
a non-profit organization or a church (down from 84% in 1999). Nearly one-fourth o f all 
“born-again” Christians (23%) reported no contributions to a church; however, 12% 
tithed their income (compared to 3% of “non-bom-agains”). The average per-person 
contribution to churches in 1999 and 2000 was $806 and $649, respectively (see Table 3). 
In a typical month, single adults (42%) are less likely than are married adults (64%) to 
donate money to a church in a typical month.
Parachurch giving (contributions to a religious organization other than a church or 
worship center) , according to the Barna Research Group (200If) are also significant with 
36% of all adults-47% of “born-agains”-  reporting donations. They determined that 
slightly more than half o f all Americans (51%) donate money to a non-profit organization
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Table 5
Distribution o f  U.S. Adults b y  the Denom ination They A tten d an d  Born-Again Status.
Denomination % of Adults who attend % Classified as born again
Catholic 22.0 22.0
Baptist 17.0 69.0
Methodist 6.0 47.0
Lutheran 5.0 48.0
Adventist .3* **
Christian 4.0 86.0
Non-denominational 4.0 **
Presbyterian 3.0 55.0
Assembly o f God 3.0 88.0
Episcopal 3.0 34.0
Pentecostal/Foursquare 2.0 80.0
Protestant 1.0 **
Church o f Christ 1.0 * *
Evangelical (Free Covenant) 1.0 * *
African Methodist Episcopal 1.0 * *
Church o f God 1.0 **
Reformed 1.0 * *
Mormons * * 42.0
Do not identify themselves as 15.0 **
Christians
Note. From D enom inations (p. 2), by Barna Research Group, 2001, Retrieved March 21, 
2001, from Barna Research Group Online: http://216.87.179.136/cgi -bin/PageCategory. 
asp?CategoryID=16.
* Cited as 4%; used Census/SDA membership ratio to calculate the .3% used.
** Not included in the study.
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other than a church in a typical month (up 10 points from 1997). They also concluded 
that there was no difference in the percentages o f Christians and non-Christians who 
reported contributions to a non-profit organization, other than a church, in the past month. 
However, they suggest that “Christians (36%) are more likely than non-Christians (27%) 
to help a non-profit organization each week” (p. 1).
Barna (1997) points out that we live in a society that virtually reinvents itself on a 
3- to 5-year cycle. As a result, we reshape many of our values and norms in the process. 
However, our tendency to give money to non-profit organizations has remained a constant 
in our ever-changing culture. He concludes that many “Americans think o f donating to 
charity as a personal social obligation” (p. 11). Further, churches are the best funded 
segment in the non-profit community.
Barna (1997) found that demographic research indicates that the profile of 
individuals most likely to donate to churches are those who: attend church regularly, are 
educated, married, White and non-Caucasian (other than Blacks when church attendance 
held constant), have economic resources, and are married men (if they attend church). 
However, he notes that almost all independent variables for giving are affected by church 
attendance (pp. 38-43).
Barna (1997) asserts that psychographics (the study of attitudes, values, and life 
perspectives o f a person) are poor predictors o f a person’s likelihood o f making 
contributions to a charitable non-profit organization. However, he suggests that 
psychographics do have value for distinguishing between donors and nondonors to 
churches. He found that donors exhibit. 1) a greater degree o f support for the traditional
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family; 2) a more pronounced in their interest in religion and a comparative rejection of 
liberal social policy stands; and 3) lower levels o f change and turbulence in their lives 
(Barna, 1997, p. 48).
Religious Capital Study
In a study on community voluntarism among churchgoing Protestants ( N -  1738), 
researchers utilized a religious capital framework to explore specific influences of 
religiosity, religious identity, religious socialization, and religious social networks on both 
church and community-based volunteer activity (Park & Smith, 2000). The findings 
suggested that religiosity (i.e., participation in church activities) was the strongest 
influence on volunteering. Contrary to the researchers’ expectations, respondents who 
were raised in various Protestant traditions did not vary much in their engagement in 
volunteer behavior. In general, deeper involvement in religious circles, greater income 
levels, and education yielded increased volunteering. They conclude that their findings 
may be indicative o f greater civic responsibility on the part o f the churchgoing Protestant 
religious subculture thus contributing to their value as a useful social resource.
Seventh-day Adventist Studies 
SDA Office of Information and Research
Of particular interest to this study is the available research regarding particular 
faith identities, with the giving and volunteering of adults o f Seventh-day Adventist 
identity as the key group. Statistics and ongoing research conducted by the Office of 
Information and Research for the North American Division o f Seventh-day Adventists
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(NAD) reveal that although SDAs in North America have a “strong history as dedicated 
tithers and generous donors,” contributions to the church have not kept pace with inflation 
for many years in the past two decades (Sahlin, Sahlin, Evans, Dudley, & Richardson, 
1995, p. i). According to the Seventh-day Adventist Church’s Office o f Archives and 
Statistics (1996, 1999) the per capita tithes and offerings given by members in 1996 (N =  
858,364) and 1999 (N  =  914,106) was $980.68 and $1,115.49 respectively.
SDA Giving Practices and Attitudes
A study o f SDA giving practices and attitudes (Sahlin et al., 1995) is based on an 
annual survey o f members (.N =  2,256) conducted in the autumn o f 1991 with a panel of 
40 congregations. Researchers collected data through congregations who agreed to 
distribute the questionnaire to individuals in attendance on the designated Sabbath 
morning. The sampling error, at the 95% confidence level, is reported as 3 percentage 
points. It should be noted that the sampling method used excluded almost all the 35% to 
40% of persons on membership rolls who rarely attend church.
Key findings o f this exploratory study (Sahlin et al., 1995) indicate that the 
majority of church members believe in tithing (92%), believe that tithe should be paid 
through the local church (82%), and believe that tithe should be used for the salary and 
benefits of the clergy (94%). Most of the members (60%) reported that they calculate 
their tithe on the basis o f their pre-tax income, and support the way that the Church 
handles tithes and offerings. A majority (54%) of the members donate 5% or more of 
their income in addition to tithe, and almost 1 in 4 (24%) report donations o f a “second
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tithe” or more. A key factor identified in tithe allocation is ethnicity. Nearly one-third of 
Hispanic and African American members reported giving 10% or more of their income to 
non-tithe offerings (p. 7).
Additional findings from the study (Sahlin et al., 1995) center around SDA 
attitudes and motivations. The most powerful motivational factors reported as influencing 
giving were knowledge about how the church spends the money given to it and the belief 
that the church was in financial crisis (both over 70%).
Seventh-day Adventist members indicated that the pastor is an important factor in 
communicating financial needs. Nearly two-thirds o f members viewed positively pulpit 
appeals by pastors. More than half (50-69%) rated stewardship appeals positively, along 
with specific appeals, media presentations, inflation outpacing income, and bulletin inserts. 
Although fund-raising specialists find that visits to homes to deliver information and 
discuss giving, special-offering envelopes, and direct-mail appeals usually produce good 
success, SDA members reported that these methods were the least effective motivators for 
giving (Sahlin et al., 1995).
Further, whereas a majority o f church members (78%) express confidence in their 
pastor’s leadership, fewer (63%) express the same confidence in denominational leaders. 
Given the reported motivational influence of knowing how' the church spends its money, it 
is important to note that while two-thirds (67%) approve of how their local church spends 
money, only half approve of how other levels expend the funds they control (Sahlin, et al., 
1995).
“Overall, the Adventist Church retains the loyalty and financial support o f a
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significant number o f its members” (Sahlin et al., 1995, p. ii). The study identified the 
strongest supporters as those over 65 years o f age and members o f smaller rural churches. 
They report this trend as potentially problematic because the backbone of the 
denomination’s financial support is those members (69%) who are either in, or moving 
into, their prime earning years and who tend to be more critical o f church leadership and 
less supportive as givers. They conclude that the church risks a continuing decline in 
available financial resources until it can come to terms with the attitudes of these younger, 
more urban, members with the following profile:
[a] More likely to disagree with denominational policy on the distribution of tithe and
offerings
[b] Less likely to express confidence in denominational leaders
[c] More likely to figure their tithe on after-tax income or to not return tithe at all
[d] Less likely to give a sizeable portion o f their income to offerings
[e] More likely to divert tithe to non-tithe funds. (Sahlin et al., 1995, p. iii)
Limitations of this study are the same for all self-report retrospective studies. The 
most important consideration in this topic is the social-desirability factor related to 
reporting o f tithe-paying. A caution for this type of research is that the Barna Research 
Group (200If) reports that more Americans claim to tithe than actually do. They assert 
that while 17% of adults claim to tithe, only 6% actually do so (Barna Research Group, 
200 If, p. 1). Without interval-level data and analysis o f income to calculate the amount of 
tithe, the findings cannot be further substantiated. Discussion o f the findings are limited to 
percentages without inferential statistical analysis. Limited attention is given to analysis 
based on demographics other than those o f age, length o f membership, and geographical 
location.
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Adventist Community Services Study
In a study on social justice attitudes among Seventh-day Adventist Community 
Services leaders, pastors, and church leaders (N =  508), 70% of the respondents from the 
convenience sample reported that they were a volunteer for their church or an 
organization. The mean o f volunteer hours per week for those in the volunteer group was 
9.7 hours. Since this sample was selected from SDA church leaders, researchers did not 
generalize the findings to the general membership o f the SDA church (Pittman & 
Stockton, 1997; Stockton & Preas, 1995).
Diversity
As a country with a rapidly shifting distribution o f racial and ethnic groups, 
credible research cannot afford to ignore the potential effect o f demographic 
characteristics as contravening variables (Barna Research Group, 200 le). Religious 
traditions are experiencing a similar transformation in their composition (Barna, 1999; 
Barna Research Group, 200le; Carson, 1990). From this reality emerges the question of 
how changes in patterns o f diversity might impact giving and volunteering in the United 
States (Diaz, Jalandoni, Hammill, & Koob, 1998).
In the United States, 71% of the population is Caucasian, 12% is Hispanic, and 12- 
13% is African American. The Hispanic element is the most rapidly growing group in the 
United States, and within religious communities as well (Barna Research Group, 2001 e).
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Hispanics
As part o f the 1996 and 1998 Independent Sector’s (IS) national survey on giving 
and volunteering, Hispanics were oversampled. Data were obtained through in-home 
personal interviews conducted by The Gallup Organization (Kirsch et al., 1999). In 1998, 
researchers found that almost 63% of Hispanic households donated money to charity 
during the previous year and that about 46% volunteered. Although the rate was lower 
than that o f Caucasians, when asked, Hispanics gave and volunteered as generously as 
non-Hispanics (Diaz et al., 1998).
Contributions by Hispanic households were primarily to congregations and other 
religious organizations, to human service organizations, and through informal means to 
individuals such as family or friends. Similar findings of other researchers lead to the 
hypothesis that giving in Hispanic culture takes place largely withing the social network of 
church, family, and friends (Ramos, 1999; Rivas-Vazquez, 1998). Ramos (1999) argues 
that the Latin American cultures’ long history of informal and family-focused charitable 
activities is an influence that continues to have an impact on how Hispanics give in the 
United States. He suggests that Hispanics use social networks and rely on the church and 
government, rather than on philanthropic institutions, to meet most o f their social needs. 
Further, he focuses on the “personal nature” of Hispanic philanthropy and emphasizes that 
the identity o f the person who asks, is the recipient o f the gift, or is involved in the 
soliciting organization is a major motive for giving (Ramos, 1999; Rivas-Vazquez, 1998).
Researchers have noted the difficulty o f tracking the extent ofHispanic 
philanthropy because o f Hispanics’ informal pattern of giving to relatives and friends, not
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only in the United States, but especially to their family in their countries of origin 
(Orozco, 2000). Although the IS sector did not track this type of gift, Orozco (2000) 
provides evidence that sizable growth in funds sent to Latin America through family 
remittances parallels the growth o f Hispanic immigration into the United States.
The IS (Kirsch et al., 1999) also found that as with the population as a whole, 
socioeconomic status is strongly correlated with giving and volunteering among Hispanics. 
Although place of birth has been identified as a predictor o f giving and volunteering 
behavior among Hispanics, as well as among other ethnicities and races, the 1998 survey 
revealed less o f a difference in giving between people bom in the United States (66%) and 
people who were not (60%). However, place o f birth was a larger predictor of 
volunteering behavior, with 56% of Hispanics bom in the United States volunteering 
versus 37% of those bom elsewhere. Hispanics volunteered an average o f 2.1 hours per 
week in 1998: more than 19% through religious organizations, 17% in the educational 
field, and 13% in youth-development organizations. And about 12% reported informal 
volunteering.
Ramos (1999) reported that respondents expressed concern about meeting the 
educational and developmental needs o f Hispanic children as a means o f ensuring a better 
future for them in the United States. This concern is legitimized by IS educational-level- 
attainment data. Survey results show that only 64% of Hispanics in the study had earned a 
high-school degree or more, compared to 85% of non-Hispanics. Educational attainment 
also affected volunteering among Hispanic respondents. Fifty-five percent o f Hispanics 
who graduated from high school or had enrolled in higher education reported
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volunteering, compared to 30 percent for Hispanics who did not complete high school. It 
is important to note that when controlling for variables o f immigration status, educational 
attainment, and race or ethnicity, unlike with household income, there is little or no 
correlation for Hispanic ethnicity and giving and volunteering (Kirsch et al., 1999; O'Neil 
& Roberts, 2000). Kirsch et al. (1999) conclude that “this would indicate that as Hispanic 
households improve their socioeconomic and educational status and integrate into society, 
their recorded levels of giving and volunteering would most likely increase and match the 
rest o f the population” (p. 3).
Kirsch et al. (1999) identified the reasons given by Hispanics for volunteering as 
(a) a feeling o f compassion (88%); (b) gaining a new perspective on things (74%); (c) 
because it made them feel needed (73%); and (d) because it involved or would benefit 
family or friends (65%). Discriminate analysis resulted in the profile o f the Hispanic 
respondents most likely to give and volunteer as “someone who is born in the United 
States, usually female, a high school graduate and homeowner, and who attend weekly 
church services-a profile not unlike that o f  volunteers from the population as a whole” 
(Diaz et al., 1998, p. 1).
Blacks
There is a dearth o f research that explores potential relationships between ethnicity 
and giving and volunteering behaviors. Research that factors in ethnicity and religious 
identity in relationship to faith and giving or volunteering is even scarcer. Three key 
studies were reviewed for the purposes o f my study (Barna, 1999; Carson, 1990; Krsch
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et al., 1999).
Carson (1990) studied patterns o f giving in Black churches in the United States. 
Recognizing the central role o f the black church in distribution of charitable resources to 
members o f  their own community and in the larger society, he compared Black and White 
respondents’ responses related to their degree of religious involvement, attitudes towards 
who should help the poor, knowledge of church-supported activities, and support of 
individuals and other charitable organizations. The primary source o f data for his study 
was the 1988 Joint Center for Political Studies’ survey conducted through face-to face 
interviews with a nationally representative sample o f Black {n =  643) and White (n = 695) 
Americans. The survey included questions on charitable behavior. Analysis o f the data 
supports several relevant findings.
Through analysis o f a set o f variables connected to the role o f the Black church, 
Carson (1990) found that the Black church continues to provide for the needs o f the Black 
community and that traditionally Black institutions o f higher education are still supported 
by Black churches. Analysis o f variables delving into the degree of church involvement 
resulted in the suggestion that highly structured, hierarchical denominations that have 
policies for central control o f finances, and that the amount o f emphasis that religious 
leaders place on giving within and across denominational lines, may be strongly related to 
charitable behavior of members. Similar to Barna’s study of African Americans, he found 
that Blacks (89%) are more likely Protestant than are Whites (58%). It follows then that 
Whites (29%) are more likely to be Catholic than Blacks (6%). Carson’s findings also 
indicate that while Blacks (5%) are less likely than Whites (13%) to indicate that they have
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never attended church services, if they do go to church, their frequency of attendance is 
similar. He concludes that these findings “lend support to the belief that much of the black 
community’s historical attachment to the church remains intact, that is, that only a small 
percentage o f  the black community is unchurched” (Carson, 1990, p. 239).
Analysis o f data exploring “who should help the poor” suggests that there is a 
relationship between learning the value of charitable activity through religious teachings 
and the belief that the church be a primary dispenser o f charity. Both Blacks and Whites 
favored most often the federal government as the entity having the most responsibility to 
care for the poor. However, the church was selected as the second choice o f the Blacks, 
while fourth choice for Whites. Similar percentages o f Blacks and Whites felt that private 
charities, other than churches, should be most responsible for caring for the poor.
Blacks (37%) were most responsive to appeals by church leaders, particularly 
clergy, for contributions as compared to Whites (22% ). Blacks and Whites were found to 
make contributions to their own church and at similar levels. When controlled for the 
level o f household income, differences in giving by Blacks and Whites to their own church 
were even smaller. Carson (1990) concluded that there is “little difference in the giving 
behavior of blacks and whites in making contributions to their own church” (p. 241). 
Notable is the finding that similar numbers o f Protestants (31% o f Blacks) and Catholics 
(38% o f Blacks), regardless o f race, reported that they made no contributions to their 
church in 1897. Of equal importance was the finding that both Black and White 
Protestants gave nearly twice as much to their church as their Catholic counterparts at the 
$500 or more level. Carson concludes that this may suggest that “Protestants are either
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more willing or more affluent than Catholics (Carson, 1990, p. 242). Further, although 
Black participation in churches may be declining and facing reductions in resources,
Blacks “continue their tradition of using their churches as an important conduit for the 
distribution o f money to individuals and organizations in need of financial support” 
(Carson, 1990, p. 250).
Bama (1999) conducted an exploratory study (N -  800) of several facets of the 
African American experience in the United States. He notes that Black Americans are a 
diverse group made up o f individuals whose American heritage ranges from the settling of 
the colonies to recent immigration. In spite o f a large representation o f Blacks with a 
prolonged American history, he asserts that Black culture retains many unique cultural 
characteristics that define them within the American context. He identifies the most 
striking cultural attribute being that o f adherence to Christian faith.
The portion o f Bama’s study (1999) focusing on religious identity variables 
corroborates findings o f Carson’s study (1990) and supports the importance of the role of 
faith community in the lives of Black Americans. His study found that 65% of the Blacks 
identified themselves as religious. About 81% described themself as “spiritual,” and 61% 
identified themselves as “a committed born-again Christian.” Additionally, 77% of the 
respondents indicated that they were “very relational.”
Questions related to the desirability o f life goals among Black subgroups (age, 
gender, income, and “bom again”) were used to explore several dimensions o f religious 
life. One variable set delved into the desirability o f several life goals among subjects. A 
“close relationship with God” was selected as a desirable goal by Blacks (94%) more
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frequently than any other suggested goal and more often than Whites (72%). “Active 
involvement in a church” was selected as a “very desirable goal” by the majority of Black 
respondents (71%; Whites 49%) but by somewhat less frequently than for “good health” 
(93%), a “clear purpose for life” (89%), and a “comfortable lifestyle” (81%). An 
average o f 70% of respondents from the Black subgroups agreed that “the Christian 
church is a central part o f the lives o f most black people in America” (Bama, 1999, p. 
13).
Another dimension of religious life studied by Bama was that o f involvement in 
various religious activities. Analysis o f responses support the conclusion that Blacks are 
typically more involved in religious activities than either their White or Hispanic 
counterparts (see Table 6). There was only a minute difference in the rates o f 
volunteering at church reported by the comparison groups, with Blacks reporting only 1- 
2% more than Hispanics or Whites.
Table 6
Religious Activity in the P ast Seven D a ys (1999) by Ethnic Group  (In Percentages)
Activities Blacks Whites Hispanics
Read from the Bible 62 31 40
Attended a church or worship service 49 41 39
Volunteered at a church 26 24 25
Prayed to God 94 76 76
Attended a Sunday school class 20 19 19
Attended a small group meeting 29 16 19
Sample size (N =  1010) n=  111 n = 730 n =  106
Note. From African-Americans a n d  their fa ith  (p. 28) by G. Bama, 1999, Oxnard, CA: 
Bama Institute.
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A review of demographic data makes it clear that many Black Americans live in 
less than desirable circumstances. For the first time in history as many Blacks graduate 
from high school as Whites. Whites, in the general population, are twice as likely to 
graduate from college. With income closely tied to education, the median income of 34% 
of Blacks is below the national average ($22,393 compared to $34,076). Citing the 
Coalition o f Black Investors, Bama (1999) points out that Blacks, while nearly 13% of the 
population, “earn just 7% o f the income and control only 3% o f the nation’s material 
wealth” (Bama, 1999, p. 3). He concludes that despite the hardships, many Black 
Americans make the most o f their difficult circumstances through a resiliency emanating 
from their faith in God.
In recognition of the potential importance o f understanding the impact o f racial 
and ethnic identity on charitable behavior, the longitudinal study on giving and 
volunteering in the United States conducted by the Independent Sector researchers over­
sampled Blacks and Hispanics. Several striking findings and trends emerged from the data 
analysis (Hodgkinson et al, 1996; Kirsch et al., 1999).
In 1996, Independent Sector research found that Blacks and Hispanics were 
among the groups that increased their level o f volunteering by 5% or more, and that 
contributions by Black respondents increased by 2%, between 1993 and 1995. Findings 
supported the conclusion that lower participation rates in household giving for Blacks and 
Hispanics were due to three main factors: much lower average household income than that 
of Whites; fewer of the respondents were married; and substantially lower numbers o f the 
population had college degrees (Hodgkinson et al., 1996, pp. 3-4). Researchers caution
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that Independent Sector study findings should be viewed as patterns or trends, particularly 
for small portions o f the sample. However, Hispanics and Blacks were over-sampled in 
order to have adequate respondents to carry out a statistically reliable analysis of these 
groups (Hodgkinson et al., 1996, p. xiv).
Contextual Influences
Citizenship
To evaluate citizenship in a community, respondents were asked if they had voted 
in the most recent presidential election. Whereas participation in elections varied over the 
full IS study, the association between voting and increased participation in giving and 
volunteering is reported as “fairly stable.” Thus, the findings suggest that individuals who 
participate in citizenship activities also will support charitable causes (Hodgkinson et al., 
1996, p. 98).
Place o f Birth
In 1998, IS study researchers reported that being born in the United States was an 
important variable affecting giving and volunteering. This supports their assertion that 
“place o f birth can also be a predictor o f giving and volunteering behavior-not only among 
Hispanics, but among other ethnicities and races as well” (Diaz et al., 1998, p. 2). There 
was not a large difference (6%) in giving behavior based on place o f birth reported by 
Hispanic respondents. By contrast, 56% of Hispanics born in the United States 
volunteered versus the 35% who reported volunteering who were born elsewhere (Diaz 
et al., 1998, p. 2).
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Financial and Economic 
One o f the strengths of this Independent Sector study is that longitudinal studies 
help to explain variations in responses over the years. One answer offered for variations in 
reasons for “not giving” or “not giving more” is fluctuations in the economy. When the 
scope o f the study was expanded to explore reasons for not giving at all or not giving 
more, researchers found that the primary reasons o f importance were economic in nature 
(Hodgkinson et al., 1996; Kirsch et al., 1999).
Recent research studies provide corroborating support for the importance of 
economic factors as predictors of giving and volunteering (Diaz et al., 1998; Hodgkinson 
et al., 1996; Kirsch et al., 1999; O'Neil & Roberts, 2000). Over time, the IS (1996, 1999) 
study consistently demonstrated relationships between giving and volunteering and 
financial variables. Over a 10-year period, Kirsch et al. (1999) found a consistent, direct 
relationship between income and the percentage o f respondents reporting contributions 
and having volunteered (Kirsch et al. 1999, p. 23).
In 1996, IS researchers found that the percentage o f household income and 
volunteer rates was lower among respondents concerned about not having enough money 
and one’s current economic condition. There were conflicting results in the findings 
between the 1996 and 1999 IS findings related to percentages o f volunteering by 
respondents who had money concerns (Hodgkinson et al., 1996; Kirsch et al., 1999). 
Contrary to the 1996 study, in 1998 respondents who worried about money volunteered 
(56.1%, 48% in 1996) more than those who did not worry (53.6%, 53% in 1996). 
However, in 1998, the volunteer rate (43%) of those who worried a lot about money was
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much lower than either o f the other two groups (Kirsch et al, 1999, p. 51).
Further, they reported a positive relationship between giving and itemizing 
deductions in their tax returns and claimed charitable deductions (Kirsch et al, 1999, p. 
49). Findings also demonstrated a positive relationship between increased levels o f giving 
and percentages of volunteering and hours volunteered.
Diaz et al. (1998) stated, “Giving and volunteering behavior is strongly correlated 
with socioeconomic status, which may influence the overall levels o f giving and 
volunteering among Hispanics as it does for the population as a whole” (Diaz et al, 1998, 
p. 2). O'Neil and Roberts (2000) observed that when statistical controls for income, 
education, and immigration status are applied, differences in charitable behavior among the 
four ethnic/racial groups disappear.
Education
Demographic data consistently links levels o f educational attainment to income. 
Research has provided strong support for a direct relationship between level o f education 
and percentage o f involvement in household contributions and volunteering in the past 
month and past 12 months (Diaz et a l, 1998; Hodgkinson et al, 1996; Kirsch et al,
1999; O'Neil & Roberts, 2000). These results have lead to the conclusion that increasing 
access to education will build giving and volunteering resources in communities.
Sum m ary
Research has established religious communities as an important agent in the 
socialization o f spiritual and moral values, norms, and traditions that motivate members to
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pro social acts such as giving and volunteering (Lugo, 2002). Links between high levels of 
moral judgment and prosocial behavior have further supported the importance of religious 
groups as socialization agents that promote prosocial acts o f compassion (Eisenberg-Berg, 
1979; Rushton, 1982). Social Seaming research supports the conclusion that social 
leaming-in this case prosocial behavior-comes about through modeling, preaching, and 
reinforcement (Bandura, 1976). In research with children, Bandura and MacDonald 
(1963) found that children’s moral judgments moved in the direction modeled. Grusec et 
al. (1978) provided evidence to support the belief that preaching is also likely to have an 
impact on behavior. Other methods supported for transmitting include role playing, 
induction, direct instruction, preaching, prosocial television, and altruistic attribution. 
Many of these methods are utilized frequently in religious settings. Other agents of 
socialization identified are parents, siblings, peers, teachers, respected role-models, and 
the media (Grusec, 1991a).
Much o f the research on the foundations o f prosocial behavior was conducted with 
Caucasian, “normal,” middle-class children, and less often with adults, through 
experimental research that may not be “ecologically valid.” Conversely, much of the 
behavioral outcomes research on giving and volunteering has been based on self-report by 
respondents with all the acknowledged threats to accuracy. Since the usual methods used 
to study prosocial behavior are subject to inherent pitfalls, use of multiple methods to 
explain giving and volunteering is very important. There is a lack in research that 
distinguishes between relationships with and causes of prosocial behavior (Eisenberg, 
1982).
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The national, longitudinal study- Giving and Volunteering in the United States- 
conducted by the Independent Sector since 1988 is the most comprehensive trend study 
on giving and volunteering conducted in the United States (Hodgkinson et al, 1996; 
Kirsch et al., 1999). The biennial study probed the influence on giving and volunteering 
behavior o f a variety o f variables including general social behaviors, motivations, church 
membership and participation, trust in others, and individual differences. The most 
prominent finding was the strong, positive relationship of church membership and 
attendance to giving and volunteering. Although the findings provide strong support for 
the influence o f being connected to a religious organization, no attention was given to 
quantitative differences in the influence o f religious identity other than asking respondents 
to identify their religious affiliation.
Some other important findings o f the IS study (Hodgkinson et al, 1996; Kirsch et 
al, 1999) include: (a) the demographics, attitudes, beliefs, and motivations o f donors and 
volunteers; (b) trends in giving and volunteering; (c) the importance o f asking-and how 
asked-for contributions and volunteers; and, (d) some giving and volunteering 
implications related to ethnic identity.
While most religious communities maintain some institutional statistical data 
related to giving, and occasionally volunteering, there is limited access to these data and 
they lack individual variables. Some limited studies have been conducted with specific 
religious groups (i.e., Catholics, Jews, Mormons, and Seventh-day Adventists).
However, there is a scarcity of research that explores the relationship between religious 
identity and individual giving and volunteering behaviors, motivations, and attitudes.
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There is a significant deficit in research that explores the dimensions o f the religious 
identity experience for causal effects on levels o f giving and volunteering. Due to the 
inherently private nature o f personal finances, faulty memory, and demand characteristics, 
it is difficult to obtain consistent, accurate data regarding the total amount o f contributions 
and to a lesser extent total hours volunteered. Since the most reliable level of 
measurement is the nominal level for the independent variables-Did you volunteer in the 
past month or make a contribution in the past 12 months?-it is difficult to utilize higher 
powered statistical tests to evaluate causation o f independent variables. Consequently, 
current research related to giving and volunteering predominately utilizes percentages, chi 
square, and discriminate analysis as statistical tests.
One o f the serious gaps in giving and volunteering research is exploration of the 
racial and ethnic identity as a confounding variable in giving and volunteering research. 
Recognizing the absence o f research on the influence of racial and ethnic identity on 
prosocial acts, the Independent Sector study (Hodgkinson et al., 1996; Kirsch et al., 1999) 
on giving and volunteering over-sampled Hispanics and Blacks. In spite of emerging 
research in this area (Diaz et al., 1998; O'Neil & Roberts, 2000), there is still an absence 
of research focusing on other ethnic groups in our increasingly diverse nation.
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METHODOLOGY
This exploratory and comparative study was designed to augment the existing 
body o f knowledge in the general area o f philanthropy among Seventh-day Adventists 
(SDA) living in the United States. Specifically, the study explores the relationships 
between the dependent variables o f giving and volunteering and the independent variables 
related to socialization, diversity, and other individual differences. The strength o f this 
study is in the combination of the SDA data with that of the longitudinal Independent 
Sector SGV database composed o f a random sample of a representative adult population 
living in the United States.
Research Design
The selection o f the cross-sectional-survey research design for this study facilitates 
the identification o f relationships between associated selected Christian religious identities 
and giving and volunteering attitudes, motivations, and behaviors. Adults who identified 
themselves as active members o f the SDA church form the SDA portion of the sample for 
comparison to those o f other religious identities. A purposive sample-selection process 
was used to gather the data with an emphasis given to expanded sampling of SDA 
African-Americans and Hispanics.
89
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Population
The sample ( N -  1359) for this study was selected for the purpose of comparing 
Seventh-day Adventist adults with those o f other Christian religious identities. Seventh- 
day Adventists are identified as 0.3% of U.S. adult population in 2001. To maximize the 
SDA sample size, a purposive sample of convenience was selected from SDA church 
members (n -  292) across the North American Division of Seventh-day Adventists 
(NAD). Since the IS study has established the importance o f religious identity and church 
attendance, the sample was selected to hold these two variables constant. To explore the 
influence of racial and ethnic diversity, Hispanic and Black SDAs were oversampled (see 
Figure 4).
CRI and SDA Sample Selection
The comparison group selected from the Independent Sector “Study o f Giving and 
Volunteering” (SGV) was designed to provide a representative national sample. SGV 
data were obtained from in-home personal interviews collected from May 4 to June 16, 
1996. The sample included over-samples o f “African-Americans,” “Hispanic,s” and 
“affluent” Americans with household incomes over $60,000 in order to have enough 
respondents to carry out statistically reliable analyses of the groups. Gallup reported that 
interviews from the study were conducted in English, except for when Spanish interviews 
were needed. The sampling error for the SGV sample, determined by the Gallup 
organization, is reported as ± 3% (Hodgkinson et al., 1996).
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TotaLU.S. Adult Population
Ar = 281,421,906
Non­
religious
Identity
SDA
Identity
Religious
Identity
U.S. SDA Church
Membership
Ar =865,187 in 1997
Whites 
n = 2.004
Whites 
n = 124
Hispanics 
n = 137
Hispanics 
n =435
Blacks 
n =403
Blacks
n =68
Independent Sector 
GVS Data Set 
Random Sample 
n =2,719
Independent Sector 
Church Member with 
Regular Attendance
n = 1,067
Total Sample for this Study 
N  = 1,359
Figure 4. Christian and SDA religious identity sample selection.
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To increase the overall consistency of this comparison study, mirroring the SGV 
study, SDA subjects were limited to adult U.S. residents. The SDA subjects were selected 
from a geographically clustered sampling frame (replicating the SGV) in which the U.S. is 
first divided into four major regions (East, Midwest, South, and West) and then by states 
into eight smaller sections (New England, Middle Atlantic, East Central, West Central, 
Southeast, Southwest, Rocky Mountain, Pacific). A convenience sample of available 
SDA church membership lists was then identified from each section. Subsequently, 
subjects were selected from the church membership lists and asked to voluntarily 
participate in the self-administered survey. To explore the influence o f racial and ethnic 
diversity, Hispanic and Black SDAs were oversampled (aee Table 7).
Table 7
Breakdown of SDA Sample by Region and Ethnicity
Region White Black Hispanic Other Total
East 22 9 10 3 44
Midwest 26 15 15 2 58
South 44 20 33 7 104
West 19 15 43 2 79
Missing 2 1 4 0 7
Total 113 60 105 14 292
Sample 38.7% 20.5% 35.9% 4.7% 100%
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Research Design
Sudman (1976) provides data on adequacy, based on normal sample sizes 
generally employed in different research settings. He indicates that for a national sample 
of a special population, 300 to 1,000 elements are typically adequate. Rubin and Babbie 
(1997) base estimates on the number of variables. They suggest that, owing to practical 
limitations of time constraints and meager budgets, a common statistical rule-of-thumb in 
regression is to have at least 10 cases for each variable.
Rubin and Babbie (1997) also suggest that purposive sampling can be used to 
attempt to obtain a fairly representative portrayal o f a broader phenomenon. This type of 
sampling is to be based upon the researcher’s intuitive feel for the population. Further, in 
tables suggested by Cohen in Rubin and Babbie (1997), for two-tailed tests at a .05 
significance level for medium effect size (r =  .30, r  = .09) for a sample size o f 200, the 
power value would be .99. In power values for samples sizes over 200, under these 
conditions, power exceeds .995. For a small-effect size (r =  .10, r2 = .01) at the .05 
significance level, with a sample o f 1,000, the power value is .89. The sample size for this 
study, then, is adequate for maximizing the power effect.
Subgroup analysis includes stratification by religious affiliation, gender, race or 
ethnicity, household income, education, marital status, and immigrant status. Inclusion of 
individuals who reflect a diversity o f religious traditions was critical to the study 
outcomes. When the analysis of SDA frequencies was performed it became apparent that, 
unlike the subjects o f the SGV data, most the SDA respondents were church members 
who attended religious services at least once a month. For more-evenly-matched
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comparison groups, the decision was made to limit the inclusion o f cases in the combined 
sample to respondents who identified themselves as members o f Christian religious 
traditions who attended religious services at least once a month. The variety o f groups 
available through the SGV comparison sample were Baptist, Episcopalian, Latter-day 
Saints, Lutheran, Methodist, Presbyterian, Roman Catholic, United Church o f Christ, 
Christian Church, Other Protestant, Muslim, Buddhist or Hindu, Jewish, and non­
religious. The religious identity groups selected from the IS data included Baptist, 
Episcopalian, Lutheran, Methodist, Presbyterian, United Church o f Christ, Christian 
Church, Other Protestant, and Roman Catholic. To ensure an adequate number of 
respondents in categories for analysis, the selected religious identity groups were further 
collapsed into three commonly used groupings-Mainline Protestant (MP), Semi-Mainline 
Protestant (SMP), Catholic (RC)-with the addition of the Seventh-day Adventist (SDA) 
group (Moyer, 2001;Bama Research Group, 200Id). SDAs are well represented in the 
current data due to the special SDA sample collected for this study. The religious diversity 
groups were used to explore the differences between SDAs and selected religious identity 
groups.
Instrumentation
The search for an instrument ended with the selection of the nationally recognized 
SGV instrument (Hodgkinson et al., 1996). The instrument was developed by the 
Independent Sector for a national, longitudinal study that began in 1988; it was adapted 
and modified again in 1996. The Gallup Organization used the instrument to gather the 
data for the Independent Sector study.
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The survey instrument for this SDA study (Appendix A) was adapted from the 
1996 SGV using the same questions that were used for the original sample (see Appendix 
B). The survey was converted from the personal-interview format used by the Gallop 
Organization to a self-administered survey. Several items unique to the Independent 
Sector that were present in the original survey were unnecessary for this study so were 
excluded (i.e., items regarding the Give Five campaign). The instrument was translated 
into Spanish for use with the Hispanic subjects. The adapted instrument consists of 
questionnaire items included for the purpose o f collecting demographic information (age, 
gender, education, and other factors), for structuring the independent variables, and for 
measuring the primary dependent variables (giving and volunteering). A description of 
each o f these sections follows.
A number o f socio-demographic items were included in the instrument 
for two reasons: to describe the sample and to use the items as statistical comparisons in 
the analysis o f the relationships under investigation. The assumption was that a number of 
these independent variables would be defined as mediating or confounding factors that 
influence the dependent variables o f the giving and volunteering. Among the demographic 
information collected were data on age, gender, race or ethnicity, household income, 
employment status, occupation, education, religious affiliation, marital status, region, kind 
of community, length o f residence, household size, number o f children under 18 in the 
home, church attendance, frequency o f church attendance, and immigrant status.
The dependent variables o f giving and volunteering were determined by the 
subjects’ self-report o f contributions and volunteer activity and their categorization of
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these attributes on the self-administered survey instrument. Survey items asked directly 
about household contributions or volunteering for the previous 12 months. Further, items 
addressed which organizations were the recipients o f contributions or volunteer hours and 
the amount o f each.
Schutt (2001) highlights three aspects o f validity that need to be addressed in 
social science research: measurement validity, generalizability, and causal validity. “The 
extent to which measurement validity has been achieved Can be assessed with four 
different approaches: face validation, content validation, criterion validation, and construct 
validation” (Schutt, 2001 p. 92). Face validity o f the instrument was corroborated 
through instrument construction and review by experts in the field of giving and 
volunteering. Content validity was verified through an assessment process as the SGV 
instrument was developed under the direction of the Advisory Committee o f  
interdisciplinary independent-sector practitioners and researchers. Since I did not have 
access to records documenting giving or volunteering, I was not able to establish criterion 
validity. Construct validity related to giving was assessed by comparing SDA church 
records o f per capita tithe and offerings, which generally supports giving level responses 
on this survey.
Through use o f this survey as a longitudinal study over the past 14 years, test- 
retest reliability has been established. In a sense, each biennial survey was another pilot 
that tested the consistency of the measurements. Discussions with respondents were used 
to refine the measures. A small pilot was conducted to assess reliability when the survey 
was adapted from an interview format to a self-administered survey for this study. The
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pilot was assessed for reliability for both the English and Spanish instruments. Since an 
index was not used in the survey, Cronbach’s Alpha scores were not relevant to this 
instrument.
Sudman and Bradbum (1982) suggest precoding a survey instrument for greater 
efficiency during the analysis process. They further advise that both an item code and the 
corresponding data entry code will facilitate the data-entry process, especially if this work 
was completed by someone other than the researcher. Following this recommendation, 
the use o f a pre-coded survey instrument eliminated the intervening step of data transfer to 
separate coding forms.
Data-Collection Procedures
After finding a measure that offered solid reliability, the challenge was to find a 
valid sample. The research team was provided standardized training in the use of the 
instrument and data-collection techniques. Ethnically selected survey co-ordinators, who 
had access to local SDA church directories, were used to enhance diverse subject 
recruitment. The survey was mailed to the prearranged survey coordinators, in bulk, for 
distribution from July through September 1998. In an attempt to achieve an SDA sample 
that was as representative as possible, survey coordinators were provided with random 
numbers for use in the selection o f the number o f subject responses needed from the SDA 
church directories for their geographic section. In geographic areas where a survey 
coordinator was unavailable, subjects were randomly selected from corresponding church 
directories and contacted by telephone or in person. Upon agreement o f the selected
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subject to participate, a survey was mailed or given directly to them. Subjects were asked 
to participate by completing and returning the self-administered survey instrument. When 
surveys were given directly to an area co-ordinator, respondents placed the surveys into 
envelopes and returned them to the co-ordinators. The co-ordinators then returned them 
as a group mailing. The data for the SDA sample were collected during the latter half of 
1998.
The survey mailings to research coordinators included an individual packet for 
each respondent. Each packet included a cover letter (Appendix A), individual 
instructions for completing the survey that were included in the survey, a survey, and self- 
addressed, reply envelopes for the return o f each survey. Mailing expenses were paid for 
by the researcher. The first page o f the survey contained a brief message that described 
the purpose of the study and provided a contact source for those needing more 
information.
Area co-ordinators were trained individually upon agreement to participate. Each 
co-ordinator was given instruction regarding the following:
1. A review of the purpose o f the research
2. A review o f the survey instrument and the accompanying instructions
3. Instructions on the procedure for use o f the individual packets including 
distribution and return of packets
4. Instructions to ensure confidentiality
5. Use o f the sampling frame (i.e., church list) for selection of subjects 
incorporating a random start
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6. Contact numbers for additional information, support, or supplies.
When subjects were asked to participate, they were informed that their responses 
were confidential. Steps were taken to ensure confidentiality through assignment of 
confidentiality numbers to monitor the returns. Participation by all the respondents was 
completely voluntary. Refusal to participate in no way involved a penalty to the potential 
subject. Participants could discontinue participation at any time by simply choosing to not 
complete or return the survey instrument.
At an approximately 50% response rate, it is obvious that many did not complete 
and return the instrument. Approximately 700 individual packets were circulated to the 
research coordinators. A follow-up mailing was incorporated to increase the overall 
response rate. To increase the sample size, particularly with Hispanics, the data-collection 
method was expanded to distribution o f instruments during an official church meeting (in 
cases where permission had been obtained to distribute them). The instruments were then 
collected at the end of the meeting. The response rate was much higher for this data- 
collection approach. When church members took them home, many did not return them.
Data Analysis
The 1996 SGV data (comparison data) were purchased as a “SAS XPORT” 
dataset (Statistical Analysis System Institute, Inc., 1991) from the Independent Sector. 
Data transfer was accomplished electronically and then translated by downloading it into 
the Statistical Package for Social Sciences (SPSS)®. Upon return of the surveys, data were 
sorted, coded with a comprehensive code sheet, and entered into SPSS. Trained and
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supervised graduate assistants entered the data during early 1999. Data were then cross­
checked to clear any data-entry errors. The descriptive statistics were run, and each 
research hypothesis was tested by using the appropriate inferential statistic. Descriptive 
statistics were computed including means, modes, standard deviations, variance, 
percentages, and frequencies. Finally, the relationships between religious attributes and 
other independent variables and giving and volunteering were explored through chi-square 
analysis, /-tests, correlations, and analysis o f variance. The alpha level for these inferential 
analyses was set at the .05 level o f tolerance for error. The findings are summarized in 
this report.
Methodological Limitations
Several issues have an impact on the overall validity o f this study. First, the lack of 
random-sampling methods may have increased the chance for error. Sample size was 
significantly increased to compensate for this, but there is no statistical way beyond 
randomization to reduce the possibility for this error.
Second, validity may have been impacted by the lapse in data-collection time 
between SDA and comparison groups. Maturation or changes over time may have had an 
impact on the outcomes and are typically a limitation of any cross-sectional study.
Finally, some data-measurement problems related to volunteer hours emerged 
when the data were imported and contrasted between the SGV and SDA data. 
Adjustments were made to the SGV, through use o f a constant (IS volunteer hours
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divided by 10), so that the analysis reflects IS published average hours volunteered for the 
comparison groups.
Major Hypotheses and Research Questions 
Six specific research questions and hypotheses form the core o f this study.
They are as follows:
Question 1: How do adults with an SDA identity compare to other Christian 
religious identities in their giving and volunteering behavior?
Hypothesis 1: There are no significant differences between the giving and 
volunteering behaviors o f adults with SDA and other Christian religious identities.
Question 2: Do socialization experiences influence the giving and volunteering 
behavior of adult SDAs when compared with other Christian religious identities?
Hypothesis 2: There are no significant differences in the socialization experiences 
that influence the giving and volunteering behavior o f adult SDAs when compared with 
other Christian religious identities.
Question 3: Are the personal attitudes, reasons, and motivations for giving and 
volunteering the same for SDA adults as for those of other Christian religious identities?
Hypothesis 3: There are no significant differences in the personal attitudes, 
reasons, or motivations for giving and volunteering for SDA adults as compared with 
adults of other Christian religious identities.
Question 4: How do SDA adults with Hispanic, Black, or White identity compare 
in their giving and volunteering behavior?
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Hypothesis 4: There is no significant difference between the giving and 
volunteering behaviors ofHispanic, Black, and White SDA adults.
Question 5: Are the socialization experiences for giving and volunteering the same 
for Hispanic, Black, and White SDA adults?
Hypothesis 5: There are no significant differences in the socialization experiences 
that influence the giving and volunteering behavior o f SDA adults ofHispanic, Black, and 
White identities.
Question 6: Are the personal attitudes, reasons, and motivations for giving and 
volunteering the same for SDA Hispanic, Black, and White adults?
Hypothesis 6: There is no significant difference between the giving and • 
volunteering attitudes, reasons, and motivations ofHispanic, Black, and White SDA 
adults.
Chapter Summary
This study used a cross-sectional survey research design. The sample-selection 
process included church members currently living in selected regions o f North America.
An over-sampling of Hispanics and Blacks was done. The data outcomes have been 
normed by using the database from the longitudinal Independent Sector SGV study. The 
data were entered into SPSS and both the descriptive and the inferential statistics were run 
on the hypotheses and research questions posed above.
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CHAPTER 4
PRESENTATION AND ANALYSIS OF DATA
Description of the Results
The purpose o f this study is to examine and compare the giving and volunteering 
behaviors, socialization, attitudes, reasons, and motivations of adults with Seventh-day 
Adventist and other Christian religious identities.
The intent o f the IS national study was to gather data on charitable behavior, 
identify certain economic conditions and tax laws affecting giving and volunteering, and 
chart attitudes about a variety of issues as they relate to the climate o f giving and 
volunteering among SDAs living in the United States.
The IS respondents were asked a series o f questions (mirrored in the SDA 
questionnaire) about their personal volunteering habits, the giving behavior o f their 
household as a whole, their personal motivations for giving and volunteering, and their 
personal opinions and attitudes about charitable organizations. Additionally, they were 
asked to give various demographic information regarding themselves, their spouses or 
partners, and their household (e.g., income level).
The data used for this study from other Christian religious identity groups (n = 
1,067) were extracted from the IS data set (N =  2,719). The SDA sample (n -  292) was
103
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combined with the sample (see Table 8) selected from the IS data set to form the data set 
for this study (N =  1,359). Combining the data sets made it possible to utilize data of 
national significance collected earlier by the Gallup Organization.
Table 8 compares the representation o f various religious identities included in this 
study with religious identity in the general population of the United States. The table also 
demonstrates the designation of specific religious identity groups to the collapsed religious 
groups used as comparison groups in religious identity data analysis. In order to meet the 
expected count requirements o f chi-square analysis, the specific Christian religious identity 
groups were collapsed into the following four groups: Mainline Protestant (MP), Semi- 
mainline Protestant (SMP), Seventh-day Adventist (SDA), and Catholic (RC).
The MP comparison group (18.3% o f the sample) included Presbyterian (3.2%), 
Episcopalian (2%), United Church o f Christ (1%), Lutheran (5.2%), and Methodist 
(6.9%). These percentages roughly reflect the rates of the general population. The SMP 
group consists o f Baptist (18.2%) and other Protestant groups (10.4%), with the Baptist 
representation in the sample 1% higher than that o f the national percentage and the other 
Protestant group about 14% lower. The Catholic (31.6% compared to 22% in general 
population) and Seventh-day Adventist (21.5% compared to 0.3% o f general population) 
groups were not collapsed into other groups. These were the only religious identity 
groups included for the purposes o f this study. Thus the final selected religious 
comparison groups sample (see Table 9) was made up o f MP ( n  =  249), SMP (w = 388), 
RC (n =  430), and SDA (n = 292).
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Table 8
Distributions of Religious Identities
Christian 
Religious Identity n
% of
Sample
% of
Population
Collapsed Religious 
Identity Designation
Presbyterian 44 3.2% 3.0 Mainline Protestant
Episcopalian 27 2.0% 3.0 Mainline Protestant
United Church of Christ 14 1.0% 1.0 Mainline Protestant
Lutheran 70 5.2% 5.0 Mainline Protestant
Methodist 94 6.9% 6.0 Mainline Protestant
Baptist 247 18.2% 17.0 Semi-Mainline Protestant
Other Protestant 141 10.4% 24.0 Semi-Mainline Protestant
Catholic 430 31.6% 22.0 Catholic
Seventh-day Adventist 292 21.5% .3 Seventh-day Adventist*
Total 1,359 100.0% 81.3 **
Note. From Church Demographics (p. 2), by Bama Research Group, 2001, Retrieved 
March 21, 2001, from Barna Research Group Online: http://216.87.179.136/cgi- 
bin/PgeCategory. asp?CategoryID=: 11
*Bama listed as 4%, but SDA church membership/adult population is 0.3%
**15% do not identify themselves as Christians
Table 9
Distributions o f Collapsed Religious Comparison Groups
Comparison Groups n % of sample % o f population
Mainline Protestant 249 18.3 18.0
Semi-Mainline Protestant 388 28.6 41.0
Catholic 430 21.5 22.0
Seventh-day Adventist 292 31.6 0.3
Total 1,359 100.0 100.0
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The data gathered from the SDA sub-sample and comparison groups sub-sample 
offer a vast amount o f information about giving and volunteering within and by the 
Christian community. To facilitate better understanding of the findings, the following 
characteristics about the sample are noteworthy.
Demographic Data: Racial and Ethnic Diversity
Since Hispanics were deliberately over-sampled in the SDA sub-sample, good 
balance existed between the groups with 36% Hispanics, 20.5% Black, 38.7% White, and 
4.8% Others or missing (see Table 10). Percentages for the Hispanics and Blacks were 
not adjusted to reflect the actual ratios o f diversity in the United States SDA Church. The 
sampling and weighting decisions were intended to explore differences between the groups 
and to anticipate the influence o f the two most rapidly growing groups in the church. 
Because of poor representation in the sample, the “Others or Missing” category was 
excluded from analysis dealing with the influence of racial diversity.
Table 10
Representation o f  R a c ia l Identities in the Sub-Sam ples
Diversity Groups SDA Group n
Hispanic 36.0% 105
Black 20.5% 60
White 38.7% 113
Other or Missing 4.8% 14
Total 100% 292
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Females (valid percentage: SDA = 60.6%; CRI = 56.3%) are represented to a 
greater degree than males (SDA = 39.4%; CRI = 43.7%) in both sub-samples and the 
combined sample. For the SDA sample, 6.2% are in “missing” or “refused” category (see 
Table 11)
Table 11
R epresentation o f  G ender in the Sub-Samples
Gender SDA 
Group %
n Valid
Percentage
CRI 
Group %
n Valid
Percentage
Female 56.8% 166 60.6 56.3 601 56.3
Male 37.0% 108 39.3 43.7 466 43.7
Missing 6.2% 18 0.0 0
Total 100.0% 292 100.0 1,067
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity.
Age has been shown to have some influence on the level o f  involvement in giving 
and volunteering activities. Table 12 shows the distribution according to age in both sub­
samples. The SDA sample has a substantially higher representation in the 35-50-years-old 
(47.3%) category with decreased representation in the 55+ (29.1%) category and even 
less in the 18-34 (18.5%) category (5.1% missing). The CRI group has increasing 
representation with age category (24.6%, 34.9%, and 39.1% respectively with 1.4% 
missing).
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Table 12
Representation of Subjects ’ Age Categories in the Sub-samples
Age Category SDA Group n CRI Group n
18-34 18.5% 54 24.6% 263
35-54 47.3% 138 34.9% 372
55+ 29.1% 85 39.1% 417
Missing 5.1% 15 1.4% 15
Total 100.0% 292 100.0% 1,067
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity.
Marital status (see Table 13) has been established as a factor related to family 
income. Logically it could influence rates o f giving and volunteering. Married SDA 
(65.1%) respondents were almost evenly distributed with those of the CRI (63.3%) 
respondents. About 2% more SDA respondents reported living with a partner, 1% more 
were single, and 6% fewer indicated that they were divorced, separated, or widowed.
Table 13
Representation of Subjects ’ Marital Status in the Sub-samples
Marital Status SDA Group n CRI Group n
Married 65.1% 190 64.3% 686
Living with partner 4.5% 13 2.3% 25
Single 15.4% 45 14.8% 158
Divorced/Separated/Widowed 12.0% 35 18.4% 196
Missing 3.1% 9 .2% 2
Total 100.0% 292 100.0% 1,067
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity.
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Educational level has also been shown to influence giving and volunteering. 
Distinct differences appear in the highest level o f education completed between the two 
groups in this study (see Table 14). The SDA religious tradition’s emphasis on education 
is evident with more respondents reporting higher levels o f education completed than the 
CRI respondents, with about a 4% increase in the Technology/2-year College and College 
graduate, and Graduate school categories. The means for level o f education achieved for 
the main religious identity groups place the MP and SDA group levels as virtually equal. 
The means for the RC group lag behind, with the SMP the lowest (see Table 15).
Table 14
Representation o f  Subjects ’ Educational L evel in the Sub-Sam ples
E ducational Level SDA Group n CRI Group n
Grade 8 or less 6.2% 18 6.4% 68
High School-inc 5.5% 16 9.6% 102
High School-grad 16.1% 46 35.9% 383
Tech/2yr college 21.6% 63 10.5% 112
College-inc 11.0% 32 11.2% 119
College-grad 19.5% 57 15.2% 162
Graduate School 14.7% 43 10.1% 108
Missing 5.5% 16 1.2% 13
Total 100.0% 292 100.0% 1,067
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity.
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Table 15
M eans o f  R eligious Identity an d  E ducational L evel o f  Respondents
Group
Education Level (1-5)
n M SD
Mainline Protestant 246 3.11 1.28
Semi-Mainline Protestant 382 2.46 1.11
Seventh-day Adventist 276 3.10 1.21
Roman Catholic 426 2.61 1.19
Total 1,330 2.76 1.22
Note. Missing values excluded.
Employment status is considered as a comparison group difference related to 
giving and volunteering (see Table 16). About 13% more SDA respondents reported 
employment over the CRI group. About 4% more CRI than SDA respondents reported 
being unemployed, and 10% more indicated that they were retired.
Closely related to educational levels achieved and employment status is household 
income. Analysis o f distribution o f respondents in the SDA and CRI groups in the income 
categories shows small variations throughout (see Table 17). The biggest differences in 
frequencies are that 3% more SDAs are in the under-$ 10,000 category, 5.4% fewer in the 
$10,000 - $19,999 category, 3.5% fewer in the $40,000 - $49,999 category, and 1.6% 
more in the $75,000 - $99,999 category. Differences in the means o f income categories 
by religious identity groups (see Table 18) are significant with the MPs (M -  4.60) being 
highest, the RCs next highest (M -  4.21), SDAs closely following (M = 4.16), and the 
SMPs the lowest (3.75).
Because a large number o f SDA respondents indicated the “other” category as
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their job type (30% more), comparison o f SDAs with the CRI group is difficult (see Table 
19). However, almost 4% more SDAs are in the “professional work” category. The 
biggest difference in frequencies is that almost 17% fewer SDAs reported that they are 
retired.
Table 16
Representation of Subjects ’ Employment Status in the Sub-Samples
Employment Status SDA Group n CRI Group n
Employed 65.1% 190 52.2% 578
Unemployed 13% 38 17.2% 184
Retired 15.1% 44 25.4% 271
Missing 6.8% 20 3.2% 34
Total 100% 292 100% 1,067
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity.
Table 17
Representation o f Subjects ’ Total Household Income in the Sub-Samples
Income SDA Group n CRI Group n
Under $10,000 . 9.6% 28 6.9% 74
$10,000 - 19,999 12.3% 36 17.7% 189
$20,000 - 29,999 15.8% 46 16.6% 177
$30,000 - 39,999 16.1% 47 15.1% 161
$40,000 - 49,999 6.2% 18 9.7% 103
$50,000 - 74,999 20.5% 60 20.1% 214
$75,000 - 99,999 7.2% 21 5.6% 60
$100,000+ 3.8% 11 4.8% 51
Missing 8.6% 25 3.6% 38
Total 100% 292 100% 1,067
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity.
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Table 18
M eans for Total Annual Income by Religious Identity
Group
Total Annual Income (1-8)
n M SD
Mainline Protestant 245 4.60 2.01
Semi-Mainline Protestant 375 3.75 1.88
Seventh-day Adventist 267 4.16 1.99
Roman Catholic 409 4.21 1.90
Total 1,296 4.14 1.96
Note. F — 10.034; df=  3;p  =  .000; Relevant income levels 3 = $20,000. - $29,999., 4 = 
$30,000. - $39,999., and 5 = $40,000. - $49,999. See Table 17 for other values. Missing 
values excluded.
Table 19
Distribution of Subjects ’ Type of Job in the Sub-Sam ples
Type o f Job SDA Group n CRI Group n
Professional work 18.2% 53 14.6% 156
Manager, executive 2.7% 8 4.6% 49
Own business/farm 1.7% 5 2.2% 23
Skilled trade/craft 4.1% 12 9.2% 98
Semi-skilled work 4.5% 13 9.7% 104
Clerical/office work 10.6% 31 8.3% 89
Sales work .7% 2 3.2% 34
Service Work 2.4% 7 8.43% 89
Retired 3.4% 10 20.1% 215
Other 51.7% 151 19.7% 210
Total 100% 292 100% 1,067
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity.
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Major Hypotheses and Research Questions
Six specific research questions and hypotheses form the core basis of this study. 
Within the framework o f the specific research questions, this study tests the following 
hypotheses:
Question 1: How do adults with an SDA identity compare to other Christian 
religious identities in their giving and volunteering behavior?
Hypothesis 1: There are no significant differences between the giving and 
volunteering behaviors of adults with SDA and other Christian religious identities.
Question 2: Do socialization experiences influence the giving and volunteering 
behavior o f adult SDAs when compared with other Christian religious identities?
Hypothesis 2: There are no significant differences in the socialization experiences 
that influence the giving and volunteering behavior o f adult SDAs when compared with 
other Christian religious identities.
Question 3: Are the personal attitudes, reasons, and motivations for giving and 
volunteering the same for SDA adults as for those o f other Christian religious identities?
Hypothesis 3: There are no significant differences in the personal attitudes, 
reasons, or motivations for giving and volunteering for SDA adults as compared with 
adults o f other Christian religious identities.
Question 4: How do SDA adults with Hispanic, Black, and White identity 
compare in their giving and volunteering behavior?
Hypothesis 4: There is no significant difference between the giving and 
volunteering behaviors o f Hispanic, Black, and White SDA adults.
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Question 5: Are the socialization experiences for giving and volunteering the same 
for Hispanic, Black, and White SDA adults?
Hypothesis 5: There are no significant differences in the socialization experiences 
that influence the giving and volunteering behavior o f SDA adults of Hispanic, Black, and 
White identities.
Question 6: Are the personal attitudes, reasons, and motivations for giving and 
volunteering the same for Hispanic, Black, and White SDA adults?
Hypothesis 6: There is no significant difference between the giving and 
volunteering attitudes, reasons, and motivations o f Hispanic, Black, and White SDA 
adults.
Analysis of Data by Research Questions
Question 1
Giving Analysis
The first questions explores “How do adults with SDA identity compare to other 
Christian religious identities in their giving and volunteering behavior?” Findings suggest 
statistical significance between religious identity groups on charitable actions o f giving and 
volunteering within the last 12 months (%2 = 26.266; d f =  3 \ p =  .000). As Table 20 
demonstrates, a relationship exists between religious identity and the number o f  
respondents reporting contributions, with the MPs being the highest (90.4%), SDAs 
slightly lower (88.7%), the RCs much lower (80.7%), and the SMPs the lowest (77.6%).
Findings also support a significant relationship (%2 =71.817; d f -  3;p =  .000)
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between religious identity and the frequency of “generous” contributions (over $500 in the 
past 12 months). Seventh-day Adventists (70.3%) were much more likely to have given 
generously than the comparison groups, with the MPs (54.3%) least likely to have reported 
giving $500 or more. The SMPs (41%) were less likely than the MPs, but more likely than 
the RCs (34.2%), to report generous contributions (see Table 21).
The relationship between religious identity and higher incidence of generous 
contribution was further supported by the exploration of the differences in the means for 
total contribution reported by religious identity groups (see Table 22). There were 
significant differences in the means for the groups (.F  =27.012; d f =  3 \ p -  .000). Seventh- 
day Adventist respondents gave significantly more ($2,329 - $3,394) than the other groups.
Table 20
Distribution o f  Contributions by Religious Identity fo r  the P ast Year
Major Religious Groupings
Made contributions 
in the past 12 months
Yes No Total
Mainline Protestant 225 24 249
(90.4%) (9.6%)
Semi-Mainline Protestant 301 87 388
(77.6%) (22.4%)
Seventh-day Adventist 259 33 292
(88.7%) (11.3%)
Roman Catholic 347 83 430
(80.7%) (19.3%)
Total 1,132 227 1,359
(83.3%) (16.7%) (100%)
Note. X2 = 26.266; d f = 3 , p  =  .000.
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Table 21
Distribution by Religious Identity of Those Who Gave $500 or More in the Past 12
M onths
Made contributions over $500. in 
the past 12 months
Groups Over $500 Under $500 Total
Mainline Protestant 121 102 223
(54.3%) (45.7%)
Semi-Mainline Protestant 122 175 297
(41.1%) (58.9%)
Seventh-day Adventist 130 55 185
(70.3%) (29.7%)
Roman Catholic 118 227 345
(34.2%) (65.8%)
Total 491 559 1,050
(46.8%) (53.2%) (100%)
Note, yf  =71.817; d f=  3 ; p -  .000. Missing values (23%) excluded and valid percentage
was used.
Table 22
Means o f Contributions by R eligious Identity for the Past Year
Total Contributions
Group n M SD
Mainline Protestant 223 $1,647.41 $3,668..34
Semi-Mainline Protestant 297 $1,088.47 $2,009. 90
Seventh-day Adventist 185 $3,977.39 $8,899..63
Roman Catholic 345 $582.94 $968. 18
Total 1,050 $1,550.08 $4,426..84
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An inevitable question related to contributions is, “Who are the recipients o f all the 
dollars?” To examine this question, subjects were asked to identify the types of recipient 
organizations o f their formal giving. Several significant differences were evident in the 
distribution of contributions to types of organizations based on religious identity.
Respondents were asked about giving related to work-related organizations (see 
Table 23). The Seventh-day Adventist group mean for dollars donated ($89.39) to work- 
related organization was almost twice, or more, the mean o f any o f the comparison groups 
(F = 6.000; df=  3',p — .002).
Table 23
M eans o f Religious Identity and Amount Given to Work-Related Organizations
Amount given to work-related organizations
Group n M SD
Mainline Protestant 249 $53.44 $232.29
Semi-Mainline Protestant 388 $33.79 $146.14
Seventh-day Adventist 212 $89.39 $291.93
Roman Catholic 430 $24.43 $98.99
Total 1,270 $42.20 $186.26
Note. F =  6; df~  3;/? = .002. Missing values excluded.
Overall, all CRI groups gave at the highest rates to religious organizations (see 
Table 24). Catholics (96%) reported the highest rate o f giving to religious organizations. 
The MP and SMP group rates were very close at 95% with SDAs the lowest at 88% (%2 = 
19.201; df=  3;p =  .000). Mainliners gave at the highest rates to health (see Table 24)
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Table 24
D istributions o f Contributions to Types of Organizations Based on Religious Identity
Types o f  
Organization
Religious Identity • 
Groups
Made a 
Contribution
Yes No n r P
Health ** Mainline 58.3% 41.7% 187 14.606 .002
Semi-Mainline 41.8% 58.2% 220
SDA 41.9% 58.1% 229
Catholic 48.8% 51.2% 281
Total 47.3% 52.7% 917
Religious ** Mainline 95.0% 5.0% 220 19.201 .000
Semi-Mainline 94.8% 5.2% 289
SDA 88.2% 22.8% 272
Catholic 96.4% 3.6% 334
Total 93.7% 6.3% 1115
Human Services Mainline 48.6% 51.4% 179 5.840 .120
Semi-Mainline 41.0% . 59.0% 222
SDA 36.8% 63.2% 231
Catholic 41.7% 58.3% 276
Total 41.6% 58.4% 908
Environment ** Mainline 27.1% 72.9% 166 23.427 .000
Semi-Mainline 15.5% 84.5% 200
SDA 8.8% 91.2% 226
Catholic 16.9% 83.1% 255
Total 16.4% 83.6% 847
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Table 24-Continued.
Made a
Types o f Religious Identity ■
Contribution
Organization Groups Yes No n T P
Public/Society Mainline 27.5% 72.5% 167 13.170 .004
Benefit **
Semi-Mainline 16.3% 83.7% 203
SDA 27.5% 72.5% 229
Catholic 18.1% 81.9% 254
Total 22.0% 78.0% 853
Education ** Mainline 47.5% 52.5% 179 49.048 .000
Semi-Mainline 29.4% 70.6% 214
SDA 61.0% 39.0% 241
Catholic 40.0% 60.0% 270
Total 44.6% 55.4% 904
Recreation ** Mainline 17.1% 82.9% 164 8.980 .000
Semi-Mainline 13.7% 86.3% 197
SDA 11.4% 88.6% 228
Catholic 7.7% 92.3% 247
Total 12.0% 88.0% 836
Youth Mainline 42.5% 57.5% 174 5.297 .151
Semi-Mainline 35.4% 64.6% 209
SDA 41.4% 58.6% 232
Catholic 33.7% 66.3% 264
Total 37.9% 62.1% 879
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Made a
Types o f Religious Identity ■
Contribution
Organization Groups Yes No n r P
Private/ Mainline 16.0% 84.0% 169 5.439 .142
Community
Funds Semi-Mainline 14.2% 85.8% 204
SDA 19.6% 80.4% 224
Catholic 12.1% 87.9% 248
Total 15.4% 84.6% 845
International ** Mainline 9.8% 90.2% 163 195.749 .000
Semi-Mainline 2.1% 97.9% 191
SDA 45.6% 54.4% 237
Catholic 5.7% 94.3% 246
Total 17.0% 83.0% 837
Other** Mainline 2.8% 97.2% 143 86.675 .000
Semi-Mainline 3.3% 96.7% 180
SDA 30.2% 69.8% 96
Catholic 3.6% 96.4% 220
Total 41.6% 58.4% 908
Note.  Missing values (individuals who did not make any contribution 18% - 38%) 
excluded and valid percentage was used. For all %  in the table: d f - 3 .
* p = . 05. * * p  =  .01.
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organizations (58%). The RC group (48.8%) reported 10.5% less often than the SMPs 
(41.8%) and SDAs (41.9%)-both about 17% less than the MPs (x2 = 14.606; d f =  3;p  =  
.002).
Seventh-day Adventists (61%), compared to CRI groups, gave at the highest 
frequency to educational organizations (see Table 24). The MP group was closest to the 
SDAs at a 47.5% rate; RCs were next at 40%. At a much lower rate, the SMP group 
reported a 29.4% giving rate to educational organizations (X2 -  49.048; d f — 3\ p -  .000).
There was also a significant difference in the incidence o f giving to organizations 
for public/society benefit by religious identity groups (x2 = 13.170; d f  -  3; p  =  .004). 
Mainline and Seventh-day Adventist Christians (27.5%) gave at the same rate for 
public/society benefit. Catholics gave about 5% less often with Semi-Mainliners a little 
less often at 16.3% (see Table 24).
The most dramatic, significant difference in rates o f giving to organizations by the 
CRI groups was for giving to international organizations (see Table 24). Seventh-day 
Adventists reported a hefty rate o f giving (45%). The other groups lagged far behind in 
giving rates (MP = 9.8%, 5.7%; RC = 5.7%; SMP = 2.1%) for international organizations 
(X2 = 195.749; d f = 3 ; p  = .000).
There was a significant, less dramatic dispersion o f giving based on religious 
identity, for the environment followed a different pattern (X2 = 19.201; df=  3; p  = .000). 
The MPs reported the most frequent giving (27.1%) to environmental organizations 
(Table 24). The RCs (16.9%) and SMPs (15.5%) were less likely to give for the 
environment, but more likely than SDAs (8.8%). Mainliners reported giving more often
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(17.1%) than Semi-Mainliners (13.7%), Seventh-day Adventists (11.4%), or Catholics 
(7.7%) to recreation-based organizations (%2 -  8.980; d f =  3;p  = .000). Another 
significant pattern occurred in the rate o f giving between CM  groups for the undesignated 
type o f organization listed as “other” (see Table 23). Seventh-day Adventists (30%) were 
much more likely to report giving to “other” types o f organizations (x z = 19.201; d f =  3; p  
= .000) than the other groups (3-7%).
No significant differences emerged based upon the frequency o f contributions to 
the following organizations: human service (37-49%), youth (34- 43%), or 
private/community funds (12-20%). However, this lack o f significant differences does not 
diminish the importance o f the level of giving reported by respondents (see Table 24).
Volunteering Analysis
Not surprisingly, a significant statistical difference existed in the rates o f  
volunteering between religious identity groups (X2 —1113.74; d f  -  3\ p  =  .000). Table 25 
shows that more Seventh-day Adventists (87.3%) reported volunteering in the last 12 
months than the Mainline group (69.1%), the Semi-Mainline group (56.4%), and the 
Catholics (50.7%).
The same significant pattern emerged for the respondents who reported having 
volunteered over 4 hours per week (%J = 27.514; d f =  3; p  =  .000). The SDA rate ranked 
highest at 33% with a MP rate of 23%, a SMP rate o f 20%, and a RC rate of 17% (see 
Table 26).
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Table 25
R elig ious Identity A m ong Religious Groups an d  Volunteer Behaviors
Volunteered in the past month
Group Yes No Total
Mainline Protestant 172 77 249
(69.1%) (30.9%)
Semi-Mainline Protestant 219 169 388
(56.4%) (43.6%)
Seventh-day Adventist 255 37 292
(87.3%) (12.7%)
Roman Catholic 218 212 430
(50.7%) (49.3%)
Total 864 495 1,359
(63.6%) (36.4%) (100%)
Note.  %2 =  1113.74; d f = 3 ; p  =  .000.
Table 26
D istribution  o f  Individuals Who Volunteered 4 or M ore H ours a  M onth by Religious  
Groups
Group
Volunteered over 4 hours per month 
Yes No Total
Mainline Protestant 56 193 249
(22.5%) (77.5%)
Semi-Mainline Protestant 77 311 388
(19.8%) (80.2%)
Seventh-day Adventist 95 197 292
(32.5%) (67.5%)
Roman Catholic 71 359 430
(16.5%) (83.5%)
Total 299 1,060 1,359
(22%) (78%) (100%)
Note. X2 = 2 7 .5 1 4 ;# =  3;p =  .000.
R eproduced with perm ission of the copyright owner. Further reproduction prohibited without perm ission.
124
Further exploration into the relationship between religious identity and volunteer 
behavior revealed a significant difference between Christian religious identity group 
means for hours volunteered in the past week (F  = 22.522; df=  3 ,p  = .000). The 
mean for hours volunteered in the past week for Seventh-day Adventists (10 hours) 
indicates that SDAs volunteer substantially more than any o f the other groups (see Table 
27). The group means for weekly hours volunteered demonstrate the same pattern with a 
SDA group mean of 7 hours per week, as compared to MP mean o f 5 hours, a SMP mean 
of 4 hours, and a RC mean o f 5.5 hours (.F  = 6.063; df =3 ; p  =  .000).
Table 27
M eans for Hours Volunteered in the Past Week by Religious Identity
Hours Volunteered
Group n M SD
Mainline Protestant 61 4.46 2..908
Semi-Mainline Protestant 80 3.71 2..657
Seventh-day Adventist 133 10.14 10 .445
Roman Catholic 79 4.00 2..950
Total 353 6.33 7..399
Note. F -  6.063; df=  3\p  — .000. Missing values excluded.
Beyond formal volunteering, another important way to give o f one’s time is 
through informal helping o f individuals. Respondents were asked specifically about 
informal helping with relatives, homeless, neighbors, or needy persons (see Table 28). 
Similar to formal volunteering patterns, results support the importance o f religious identity 
in the distribution of informal helping. In all scenarios examined, SDA respondents
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reported the highest frequencies for informal helping of all groups. For helping relatives 
O f  -  27.572; d f =  3 \ p  =  .000) the levels o f participation are rank-ordered from highest to 
lowest: SDA (85.4%), Mainline (72.5%), Semi-Mainline (70.2%), and Catholics (68.2%). 
SDAs were twice as likely to say that they helped the homeless during the past 12 months 
than any other group. They were about 50% more likely to say that they had helped a 
neighbor ( j f  =  20.391; d f  -  3 ; p =  .000). More SDAs (77.7%) were likely to report 
helping a needy person ( j f  =  96.045; d f = 3 \ p -  .000). Thus the most important 
differences in frequencies related to religious identity and informal helping were for 
helping a needy person and for helping the homeless.
Table 28
D istribution o f  Inform al H elp ing  B a sed  on Religious Identity
Did you help: MP SMP SDA RC n r
Relatives ** Yes 72.5% 70.2% 85.4% 68.2% 969 27.572
No 27.5% 29.8% 14.6% 31.8% 357 p  = .000
Homeless ** Yes 20.0% 23.8% 49.8% 20.4% 345 81.104
No 80.0% 76.2% 50.2% 79.6% 940 p =  .000
Neighbor ** Yes 47.6% 48.0% 63.1% 46.0% 646 20.391
No 52.4% 52.0% 36.9% 54.0% 644 p =  .000
.Needy Person ** Yes 41.9% 45.7% 77.7% 41.2% 636 96.045
No 58.1% 54.3% 22.3% 58.8% 647 p  = .000
Note. Missing values (3.7% - 5%) excluded and valid percentage was used. For all in 
the table: d f  — 3.
* p  -  .05 * * p = .01
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When one considers the value o f the resource of volunteer time, a critical issue is 
where that time is expended. Along with estimates o f the time volunteered, volunteer 
respondents were asked where they had volunteered in the past 12 months. Unlike 
contributions to organizations, fewer differences occurred in distributions o f volunteer 
rates in relationship to religious identity. Although insignificant between comparison 
groups, all religious identity groups volunteered at the highest overall rate (77% to 86%) 
for religious organizations (see Table 29). Additional volunteer settings that failed to 
significantly vary with religious organizations, in order of volunteer frequency rates, are 
education (38% - 48%), youth development (32% - 44%), human services (27% - 33%), 
public/society benefit (17% -26%), work-related (16% - 22%), and recreation (13% - 
18%).
Significant differences in volunteer rates for types o f settings in relationship to 
Christian comparison groups were found for international, informal, environment, and 
political organizations. The Mainline group had the highest rate o f participation in 
informal volunteering ( j f  -  23.373; d f =  3; p  =  .000) followed by Catholics (49%), Semi- 
Mainline (47%), and the SDAs (32%). As with contributions to international 
organizations, SDAs (22%) were more likely to report volunteering for international 
organizations Q f = 54.268; d f  -  3 ; p -  .000) than were the MPs (9%), RCs (5%), or 
SMPs (1%) comparison groups (see Table 29).
Smaller differences were found in participation rates for the environment Q f  =  
17.105; d f =  3\ p  — .001), arts/culture/humanities ( X  = 8.528; d f  -  3; p  =  .036), and 
political organizations ( j f  = 8.253; d f =  3 \ p =  .041). In all three types of organizations
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Table 29
Distribution o f Volunteering to Types o f Organizations
Types of
Volunteered
Organization Group Yes No n r P
Health ** Mainline 44.1% 55.9% 136 15.530 .001
Semi-Mainline 25.5% 74.5% 157
SDA 26.6% 73.4% 252
Catholic 30.8% 69.2% 172
Total 30.7% 69.3% 717
Education Mainline 48.1% 51.9% 135 4.430 .219
Semi-Mainline 37.8% 62.2% 164
SDA 40.0% 60.0% 250
Catholic 45.3% 54.7% 179
Total 42.3% 57.7% 728
Religious Mainline 86.4% 13.6% 162 7.019 .071
Organizations
Semi-Mainline 83.3% 16.7% 204
SDA 77.4% 22.6% 270
Catholic 78.2% 21.8% 197
Total 80.8% 19.2% 833
Human Services Mainline 32.8% 76.2% 134 1.505 .681
Semi-Mainline 26.7% 73.3% 161
SDA 30.5% 69.5% 249
Catholic 28.6% 71.4% 168
Total 29.6% 70.4% 712
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Table 29-Continued.
Types of 
Organization
Volunteered
Group Yes No n x P
Mainline 24.4% 75.6% 131 17.105 .001.
Semi-Mainline 15.1% 84.9% 152
SDA 8.8% 91.2% 250
Catholic 14.3% 85.7% 161
Total 14.4% 85.6% 694
Mainline 26.0% 74.0% 131 3.851 .278
Semi-Mainline 16.8% 83.2% 149
SDA 20.7% 79.3% 256
Catholic 19.1% 80.9% 162
Total 20.5% 79.5% 698
Mainline 18.3% 81.7% 131 2.034 .565
Semi-Mainline 13.1% 86.9% 153
SDA 15.1% 84.9% 251
Catholic 17.8% 82.2% 163
Total 15.9% 84.1% 698
Mainline 22.7% 77.3% 128 8.528 .036
Semi-Mainline 12.1% 87.9% 149
SDA 13.6% 86.4% 250
Catholic 11.9% 88.1% 159
Total 14.6% 85.4% 686
Environment **
Public/Society
Benefit
Recreation
Arts, Culture, & 
Humanities *
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Table 29-Continued.
Types o f
Volunteered
Organization Group Yes No n r P
Work-related Mainline 15.6% 84.4% 128 2.212 .530
Organizations
Semi-Mainline 22.4% 77.6% 152
SDA 18.6% 81.4% 253
Catholic 17.9% 82.1% 162
Total 18.7% 81.3% 695
Political Mainline 15.5% 84.5% 129 8.253 .041
Organizations *
Semi-Mainline 9.4% 90.6% 149
SDA 6.5% 93.5% 248
Catholic 11.4% 88.6% 158
Total 9.9% 90.1% 684
Youth Development Mainline 39.7% 60.3% 131 3.259 .353
Semi-Mainline 31.7% 68.3% 161
SDA 36.8% 63.2% 253
Catholic 40.5% 59.5% 173
Total 37.0% 63.0% 718
Private/Community Mainline 10.7% 89.3% 131 6.626 .085
Foundations
Semi-Mainline 6.8% 93.2% 147
SDA 15.3% 84.7% 248
Catholic 12.0% 88.0% 158
Total 11.8% 88.2% 684
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• Types o f  
Organization Group
Volunteered
n r PYes No
International ** Mainline 8.6% 91.4% 128 54.268 .000
Semi-Mainline 0.7% 99.3% 147
SDA 22.2% 77.8% 252
Catholic 5.1% 94.9% 157
Total 11.1% 88.9% 684
Informal ** Mainline 54.3% 45.7% 138 23.373 .000
Semi-Mainline 46.6% 53.4% 163
SDA 31.5% 68.5% 238
Catholic 49.1% 50.9% 173
Total 43.7% 56.3% 712
Note. Missing values (non-volunteers and refused 38% - 50%) excluded and valid 
percentage was used. For all in the table: d f =  3.
* p -  .05. * * p =  .01
the Mainline group was much more likely to be involved (24%, 23%, and 15% 
respectively). The SMP and RC groups indicated a 14% - 15% participation rate in 
environment related organizations with SDAs much lower at 9%. The SDA, SMP, and 
RC groups’ participation rates (12% - 14%) were virtually the same for the 
arts/culture/humanities. Seventh-day Adventists (7%) were also less active in volunteering 
for political organizations than the Mainline (16%), Catholic (11%), Semi-Mainline (9%) 
groups.
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Question 2
Socialization of Childhood and Youth Experiences
An area of focus for this study was the influence of socialization experiences on 
giving and volunteering behaviors. Early experimental research into the development of 
altruism has supported the effect of early childhood experiences, particularly related to 
modeling on various prosocial acts such as giving. In order to substantiate the relationship 
to giving and volunteering in adults who identified themselves as members o f specific faith 
traditions, respondents were asked questions about early childhood and youth experiences.
Table 30 demonstrates the strength and significance o f differences in the 
distribution o f early childhood and youth experiences between the RI groups. All of the 
examined childhood and youth experiences, except for the experience o f having a friend or 
relative die (67.5% - 71.5%), were found to be significant. With a few exceptions, the 
SDA group reported more exposure to all the early childhood and youth socialization 
experiences than any o f the other CRI groups. More often than not, the RC group was 
less likely to have been exposed to the socialization experiences when young.
The strongest differences in exposure to socialization experiences had to do with 
involvement in volunteer activities (see Table 30). Almost 20% more o f the SDA adults 
(73.1%) did some kind o f volunteer work when young than either the Catholic (54.1%) or 
Semi-Mainline (53.3%) adults, and about 10% more frequently than the Mainline (62.%) 
adults ( j f  = 32.693; d f =  1 ; p =  .000). Whereas SDA respondents (53.1%) reported 
volunteering with other members o f their family about 10% more than Mainline (44.8%) 
and Semi-Mainline (42.8%) respondents, they did so almost twice as often as RC (27.6%)
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Table 30
Distribution o f Early Childhood and Youth Experiences by Religious Identity
When young: MP SMP SDA RC n r
Did some kind of Yes 62.9% 53.5% 73.1% 54.1% 788 32.693
volunteer work. **
No 37.1% 46.5% 26.9% 45.9% ' 538 p  -  .000
Belonged to a youth Yes 75.9% 62.7% 71.2% 60.8% 887 21.154
group. **
No 24.1% 37.3% 28.8% 39.2% 451 p  = .000
Active in a religious Yes 75.4% 75.3% 75.1% 62.4% 948 23.422
organization. **
No 24.6% 24.7% 24.9% 37.6% 385 p  =  .000
Volunteered with Yes 44.8% 42.8% 53.1% 27.6% 539 50.165
other members of
family. ** No 55.2% 57.2% 46.9% 72.4% 784 p  = .000
One or both parents did Yes 39.0% 31.8% 42.0% 30.3% 440 12.870
volunteer work. **
No 61.0% 68.2% 58.0% 69.8% 828 p  = .005
Went door-to-door for Yes 49.6% 41.9% 71.4% 41.3% 659 74.141
some cause. **
No 50.4% 58.1% 28.6% 58.7% 677 p  = .000
Saw someone in the Yes 87.9% 83.9% 91.4% 82.4% 1,147 13.172
family help others. **
No 12.1% 16.1% 8.6% 17.6% 191 p  = .004
Saw someone you Yes 73.0% 76.4% 83.7% 72.9% 1,005 12.157
admired help. **
No 27.0% 23.6% 16.3% 27.1% 316 p  — .007
Saw people living in Yes 58.9% 66.1% 68.2% 56.3% 826 14.050
poverty. **
No 41.1% 33.9% 31.8% 43.7% 505 p  = .003
Grew up in poverty. ** Yes 19.8% 29.6% 35.4% 25.5% 276 17.497
No 80.2% 70.4% 64.6% 74.5% 724 p  — .001
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When young: MP SMP SDA RC n x
Was seriously ill** Yes 18.6% 25.4% 29.9% 16.0% 294 23.262
No 81.4% 74.5% 70.1% 84.0% 1,039 p  = .000
A friend or relative Yes 70.3% 75.5% 67.5% 71.5% 959 5.290
died.
No 29.7% 24.5% 32.5% 28.3% 379
i/Til
Was helped by others. Yes 74.0% 72.1% 80.8% 68.3% 975 13.560
No 26.0% 27.9% 19.2% 31.7% 360 p  = .004
Wanted to make a Yes 53.1% 62.2% 65.3% 49.6% 724 21.527
change in society. **
No 46.9% 37.8% 34.7% 50.4% 548 p  = .000
Was active in student Yes 33.7% 26.4% 27.0% 20.9% 346 13.497
government. **
No 66.3% 73.6% 73.0% 79.1% 997 p  =  .004
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Missing values (1.8% - 8.5%) excluded and valid 
percentage was used. For all T  in the table: d f -  3.
* p  = .05. **/?= .01.
respondents ( j f  -  50.165; d f =  \ , p -  .000). Following a similar pattern, the SDA group 
(71.4%) reported a 22% - 20% higher incidence of “going door-to-door for a cause when 
young” than the other groups ( j f  =  74.141; d f  — 1 ; p  =  .000).
Chi-square analysis was used to examine relationships between early childhood and 
youth experiences and SDA giving (see Table 31). Small, significant relationships were 
found between a few o f the early childhood and youth experiences studied. SDAs who 
did some kind o f volunteer work when young were 12.6% more likely to make a 
contribution (91.8%) than those who did not (79.2%). Respondents who saw someone
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Table 31
Distribution o f SDA Giving Related to Childhood and Youth Experiences
Experienced the
Contribution
following when young? Yes No N r P
Did some kind of Yes 91.8% 8.2% 196 8.26 .004
volunteer work **
No 79.2% 20.8% 72
Friend or relative died. * Yes 91.4% 8.6% 185 4.03 .045
No 83.1% 16.9% 89
Saw someone you Yes 90.0% 10.0% 221 4.18 .041
admired help. *
No 79.1% 20.9% 43
Saw people living in Yes 91.4% 8.6% 187 5.57 .018
poverty. *
No 81.6% 18.4% 87
Note. Missing values (1.8% - 8.5%) excluded. For all %  in the table: d f =  1. 
* p — .05. ** p  = .01.
they admired help were 10.9% more likely to report contributions (90%) than individuals 
who did not experience such modeling (79.1%). Positive responses to seeing people 
living in poverty while young were also related to a 9.8% increase in reports o f household 
giving (91.4%) when compared to the negative responses (81.6%). The smallest increase 
in incidence in household giving (8%) was for the childhood experience of having a friend 
or relative die compared to individuals who did not experience such a loss.
Stronger, slightly more important relationships were found between SDA adults 
and several childhood and youth experiences scrutinized (see Table 32). The largest 
increase in frequency (13.9%) o f adult volunteer behavior was found for SDA respondents 
who volunteered with a family member (94.5%) versus individuals who did not (80.6%).
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Distribution o f SDA Volunteers by Childhood and Youth Experiences
Experienced the Volunteered
following when — ---------------  — -------------
young? Yes No N  X  p
Was active in a Yes 91.2% 8.8% 205 5.42 .020
religious 
organization. ** No 80.9% 19.1% 68
Was a youth group Yes 91.3% 8.7% 195 7.06 .008
member. **
No 79.9% ' 20.3% 79
Did some kind of Yes 91.3% 8.7% 196 8.95 .003
volunteer work. **
No 77.8% 22.2% 72
Volunteered with a Yes 94.5% 5.5% 146 12.53 .000
family member. **
No 80.6% 19.4% 129
Saw a parent Yes 98.1% 1.9% 107 11.49 .001
volunteer. **
No 85.8% 14.2% 148
Note. Missing values (1.8% - 8.5%) excluded and valid percentage was used. For all X  
in the table: d f -  1.
* p  =  .05. * * /;=  .01.
Respondents who reported doing some kind o f volunteer work when young were 13.5% 
more likely to report volunteering in the past 12 months (91.3%) than people who did not 
volunteer as a child (77.8%). SDA adults who saw a parent volunteer were 12.3% more 
likely to report volunteering (98.1%) when compared to the frequency o f volunteering of 
individuals who did not see their parents volunteer (85.5%). A similar relationship was 
found between being a member o f a youth group when young (91.3%), versus individuals 
who were not members (79.9%), and volunteering. Although significant, the difference in
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occurrence o f volunteering based on membership in a religious organization was too small 
to consider the relationship important.
Socialization and Social Connections
Examination o f socialization experiences was extended to adult socialization and 
community and social connections. One area examined was individual and family 
connection to church community. Given that only respondents who were church members 
who attended church at least monthly were included in this study, chi-square analysis 
was not significant for more specific variations in regularity o f SDA church attendance and 
the frequencies o f either giving and volunteering. SDAs were 7-10% more likely to 
indicate that their family were church members than individuals o f  the other Christian 
religious identity ( j f  = 9.559, d f  = 3, p  =  .01). However, the chi-square analysis was not 
significant for SDA respondents’ family being members o f church and occurrence of 
giving or volunteering.
Trust in Others
The influence o f trust in others was examined as an indicator o f social 
connectedness. When respondents were asked if they felt “most people can be trusted,” 
significant differences emerged based on religious identity ( j f  = 61.262; d f  -  3 ; p -  .000). 
Mainline respondents (51.8%) were most likely to indicate trust in others, followed by 
Catholics (41%), followed by the much lower rates o f the SDA (26.5%) and Semi- 
mainline (25%) groups. Independent samples t test was used to explore religious identity 
means for levels o f trust in others and levels of giving and volunteering. There were no
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significant differences in the levels o f giving or volunteering based on trust.
However, trust was a factor in the distribution of SDA respondents who made a 
contribution (%2 =  6.505; d f -  3; p -  .011). Respondents who indicated that “most people 
can be trusted were 12% more likely to have made a contribution (97%) than individuals 
who indicated that “one can’t be too careful or it depends” (85%). There were no 
significant differences in the distributions o f volunteers during the previous 12-month 
period between SDA adults who indicated that “most people can be trusted” and those 
who selected “it depends or can’t be too careful.”
Social Relationships
The relationship between religious identity and connectedness to the community 
through social support systems was explored. Respondents were asked about spending a 
social evening once a month or more with relatives, neighbors, and friends from a variety 
of social settings (see Table 33). The strongest, most significant relationship was found 
between religious identity and the rate o f spending time with friends from church ( j f  =  
90.243; d f =  3; p  =  .000). The SDAs were most likely to indicate that they had spent 
social time with friends from church (82.5%). The Semi-mainline (66%) and Mainline 
(62.9%) adults were 13-16% less likely than SDA adults, but much more apt than Catholic 
adults (47.9%), to say they spend a social evening with friends from church.
Conversely, SDAs (63%) were about 6% less likely than either the MPs, SMPs, or 
RCs to indicate spending a social evening with parents or other family once or more a 
month ( j f  =  33.634; d f =  3;p=  .000). SDAs were about 17% less likely to spend social 
evenings with friends who live outside the neighborhood than the other groups, and
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Table 33
D istribu tions o f  Various Social Connections B ased  on R eligious Identity
Spend a social evening once a 
month or more with: MP SMP SDA RC n r
Parents or other Yes 80.2% 79.1% 63.0% 79.5% 1,026 33.634
family.**
No 19.8% 20.9% 37.0% 20.5% 323 p  = .000
Someone who lives in Yes 55.4% 49.5% 37.5% 53.3% 662 22.037
your neighborhood.**
No 44.6% 50.5% 62.5% 46.7% 681 p  =  .000
Friends who live Yes 65.7% 64.2% 48.6% 66.2% 829 26.859
outside the 
neighborhood.** No 34.3% 35.8% 51.4% 33.8% 511 p  = .000
Friends from work or Yes 36.9% 33.9% 31.3% 39.0% 467 4.988
professional
organizations. No 63.1% 66.1% 68.7% 61.0% 847 p  = .173
Friends from church. < Yes 62.9% 66.0% 82.5% 47.9% 851 90.243
3{C jjt
No 37.1% 34.0% 17.5% 52.0% 496 p  = .000
Friends from voluntary Yes 31.8% 26.2% 29.3% 27.6% 372 2.610
or service 
organizations. No 68.2% 73.8% 70.7% 72.4% 942 p =  .456
Friends from sports or Yes 40.2% 37.0% 37.2% 45.4% 535 7.374
recreation activities.
No 59.8% 63.0% 62.8% 54.6% 793 p =  .061
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Missing values (.7% - 3.3%) excluded and valid 
percentage was used. For all in the table: d f =  3.
* p  =  .05. * * p = . 01.
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13-18% less likely to spend an evening once a month or more with someone from their 
neighborhood. There were no significant differences in the rates of time spent with friends 
from voluntary or service organizations, professional organizations, or from sports or 
recreational activities based on religious identity (see Table 33). Further, chi-square 
analysis was not significant for relationships between social relationships and giving, or 
volunteering.
In an effort to study the cumulative impact o f social supports on giving and 
volunteering, frequency of engagement in each of the studied social connections was 
summed to compute each respondent’s social relationship score (SRS). The SRS was 
used to identify any correlations with giving and volunteering. A significant relationship 
was found for SDA sample between the SRS and the hours volunteered in the past week 
(r = .247; n -  132; p  =  .004). No relationship was found between the SRS and the sum of 
hours volunteered in the past month for the SDA sample. Neither was any relationship 
found for contributions. There was a positive relationship for the CRI comparison group 
between SRS and hours volunteered in the past week (r = .152; n = 220; p  = .024) and 
between the sum o f hours volunteered in the past month (r -  .213; n = 496; p  = .000). 
There was also a significant, but unimportant, relationship found for the CRI comparison 
group between SRS and total contributions (r = .088; n -  865; p  = .010).
Another way o f being connected to community is being asked to be involved in the 
provision of resources. Respondents were questioned about being asked to give and 
volunteer. There were significant differences between CRI groups and numbers o f adults
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asked to give and volunteer (see Table 34). Mainline adults (81.6%) said they were asked 
to help more frequently than the SDAs (74.5%), Catholics (68.6%), and lowest, the Semi- 
Mainline group (66.8%). SDAs reported being asked to volunteer most frequently (72.5%) 
followed by the Mainline adults (66.7). Lagging at much lower rates were the Semi- 
Mainline group (52.9%). Catholics were asked to volunteer (44.2%) much less often, 
28.2% less often than the SDAs.
A very significant relationship existed between being asked to make a contribution 
and reporting a contribution in the past 12 months for the SDA group (94.2%) and CRI 
group (91.4%). The asking-volunteering relationship was not as strong for the Seventh-day 
Adventist group as the CRI group (see Table 35). SDAs were almost 19% more likely to 
have made a contribution when they were asked than those who were not. Adults from the
Table 34
Distribution o f  Contributions and Volunteering Based on Being Asked to Give by Religious 
Identity
Asked to: MP SMP SDA RC Total n
Give** Yes 81.6% 66.8% 74.5% 68.6% 71.7% 935
No 18.4% 33.2% 25.5% 31.4% 28.3% 369
Total 1,304
Volunteer** Yes 66.7% 52.9% 72.5% 44.2% 56.6% 723
No 33.3% 47.1% 27.5% 55.8% 43.4% 554
Total 1,277
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Contribution: y 2 -  19.292; d f=  3\ p -  .000; Volunteer: 
y 2 -61,171;  d f = 3 ; p -  .000. Missing values (contribution: 4%; volunteer: 5%) were excluded 
and valid percentage was used.
*p  = .05. **p  = .01.
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Table 35
Distribution of Giving by Being Asked to Contribute and Based on Religious Identity
Group Asked
Contribution 
Yes No n r P
SDA** Yes 94.2% 5.8% 179 18.131 .000
No 75.4% 26.7% 45
Total 89.4% 10.6% 228
CRI** Yes 91.4% 8.6% 745 149.699 .000
No 59.5% 40.5% 304
Total 82.2% 17.8% 1,049
Note. SDA = Seventh-day Adventists, and CRI = Mainline Protestants, Semi-Mainline 
Protestants, and Roman Catholics. Missing values (4%) were excluded and valid percentage was 
used.
*p  — .05. **p  = .01.
CRI comparison group, who were asked to give, were much more likely (31.9%) than the 
SDAs to say they made a contribution.
There were also strong, significant relationships for all the CRI groups studied 
between being asked to volunteer and reporting volunteer activities in the past 12 months 
(see Table 36). All groups were much more likely to report volunteering if they also 
reported being asked to do so. The Semi-Mainline group reported an increased rate of 
volunteering (62.6%) when asked as did the Catholics (60.3%), the Mainline group 
(50.9%), and the SDAs (41.6%).
Levels o f confidence in a broad array o f organizations and institutions are 
considered as a factor in connectedness to community. Respondents were asked to rate 
on a scale (1 = Very little, 2 = Some, 3 = A lot, 4 = A great deal) their level o f confidence
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Table 36
D istribution  o f  Volunteering by B eing  A sked  to Volunteer a n d  B ased  on Religious 
Identity
Volunteered
Group Asked Yes No n r P
Mainline Yes 89.7% 10.3% 158 86.262 .000
No 30.8% 69.2% 78
Total 70.1% 29.9% 234
Semi- Yes 86.6% 13.4% 201 151.206 .000
Mainline
No 24.0% 76.0% 179
Total 57.1% 42.9% 380
Seventh-day Yes 97.9% 2.1% 187 75.670 .000
Adventist
No 56.3% 43.7% 71
Total 86.4% 13.6% 258
Catholic Yes 85.5% 14.5% 179 145.254 .000
No 25.2% 74.8% 226
Total 51.9% 48.1% 405
Note. Missing values (5 %) were excluded and valid percentage was used. 
* p  = .05. ** p  -  .01.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
143
in each o f the organizations and institutions. Means were calculated from the sums for 
levels of confidence for both organizational and institutional confidence. Analysis of 
variance o f the levels o f confidence in organizations based on religious identity was 
significant, but relatively unimportant (see Table 37). Means for all groups fell in the 
“Some confidence” level to slightly above for all groups. The SDA respondents’ mean 
was about .2 below the MP, SMP, and RC groups, indicating that SDAs were slightly 
more guarded in their overall expressed confidence in organizations.
The ANOVA of means for confidence in institutions demonstrated similar findings 
(see Table 38). Although the differences in the means were significant, they were very 
small and unimportant. All the group means placed their level o f confidence in 
institutions at the “some confidence” level.
Table 37
M eans fo r  Confidence in O rganizations B a sed  on Religious Identity
Group
Confidence in Organizations
N M SD
Mainline Protestant 249 2.349 .3830
Semi-Mainline Protestant 388 2.299 .4883
Seventh-day Adventist 292 2.080 .3929
Roman Catholic 430 2.342 .4206
Total 1,359 2.275 .4410
Note. F  =  26.38; d f  — 3;/? = .000.
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Table 38
M eans f o r  Confidence in Institutions B a sed  on R eligious Identity
Confidence in Institutions
Group N M SD
Mainline Protestant 249 2.392 .466
Semi-Mainline Protestant 388 2.230 .575
Seventh-day Adventist 292 2.163 .560
Roman Catholic 430 2.320 .521
Total 1,359 2.293 .541
Note. F =  8.868; d f =  3 ; p ~  .000.
Respondents were also asked about connections to the community in the form of 
membership in various types o f organizations. There were no significant differences in 
rates o f membership in voluntary associations such as the Red Cross or in religiously 
affiliated organizations and religious identity. Significant relationships were found 
between religious identity and membership in the following organizations: service clubs, 
fraternal associations, sororities or fraternities, professional societies or business 
organizations, veterans, and labor unions. Consistently the SDA adults were 5-20% less 
likely to belong to these types o f organizations than any o f the other religious identity 
groups studied. Because o f a high level o f missing responses for this analysis (54%), no 
further analysis was conducted related to this variable. (See Table 39.)
Attention was shifted to the impact o f membership in at least one other 
organization besides church membership. Positive responses to membership in various 
types o f organizations were summed. A sum of one or more was considered as
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
145
Table 39
Distribution o f Membership in Types o f Organizations Based on Religious Identity
MP SMP SDA RC n r
Voluntary Yes 27.4% 15.2% 19.0% 24.2% 133 6.441
Associations.
No 72.6% 84.8% 81.0% 75.8% 496 p  =  .092
Religiously Yes 20.5% 21.3% 22.5% 24.8% 143 .816
Affiliated
No 79.5% 78.7% 77.5% 75.2% 492 p  = .846
Political Yes 25.4% 22.4% 6.6% 18.9% 98 29.275
Organizations **
No 74.6% 77.6% 93.4% 81.1% 529 p  = .000
Veteran ** Yes 19.0% 14.8% 3.0% 20.0% 76 35.390
No 81.0% 85.2% 97.0% 80.0% 561 p  = .000
Labor Union ** Yes 17.3% 16.2% 7.3% 21.8% 89 18.673
No 82.7% 83.8% 92.7% 78.2% 541 p  = .000
Service Club ** Yes 25.7% 15.6% 5.6% 16.1% 86 30.113
No 74.3% 84.4% 94.4% 83.9% 558 p  = .000
Fraternal Yes 12.7% 6.7% 1.1% 16.8% 50 37.039
Association **
No 87.3% 93.3% 98.9% 83.2% 583 p  = .000
Sorority or Yes 35.4% 20.9% 15.4% 26.3% 144 19.570
Fraternity **
No 64.6% 79.1% 84.6% 73.7% 494 p  = .000
Professional society Yes 25.9% 26.4% 15.1% 22.5% 132 9.339
or business org. *
No 74.1% 73.6% 84.9% 77.5% 504 p  = .025
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Missing values (54%) excluded and valid 
percentage was used. For all in the table: d f  = 3 .  *p -  .05 **/> = .01.
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membership in at least one other organization. Chi-square analysis was used to detect 
differences in expected frequencies o f giving and volunteering for CRI groups related to 
multiple organizational memberships. Although analysis showed differences in rates of 
giving based on membership in at least one other organization were significant, the 
relationship was not as strong for the SDA group as it was for the CRI group (see Table 
40). SDAs who were members o f at least one other organization were 13% more likely to 
have reported household contributions (94.8%) versus their counterparts (81.8%). The 
CRI group was 19.6% more likely to have made a contribution (93.6%) than respondents 
who were only members o f their church (74%).
Table 40
Frequencies o f  Contributions Based on M em bership in Another O rganization B esides Church 
M em bership
Member of another organization 
other than by church membership
Contribution
Group Yes No n V P
SDA Yes 94.8% 5.2% 155
No 81.8% 18.2% 137
Total 88.7% 11.3% 292 12.425 .000
CRI Yes 93.6% 6.4% 424
No 74.0% 26.0% 643
Total 81.8% 18.2% 1,067 66.011 .000
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity. For all in 
the table: df=  1.
* p  =  .05. **p -  .01.
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A similar, more dramatic pattern was found between organizational membership 
and volunteering in the past 12 months (see Table 41). The SDA group analysis indicated 
that individuals with multiple memberships in organizations were 14.6% more likely to 
have volunteered (94.2%) than people with only church membership (79.6%). The CRI 
group responses revealed a much stronger relationship; respondents who reported 
membership in more than one organization were 36% more likely to have volunteered.
Beyond membership in types of organizations, responses were evaluated to 
determine the number of agencies the respondents were involved in (see Table 42). An 
important, significant difference was found for the religious identity group means for the 
number of agencies ( F -  50.445; d f =  3 ; p  =  .000). The SDA group had a much higher 
mean (7.1) for number of agencies connected to than any of the other groups.
Table 41
Frequencies o f  Volunteering B ased  on M em bership in Another O rganization B esides  
Church M em bership
Group
Member o f another organization ■ 
other than by church membership
Volunteered
n t PYes No
SDA Yes 94.2% 5.8% 155
No 79.6% 20.4% 137
Total 87.3% 12.7% 292 14.069 .000
CRI Yes 78.8% 21.2% 424
No 42.8% 57.2% 643
Total 57.1% 42.8% 1,067 135.205 .000
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity. For all %  ™ 
the table: d f -  1.
* p  = .05. * * p = . 0 l .
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Table 42
Means for Number of Agencies Connected With Based on Religious Identity
Group
Sum of Agencies
N M SD
Mainline Protestant 249 4.67 5.125
Semi-Mainline Protestant 388 2.83 3.909
Seventh-dav Adventist 292 7.10 6.565
Roman Catholic 430 3.00 4.701
Total 1,359 4.14 5.310
Note. F -  50.445; d f = 3 ; p  = .000.
Their means indicate that SDAs were involved in about two to three times the number of agencies 
as the CRI groups.
Question 3
Personal Attitudes
One critical issue underpinning this study was to better understand attitudes that seem to 
have an impact on giving and volunteering behaviors. Several sets of questions were used to tease 
out relationships between religious identity and personal attitudes, reasons, and motivations for 
giving and volunteering. Additionally, analysis of these sets of questions was used to identify any 
relationships that might exist between the respondents’ attitudes, motives, and beliefs and their 
giving and volunteering behaviors.
Table 43 identifies relationships between respondents’ religious identity and attitudes, 
beliefs, and/or cynicisms about the functioning of charitable organizations and governmental and 
personal responsibilities for helping others. Respondents were asked to indicate how much they 
agreed with selected statements about charitable organizations and the needs of others on a scale (1
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Table 43
Distribution o f Agreement With Various Attitudes Based on Religious Identity
MP SMP SDA RC n X2
Charities are more 
effective now than 5
Yes 77.4% 75.4% 73.9% 68.4% 989 8.745
years ago * No 22.6% 24.2% 26.1% 31.6% 360 p  = .033
The government is 
spending too much to
Yes 40.3% 33.3% 25.2% 31.2% 413 13.485
help the poor ** No 59.4% 66.7% 74.8% 68.8% 866 p  = .004
Most charitable 
organizations are
Yes 34.2% 44.5% 30.0% 33.5% 428 15.629
wasteful in their use of 
funds **
No 65.8% 55.5% 70.0% 66.5% 756 3^ i! © O
Charitable organ­
izations play an
important role in
Yes 76.5% 73.2% 61.8% 71.6% 885 14.177
speaking out on 
important issues**
No 23.5% 26.8% 38.2% 28.4% 360 p  = .003
Charitable organ­
izations make our
Yes 85.5% 79.5% 71.6% 79.8% 1011 15.374
communities better 
places to live **
No 14.2% 20.5% 28.4% 20.2% 26 .002
Most charities are 
honest/ethical in their
Yes 69.1% 64.7% 53.9% 67.0% 864 17.149
use of donated funds ** No 30.9% 35.3% 46.1% 33.0% 487 .001
We all have the right to 
concern ourselves with
Yes 55.3% 54.8% 39.9% 61.6% 704 31.645
our own goals first ** No 44.7% 45.2% 60.1% 38.4% 601 -T3 tl © o o
It is in my power to do 
things that improve the
Yes 77.4% 75.4% 73.9% 68.4% 989 8.745
welfare of others * No 22.6% 24.2% 26.1% 31.6% 360 p  = .033
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Missing values (.5% - 13%) excluded and valid 
percentageage was used. For all %  in the table: d f=  3.
* p  =  . 05 . **p  -  . 01 .
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= Strongly disagree, 2 = Disagree, 3 = Agree, 4 = Strongly Agree). Responses were then collapsed 
by combining responses of “strongly disagree” with “disagree,” and “agree” with “strongly agree.”
Similar patterns of small, significant differences in distributions based on religious identity 
emerged, with a couple of variations, for all the questions related to confidence in charitable 
organizations (Table 43). The Mainline and Semi-Mainline respondents were more likely to give 
optimistic responses related to the importance and effectiveness of charitable organizations, 
whereas the Seventh-day Adventists and Catholics were less positive. Mainline 
respondents were more likely to agree (77.4%) with the statement that “Charities are more 
effective now than 5 years ago,” followed closely by the Semi-Mainline (75.4%) and the 
SDA (73.9%) groups, and somewhat farther behind by the Catholics (68.4%). When 
asked about their agreement with the statements “Most charitable organizations are 
wasteful in their use of funds,” and “Charitable organizations make our communities better 
places to live,” Mainliners are the most likely to be in agreement, followed by Semi- 
Mainliners, and Catholics. The SDAs were about 14% less likely than the Mainliners to 
agree in both instances. A slightly different pattern emerged related to the question “Most 
charities are honest/ethical in their use o f donated funds.” Whereas Mainliners maintained 
the highest rate o f agreement (69.1%), the Catholics’ rate (67%) o f agreement was higher 
than that of the Semi-Mainliners (64.7%), with the SDAs (53.9%) remaining the least 
likely to agree.
Contrary to the less positive pattern for other questions related to charities, SDA 
adults were the most positive towards charitable organizations’ use o f funds by being the 
least likely to agree that “Most charitable organizations are wasteful in their use o f funds” 
(30%), followed closely by the Catholics (33.5%), Mainliners (34.2%), with the Semi-
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Mainliners (44.5%) most likely to agree that charitable organizations are waste funds.
Seventh-day Adventists appear likely to be most supportive o f financial support for 
the poor by government (see Table 43). They were about 15% less likely then the 
Mainline adults to agree that the government is “spending too much to help the poor.” 
They had a 6-7% lower rate of agreement than the Catholics and Semi-Mainline adults, 
respectively.
When questioned about personal responsibility related to helping others, the most 
significant, strong pattern emerged (see Table 43). SDAs were least likely to agree 
(39.9%) with the statement “We all have the right to concern ourselves with our own 
goals first.” Next in order were the SMPs (54.8%) and the MPs (55.3%). Almost 22% 
more likely than the SDAs to agree with the right to put personal goals first was the RCs 
(61.6%). A small difference in agreement rates was found related to personal 
effectiveness in helping others. MPs (77.4%) were most likely to agree that “It is within 
my power to do things that improve the welfare o f others.” Their rates o f agreement were 
followed closely by the SMPs (75.4%), SDAs (73.9%), and RCs (68.4%).
Level o f beliefs about charitable organizations and the self did not appear to be a 
strong factor related to the overall incidence or level of giving and volunteering within the 
sample. People who disagreed with the statement that “The government is spending too 
much money on programs to help the poor” ( X  -  4.042; d f -  1 \ p -  .044) had a small 
increase in the frequency of volunteering (9.5%). Individuals who agreed that “Generally, 
charitable organizations make very little difference in dealing with major problems” were 
slightly more likely to have made a contribution (8.4%) in the past 12 months ( X  ~ 4.163; 
d f =  l ; p  = .041).
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Pearson correlations were used to identify relationships between intensity of 
various personal attitudes or beliefs and levels of giving and volunteering. Among 
respondents with SDA identity, no significant correlations were identified between the 
attitudes tested and level of contributions. There were several significant, but unimportant 
relationships between attitudes and levels o f contributions for the CRI group (see Table 
44). The strongest relationship was between amount o f contributions and the level of 
belief that “The government is spending too much money on programs to help the poor”
Table 44
SDA Group Correlations Between A ttitudes an d  Monthly Sum o f  H ours Volunteered
SDA CRI
Attitude r n P r n P
Charities are more effective now than 
5 years ago
.236* 116 .011 .002 461 .972
The need for charitable organizations 
is greater now than five years ago
.205* 130 .019 .079 486 .081
We all have the right to concern 
ourselves with our own goals first 
and foremost, rather than the 
problems o f other people
.194* 130 .027 -.011 490 .802
It is in my power to do things that 
improve the welfare of others
.265* 136 .002 .052 492 .251
The government has a basic 
responsibility to take care of people 
who can’t take care o f themselves
.143 129 .106 -.136* 488 .003
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity. Missing 
values excluded.
* Correlation is significant at the 0.05 level (2-tailed).
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(r = . 128; n  = 829; p  = .000). A few significant, but unimportant, relationships were found 
between attitudes and the monthly sum of hours volunteered.
Personal Reasons
Reasons for giving and volunteering seem to be very complex and unique to the 
individual. Personal reasons for giving and volunteering have previously been found to 
have an impact on giving and volunteering. Therefore, the search for relationships was 
facilitated by asking several sets o f questions related to personal reasons with this sample.
Respondents were asked to rate on a scale (4 = Very important, 3 = Somewhat 
important, 2 = Not too important, 1 = Not at all important) the importance o f various 
reasons for giving. Cells were collapsed for chi-square analysis by combining the “Very 
important” with “Somewhat important” responses into an “Important” cell. The “Not too 
important” responses were combined with the “Not at all important” responses for the 
“Not important” cell. Several o f the reasons for making a contribution, as well as reasons 
for either not making a larger contribution or making a contribution at all, demonstrated 
significant differences in rates in relationship to religious identity (see Table 45).
Volunteering for a cause demonstrated the strongest relationship between religious 
identity and reasons for giving (see Table 45). Seventh-day Adventists (78%) were almost 
17% more likely than Catholics (60.9%) to give as an important reason for making 
a contribution that they had volunteered for a cause. The MP (74.7%) and SDA 
frequency rates were close, followed by the SMP group (65.4%). Differences in rates by 
religious identity for “Receiving a letter asking to give,” “Receiving a phone call asking
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Table 45
Distributions o f Important Reasons for Giving Based on Religious Identity
Indicated as an important 
reason for giving: MP SMP SDA RC r
1. Asked to give by someone 79.8% 76.0% 83.9% 73.8% 10.918
you know * p =  .012
2. Being asked by clergy to give 80.1% 75.3% 79.0% 77.2% 2.365
to a cause p =  .500
3. Because you volunteered for 74.7% 65.4% 78.0% 60.9% 27.505
a cause ** p  = .000
4. Reading or hearing a news 43.1% 47.5% 54.5% 46.3% 7.376
story II © Os
5. Asked at work to give to 36.7% 44.4% 52.2% 47.7% 12.481
give to a cause ** p  = .006
6. Someone at the door asking 35.4% 44.9% 43.0% 35.8% 10.078
you ** /> = .010
Receive letter asking you to 39.8% 33.9% 47.2% 31.7% 19.207
give ** p  = .000
Asked to give in a telethon or 27.5% 34.3% 33.1% 33.1% 3.450
radiothon p -  .327
Receive a phone call asking you 23.9% 31.8% 36.5% 26.2% 13.063
to give ** p  = .005
Reading a newspaper or 17.0% 22.3% 25.1% 20.1% 5.562
magazine advertisement p = .  13
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Missing values (2.2% - 9.9%) excluded and valid 
percentge was used. For all T  in the table: d f -  3.
*p = .05. **p = .01.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
155
you to give,” and “Asked at work to give” as an important reason for making a 
contribution were also significant. SDAs were 15.5% more likely than RCs, SMPs 
(13.3%), and MPs (33.9%) to indicate that receiving a letter asking to give was an 
important reason for giving. SDAs were also more likely to say that receiving a phone call 
and being asked at work to give were important reasons than their counterparts.
Similar patterns were found for SDAs related to the following reasons: “Asked to 
give by someone you know”and “Reading or hearing a news story.” In each instance 
SDAs had the highest rates o f indicating that it was an important reason. Small, less 
important but significant differences in rates based on religious identity were found for the 
reasons “Being asked by clergy”; Reading or hearing a news story”; and “Someone at the 
door asking.” Overall, SDAs consistently rated suggested reasons for giving as important 
more often than the other religious identity groups.
Examination o f the distributions o f important reasons for “not giving” or “not 
giving more” identified a few significant differences based on religious identity (see Table 
46). Seventh-day Adventists (52.1%) were the most likely to say that losing their job was 
an important reason for reduced giving compared to Catholics (33.1%), Semi-Mainliners 
(32.8%), and the Mainliners (26%). The strength o f this relationship is a 26% difference 
between the SDA and Mainline groups. A similar number o f SDAs (51.4%) indicated 
that making less money this year was an important reason for “not giving” or “not giving 
more.” Their rates were about 8% more than that o f the Catholics and Semi-Mainliners, 
and 19% greater than the Mainliners.
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Table 46
Distribution o f Reasons Given as Important for Failure to Give or Give More by
Religious Identity
Reason indicated as important 
for “not giving” or “not giving 
more:” MP SMP SDA RC r
1. Because I lost my job ** 26.0% 32.8% 52.1% 33.1% 30.639
p  =  .000
2. Because I’m making less 
money this year than last year
32.2% 42.7% 51.4% 42.8% 15.296
p  =  .002
3. Because I’m unsure about 
having a job next year **
18.8% 27.0% 32.5% 35.6% 20.922
p  =  .000
4 .1 could not afford more 
money **
47.8% 57.9% 44.9% 61.2% 18.822 
p  = .000
5. I would rather spend my 
money in other ways **
21.1% 20.6% 16.2% 28.7% 12.989 
p  =  .005
6. Because I didn’t get around 
to it
10.8% 15.7% 18.2% 15.9% 6.495
.090
7. Because no one I know 
personally asked me to give.
15.6% 16.2% 12.3% 14.4% 1.522 
p  = .677
8. Because no charitable 
organization contacted me 
asking for a contribution
14.6% 16.9% 9.9% 11.9% 6.250
p =  .100
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Missing values (15 - 18%) excluded and valid 
percentage was used. For all %  in the table: d f =  3.
* p  =  .05. * * p  =  .01.
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Catholics (61%) were much more likely to select the inability to afford more 
money as an important reason for reduced giving compared to the Semi-Mainliners 
(57.9%), Mainliners (47.8%), and Seventh-day Adventists (44.9%). Being unsure about 
having a job next year was also selected as important more often by Catholics (35%) 
followed by SDAs (32.5%), the Semi-Mainliners (27%) and the Mainliners (18.8%). 
Switching from reasons related to financial limitations, Catholics(28.7%) were also more 
likely than MPs (21.1%), SMPs (20.6%), and SDAs (16.2%) to select “I would rather 
spend my money in other ways” as an important reason for reduced giving.
Chi-square analysis was used to explore relationships between important reasons 
of giving and making a household contribution in the previous 12 months. Whereas a few 
small significant relationships were found for some o f the religious identity groups, none 
were found for Seventh-day Adventists. Finally, respondents were questioned about 
important reasons for volunteering (see Table 47). SDAs were about 15 -17% more likely 
to choose “Volunteering allows me to gain a new perspective on things” than any o f the 
other religious identity groups. Another important reason for volunteering related to 
religious identity was that “Volunteering is an important activity to the people I respect.” 
SMPs (71.6%) were 16.4% more likely to give it as an important reason for volunteering 
than the SDAs (55.2%) who had the lowest rate. The RC (64.8%) and MP (61.3%) rates 
fell in between the RC and SDA groups.
Personal Motivations
Internal rationales and personal philosophies serve to motivate someone to increase 
their giving and volunteering (see Table 48). Respondents were asked to scale (1 = No
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Table 47
Distributions o f Important Reasons fo r  Volunteering Based on Religious Identity
Reason indicated as important MP SMP SDA RC r
Volunteering makes me feel 
needed **
71.2% 78.0% 76.7% 65.7% 17.589
p  = .00\
I feel compassion toward people 
in need
90.1% 91.0% 93.0% 88.0% 4.850
p  = . 183
I can make new contacts that 
might help my business or career
20.1% 24.8% 21.2% 23.3% 2.259 
p  =  .520
Volunteering is an important 
activity to the people I respect**
61.3% 71.6% 55.2% 64.8% 18.299
p  = .000
Volunteering allows me to gain a 
new perspective on things **
71.5% 72.5% 86.6% 69.3% 28.821 
p  = .000
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Missing values (4.9%) excluded and valid percentage 
was used. For all in the table: df=  3.
*p  = .05. **p = m .
motivation, 2 = Minor motivation, 3 -  Major motivation) selected personal motivations for 
giving and volunteering. The “Major motivation” and “Minor motivation” cells were 
collapsed together into a cell labeled “Yes” for motive. There were no significant 
differences in rates of responses for the following personal motivations: “Giving back to 
society some of the benefits it gave you” (a motive for 83.5% to 85.7% ); “Keeping the 
taxes and other costs down” (a motive for 67.2% to 73.2% ); “Feeling those who have 
more should help those with less” (a motive for 84.4% to 89.9%).
Several motives did have significant relationships with religious identity (see Table 48). 
For all the significant motives, Seventh-day Adventists were most prone to indicate that 
they were motives for their giving and volunteering. Seventh-day Adventists (94.6%)
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Table 48
Distributions o f  Motives for Giving and Volunteering Based on Religious Identity
Motives: MP SMP SDA RC n r
Helping Yes 86.4% 87.2% 94.6% 83.4% 1,138 19.357
individuals **
No 13.6% 12.8% 5.4% 16.6% 163 p  =  .000
Being asked to Yes 84.5% 85.7% 93.9% 80.2% 1,128 25.439
contribute **
No 15.5% 14.3% 6.1% 19.8% 192 p  = .000
Giving back to Yes 85.7% 85.7% 83.5% 83.8% 1,110 1.039
society
No 14.3% 14.3% 16.5% 16.2% 15 p  = .792
Keeping taxes Yes 67.2% 71.2% 73.2% 67.1% 899 4.031
down
No 32.8% 28.8% 26.8% 32.9% 393 p =  .258
Being encouraged Yes 52.3% 59.3% 66.1% 58.9% 716 9.393
by an employer *
No 47.7% 40.7% 33.9% 41.1% 384 p  = .024
Enhancing the Yes 82.0% 82.9% 86.8% 78.2% 1,051 8.356
moral basis *
No 18.0% 17.1% 13.2% 21.8% 18 .039
Those with more Yes 89.0% 87.1% 89.9% 84.4% 1,144 5.310
should help
No 11.0% 12.9% 10.1% 15.6% 168 p  = .150
Making good use Yes 77.1% 81.0% 88.9% 77.4% 1,055 17.118
of time **
No 22.9% 19.0% 11.1% 22.6% 250 ll o o
Note. MP = Mainline Protestants; SMP = Semi-Mainline Protestants; SDA = Seventh-day 
Adventists; and RC = Roman Catholics. Missing values (2.9% - 11%) excluded and valid 
percentage was used. For all Y* in the table; d f -  3.
* p  -  .05. * * p  = .01.
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were more likely to indicate that “Being asked to contribute” was a motive than the Semi- 
Mainline (85.7%), Mainline (84.5%), or the Catholic (80.2%) respondents. Following the 
same pattern, SDAs had slightly higher rates for reporting “Helping individuals” as a 
motive than the SMP (87.2%), MP (86.4%), and the RC (83.4%) individuals. “Making 
good use o f time” was also selected as a motive more often by SDAs (88.9%) than SMP 
(81%), RC (77.4%), and MP (77.1%) respondents.
Less significant and weaker relationships were found between religious identity 
and two other motives. The first, “Being encouraged by an employer,” was still selected 
more frequently as a motive by SDAs (66.1%); the distribution rates were more closely 
aligned. The SMP (59.3%) and RC (58.9%) groups had very similar rates, with the MP 
(52.3%) the least likely to select it as a motive. The second, “Enhancing the moral basis of 
society,” was also selected as a motive slightly more often by SDAs than their counterparts 
with the SMP group the closest at 82.9%, the MP group slightly lower at 89%, and the RC 
group lowest at 78.2%.
No relationship was found for SDA respondents between motives and volunteering. 
However, there were relationships between all of the motives for the CRI comparison 
group except for “Keeping taxes down” and “Being encouraged by an employer” and 
making a contribution (see Table 49). ANOVA revealed no significance in monthly 
volunteer hours or amounts contributed by SDA adults based on motivations.
Table 50 documents the only relationship found through chi-square analysis for the 
distribution of contributions given based on “Enhancing the moral basis of society” (SDAs: %2 
= 9.028; d f=  3 ; p  = .003; OCRs: %2 = 48.122; d f =  3 ,p  = .0030). When SDAs cited 
“Enhancing the moral basis of society” as a motive, they were 17% more likely to have made a 
contribution. The CRI group was 21% more likely to have reported a contribution.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
161
Table 49
Distributions o f  Volun teering Based on Personal Motivation fo r  the SDAs
Motive for your 
giving or
volunteering: Group Motive
Volunteered 
Yes No N r P
Enhancing the SDA Yes 90.0% 10.0% 230 1.590 .207
moral basis of
society No 82.9% 17.1% 35
Total 89.1% 10.9% 265
CRI** Yes 63.0% 37.0% 821 29.894 .000
No 41.5% 58.5% 195
Total 58.9% 41.1% 1,016
Making good use of SDA Yes 87.6% 12.4% 249 .99 .656
your free time
No 90.3% 9.7% 31
Total 87.9% 12.1% 280
CRI** Yes 61.9% 38.1% 806 20.855 .000
No 44.7% 55.3% 219
Total 58.2% 41.8% 1,025
Those with more SDA Yes 88.3% 11.7% 248 .024 .878
should help more
No 89.3% 10.7% 28
Total 88.4% 11.6% 276
CRI** Yes 61.5% 38.5% 896 31.255 .000
No 36.4% 63.6% 140
Total 58.1% 41.9% 1,036
Helping individuals SDA Yes 87.9% 12.1% 264 .830 .370
meet their material
needs No 80.0% 20.0% 15
Total 87.5% 12.5% 279
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Table 49 -  Continued.
Motive for your Volunteered
giving or
volunteering: Group Motive Yes No N r P
Helping individuals CRI** Yes 61.3% 38.7% 874 15.834 .000
meet their material
needs No
Total
43.9%
58.8%
56.1%
41.2%
148
1,022
Being asked to SDA Yes 88.9% 11.1% 261 2.353 .125
contribute by a 
personal friend or No 76.5% 23.5% 17
business associate Total 88.1% 11.9% 278
CRI** Yes
No
Total
60.3%
47.4%
58.2%
39.7%
52.6%
41.8%
867
175
1,042
9.949 .002
Giving back to SDA Yes 88.8% 11.2% 232 .590 .442
society some of the 
benefits it gave you No
Total
84.8%
88.1%
15.2%
11.9%
46
278
CRI** Yes
No
Total
61.3%
42.9%
58.5%
38.7%
57.1%
41.5%
878
156
1,034
18.328 .000
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity. Missing 
values (3% -11%) excluded and valid percentage was used. The degrees of freedom for all 
motives is d f -  1.
* p = .05 ** p = .01.
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Table 50
D istributions o f Contributions Made B ased  on the Motive o f “Enhancing the M oral 
Basis o f S o c ie ty” f o r  the SDA and C RI Comparison Groups
Motive for your giving 
or volunteering: Group Motive
Contribution
n X2 PYes No
Enhancing the moral SDA Yes 91.3% 8.7% 230 9.028 .003
basis of society
No 74.3% 25.7% 35
Total 89.1% 10.9% 265
CRI Yes 86.6% 13.4% 821 48.122 .000
No 65.6% 34.4% 195
Total 82.6% 17.4% 1016
Note. SDA = Seventh-day Adventists and CRI = Christian Religious Identity. Missing 
values excluded (5.7%) and valid percentage was used. For all %  in the table: d f =  3. 
* p  =  .05. **/>= .01.
Question 4
Diversity and Giving
The shifting racial and ethnic patterns of our communities are reflected in the 
leadership and membership of faith communities. Thus, exploration o f the influence of 
increasing diversity on SDA giving and volunteering behaviors, attitudes, reasons, and 
motives was o f particular interest to this study. There were significant but small, relatively 
unimportant differences in the rates o f reported contributions based on SDA racial and 
ethnic diversity (see Table 51). Hispanics were about 11% less likely than the Blacks and 
Whites to have reported a contribution in the past 12 months.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
164
Table 51
Distribution o f Making a Household Contribution Among SDA Diversity Groups
Diversity Group
Made contributions in the past 12 months
TotalYes No
White 93.6% 12.8% 113
Hispanic 81.9% 18.1% 105
Black 93.3% 6.7% 60
Total 248 30 278
89.2% 10.8% 100%
Note. : yf  = 9.359; df=  2; p  =  .009. Missing values (2.6%) were excluded and valid 
percentage was used.
* p  = .05. **p = .0\.
About half o f the SDA respondents did not reveal the amount o f their 
contributions, so the results may not be generalizable. Also, the differences in the means 
were relatively small and unimportant (F = 3.117; d f= 2; p = .047). Following the pattern 
of having the lowest rate for making household contributions, the Hisapnics’ mean 
contribution was the lowest at $2,496.62 (see Table 52). The Whites’ mean was the 
highest ($5,869.77) and the Blacks’ mean fell in the middles ($3,134.81).
There was some variation in frequencies o f contributions made to types of 
organizations based on diversity (see Table 53). Whereas SDA Blacks (51.1%) and 
Whites (49%) had similar rates o f donation to health organizations, they were 20-21% 
more likely than the Hispanics (29.3%) to make donations for health. Similarly, Blacks 
(69.2%) and Whites (68.7%) were about 20% more likely to make a contribution for 
education than the Hispanic (48.8%) respondents. Blacks (50%) were also more likely to
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Table 52
Means ofH ousehold Contributions in the Past Year for SDA Diversity Groups
Diversity Group
Total Contributions
n M SD
White 79 $5,869.77 $12,396.97
Hispanic 58 $2,296.62 $3,688.38
Black 43 $3,134.81 $5,524.91
Total 180 $4,036.07 $9,012.59
Note. SDA: F=  3.117; d f=  2; p  = .047. Missing values excluded.
Table 53
Distributions of Contributions to Types of Organizations Based on SDA Diversity
Made a
. contribution
Diversity ------------ ---------------
Types of Organization Group Yes No N r P
Health White 49.0% 51.0% 96 8.359 .015
Hispanic 29.3% 70.7% 75
Black 51.1% 48.9% 47
Total 42.7% 57.3% 218
Education White 68.7% 31.3% 99 8.985 .011
Hispanic 48.8% 51.3% 80
Black 69.2% 30.8% 52
Total 61.9% 38.1% 231
Human Services White 39.1% 60.9% 92 6.165 .046
Hispanic 28.4% 71.6% 81
Black 50.0% 50.0% 48
Total 37.6% 62.4% 221
Note. Missing values (2.6%) were excluded and valid percentage was used. The degrees of 
freedom for all motives is df=  1.
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have made a contribution to Human Services organizations than either the Whites (39.1%) 
or Hispanics (28.4%).
Diversity and Volunteering
A weak relationship emerged among Seventh-day Adventists between diversity 
and having volunteered in the past month identified in the chi-square analysis (see Table
54). Whites (92.9%) and Blacks (90%), with similar rates, were 11-14% more likely to 
report volunteering in the past month than Hispanics (79%). The ANOVA for means of 
hours volunteered in the past month based on SDA diversity groups was not significant.
SDA diversity seems to have a weak relationship with informal helping (see Table
55). For the categories o f helping a “needy person” and a “neighbor” the rank order of
Table 54
Distribution o f  Volunteering in the P a st Month B ased  on SDA Diversity
Diversity Group
Volunteered in the past month
TotalYes No
White 105 8 113
92.9% 7.1%
Hispanic 83 22 105
79% 21.0%
Black 54 6 60
90.0% 10.0%
Total 242 36 278
87.1% 12.9%
Note. X2 =  9.882; d f -  2; p =  .007. Missing values (4.8%) were excluded and valid 
percentage was used.
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Table 55
Distribution o f Informal Helping Based on SDA Diversity Groups
Did you help:
Diversity
Group Yes No n r P
Needy Person White 71.4% 28.6% 98
Hispanic 80.5% 19.5% 77
Black 89.5% 12.2% 57
Total 78.9% 21.1% 232 7.230 m i
Neighbor White 55.7% 44.3% 97
Hispanic 60.5% 39.5% 81
Black 82.7% 17.3% 52
Total 63.5% 36.5% 230 11.143 .004
Relatives White 90.7% 9.3% 107
Hispanic 76.9% 23.1% 91
Black 89.7% 10.3% 58
Total 85.5% 14.5% 256 8.523 .014
Note. Missing values (4.9% - 7.9%) were excluded and valid percentage was used.
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frequency rates was the same. Blacks (89.5%) were 9% more likely to help a “needy 
person” than Hispanics (80.5%) and 18% more likely than the Whites (71.4%). Blacks 
(82.7%) also reported higher rates o f helping a “neighbor” than either the Hispanics 
(60.5%) or Whites (55.7%). Only in the area of helping “relatives” did the rates of 
SDA diversity seem to have a weak relationship with informal helping (see Table 55). For 
the categories o f helping a “needy person” and a “neighbor” the rank order of frequency 
rates was the same. Blacks (89.5%) were 9% more likely to help a “needy 
person” than Hispanics (80.5%) and 18% more likely than the Whites (71.4%). Blacks 
(82.7%) also reported higher rates o f helping a “neighbor” than either the Hispanics 
(60.5%) or Whites (55.7%). Only in the area of helping “relatives” were the rates of 
Whites (90.7%) the highest. The rates for Blacks (89.7) were near those o f the Whites. 
Unexpectedly, Hispanics reported helping relatives the least (76.9%).
Question 5
Diversity and Childhood/Youth Experiences
All o f the socialization experiences that were examined from the perspective of 
religious identity influence were further studied to detect relationships and differences 
owing to racial and ethnic diversity (see Table 56). The strongest and most significant 
relationship (X1 -  48.065; d f =  2 \ p =  .000) between diversity and early childhood 
experiences was for “grew up in poverty.” Whites (19/6%) were less than half as likely to 
have grown up in poverty than either the Hispanic (44.3%) or Black (46.4%) respondents. 
Being “helped by others” is the next most important relationship (%2 -  22.417; d f =  2; p -
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Table 56
Distribution o f SDA Giving Related to Childhood and Youth Experiences
When young:
Diversity
Group Yes No n r P
Belonged to a youth White 78.4% 21.6% 111 10.409 .000
group
Hispanic 58.1% 41.9% 93
Black 73.7% 26.3% 57
Total 70.1% 29.9% 261
Grew up in poverty White 19.6% 80.4% 107 48.065 .000
Hispanic 44.3% 55.7% 97
Black 46.4% 53.6% 56
Total 34.6% 65.4% 260
Helped by others White 65.7% 34.4% 108 22.417 .000
Hispanic 89.5% 10.5% 95
Black 89.8% 10.2% 59
Total 79.8% 20.2% 262
Wanted to make a White 65.7% 34.3% 108 7.409 .025
change in society
Hispanic 89.5% 10.5% 95
Black 89.8% 10.2% 59
Total 79.8% 20.2% 262
Note. Missing values (4% - 9%) were excluded and valid percentage was used.. Degrees 
of freedom for all %2 =  2.
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.000) between diversity and a childhood or youth experience. Again, White (20.1%) 
adults were about half as likely to report being the recipients o f help from others than their 
Black (39.6%) and Hispanic (44.4%) counterparts.
Less significant childhood and youth experiences (see Table 56) connected to 
diversity are “Belonged to a youth group” and “Wanted to make a change in society.” 
Hispanics reported membership in a youth group 17-20% less often than the Blacks or 
Whites. At virtually the same rate o f nearly 90%, Blacks and Hispanics were about 24% 
more likely to say that when they were young they “Wanted to make a difference in 
society.”
Diversity and Social Connections
Chi-square analysis also highlighted significant relationships between diversity and 
social connections (see Table 57). Many more Hispanics (53.6%) spent social time with 
friends participating in sports or recreational activities than either Whites (33%) or Blacks 
(13.8%). Blacks (20%) and Whites (33%) were less likely to have spent an evening or 
more with someone who lives in their neighborhood than Hispanics (54.3%). Although, 
Whites and Hispanics reported spending time with friends from outside their neighborhood 
at the same rate (53%), Blacks reported almost a 20% lower rate. Hispanics (94.1%) 
reported spending more time with friends from church than the Blacks (81.7%) or Whites 
(73.6%). Spending and evening with friends from voluntary or service organizations was 
an activity engaged in by more Hispanics (40%) than Black (30%) or White (17.9%) 
respondents. Hispanics (42.6%) were also most likely to spend an evening with friends
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Table 57
Distribution o f Social Time Spent With Others by SDA Diversity Groups
Spend a social evening 
with:
Diversity
Group Yes No n r P
White 33.0% 67.0% 112 20.031 .000
Someone who lives in Hispanic 54.3% 45.7% 94
your neighborhood Black 20.0% 80.0% 60
Total 37.6% 62.4% 266
White 53.2% 46.8% 111 7.137 .028
Friends who live Hispanic 52.6% 47.4% 95
outside the
neighborhood Black 33.3% 66.7% 60
Total 48.5% 51.5% 266
Friends from work or White 26.2% 73.8% 107 10..478 .005
professional Hispanic 42.6% 57.4% 94
organization
Black 20.0% 80.0% 60
Total 30.7% 69.3% 261
White 73.6% 26.4% 110 15.910 .000
Friends from your Hispanic 94.1% 5.9% 102
church or synagogue Black 81.7% 18.3% 60
Total 83.1% 16.9% 272
White 17.9% 82.1% 106 11.721 .003
Friends from voluntary Hispanic 40.0% 60.0% 90
or service
organizations Black 30.0% 70.0% 60
Total 28.5% 71.5% 256
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Spend a social evening 
with:
Diversity
Group Yes No n T  P
White 33.0% 67.0% 109 25.758 .000
Friends participating in Hispanic 53.6% 46.4% 97
sports or recreation
activities Black 13.8% 86.2% 58
Total 36.4% 63.6% 264
Note. Missing values (3% - 6%) were excluded and valid percentage was used; d f  - 2 .
from work than either Whites (26.2%) or Blacks (20%). The predominant finding for 
social connections was that Hispanics consistently reported more time spent with friends.
Diversity and Being Asked
In a mobile society, being asked to participate as providers o f resources is an 
important symbol o f community status and connectedness. In light o f the previous 
findings that Hispanics reported lower rates o f giving and volunteering than either Blacks 
or Whites, it is interesting to note that they also have the lowest rates o f being asked to 
make a contribution and volunteer (see Table 58). The strength of the relationship to 
diversity is demonstrated in the finding that Whites (84.9%) and Blacks (84.5%) reported 
virtually the same rates for being asked to make a contribution whereas Hispanics (55%) 
rates were nearly 30% lower (%2 = 25.395; d f  - 2 ,  p  -  .000). The Chi-square analysis of 
the relationship o f diversity to being asked to volunteer resulted in a weaker relationship 
than that of being asked to make a contribution (%2 = 10.349; d f =  2 , p -  .006). Blacks
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Table 58
Distribution o f Being Asked to Make a Contribution and to Volunteer Based on SDA
Diversity ________ _ _ _ _ _ _________________   _ _ _ ______________
Were you asked to:
Diversity
Group Yes No n r P
Make a contribution? White 84.9% 15.1% 106
Hispanic 55.0% 45.0% 80
Black 84.5% 15.5% 58
Total 75.0% 25.0% 244 25.395 .000
Volunteer? White 76.4% 23.6% 106
Hispanic 61.5% 38.5% 96
Black 83.0% 16.1% 56
Total 72.5% 27.5% 258 10.349 .006
Note. Missing values (contribution = 6.4%; volunteer = 5%) were excluded and valid 
percentage was used.; d f -  2.
(83%) reported the highest rate o f being asked to volunteer, followed by the Whites 
(76.4%) and, the lowest, the Hispanics (61.5%).
Chi-square analysis was computed for each o f the diversity groups between being 
asked to give and making a contribution in the past 12 months (see Table 59). The 
strongest diversity-related relationship between being asked to make a contribution and 
reporting a contribution was for Hispanic respondents. They were almost 24% more 
likely to make a contribution when asked then were individuals who were not asked. 
Whites were 14% more likely to contribute when asked. The relationship between being 
asked to give and contributions for Black respondents was not significant.
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Table 59
Distributions for Being Asked to Make a Contribution and Having Made a Contribution
fo r  Each SDA Diversity Group
Diversity Asked to 
Group contribute
Made a 
Contribution
Yes No n r P
White Yes 95.6% 4.4% 86 4.508 .034
No 81.3% 18.8% 13
Total 93.4% 6.6% 99
Hispanic Yes 93.2% 6.8% 41 7.727 .005
No 69.4% 30.6% 25
Total 82.5% 17.5% 66
Black Yes 93.9% 6.1% 46 .295 .587
No 88.9% 11.1% 8
Total 93.1% 6.9% 54
Note. Missing values excluded (6.4%); d f =  1.
The importance o f asking was o f even more consequence for volunteering than for 
making a contribution among the selected SDA racial and ethnic groups (see Table 60). 
The strongest relationship to being asked was with the Hispanic respondents. Hispanic 
respondents who were asked to volunteer were 48% more likely to volunteer (98.6%) 
than respondents who were not asked (48.6%). Whites were 32% more likely to 
volunteer when asked. Blacks who were asked volunteered 40% more than those who 
were not asked.
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Table 60
Distributions for Being Asked to Volunteer and Having Made a Contribution for Each
SDA Diversity Group
Diversity Asked to 
Group Volunteer
Volunteered in the 
past month
Yes No n r P
White Yes 100.0% 0.0% 81 28.036 .000
No 68.0% 32.0% 25
Total 92.5% 7.5% 106
Hispanic Yes 96.6% 3.4% 59 30.608 .000
No 48.6% 51.4% 37
Total 78.1% 21.9% 96
Black Yes 95.7% 4.3% 47 12.753 .000
No 55.6% 44.4% 9
Total 89.3% 10.7% 56
Note. Missing values excluded (7.2%); d f -  1.
A few o f the distributions o f organization membership analyzed based on diversity 
groups were found to be significant in spite o f relatively low rates o f membership overall 
(see Table 61). Blacks (14.8%) were more likely than either Hispanics (9.2%) or Whites 
(1.9%) to say they belonged to a labor union. Following a similar pattern, Blacks (9.1%) 
were also more likely to hold membership in a veteran’s organization than their Hispanic 
(2.2%) or White (0.9%) counterparts. Hispanic rates indicate that they were 16-20% 
more inclined to belong to voluntary organizations. Whites (26.7%) were 13 - 16% more 
likely as Hispanics (13.6%) or Blacks (10.5%) to belong to professional societies.
R eproduced with perm ission of the copyright owner. Further reproduction prohibited without perm ission.
176
Table 61
Distributions o f Organizational Membership Based on SDA Diversity Groups
T ^ I  \  7 ^ T C !  1 t o  I
Member
i/ivei buy ““
Organization Group Yes No n r P
Labor Union White 1.9% 98.1% 107 9.682 .008
Hispanic 9.2% 90.8% 87
Black 14.8% 85.2% 54
Total 7.3% 92.7% 248
Professional White 26.7% 73.3% 311 10.050 .007
Societies or 
Business Hispanic 13.6% 86.4% 22
Organizations Black 10.5% 89.5% 38
Total 24.3% 75.7% 371
Voluntary White 11.5% 88.5% 104 13.099 .001
Associations 
(Red Cross, Hispanic 31.5% 68.5% 89
Sierra Club) Black 14.8% 85.2% 54
Total 19.4% 80.6% 247
Veterans White 0.9% 99.1% 107 8.275 .016
Organization
Hispanic 2.2% 97.8% 90
Black 9.1% 90.9% 55
Total 3.3% 96.8% 252
Note. Missing values excluded and valid percentage was used, d f -  2;
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There were several significant but minute differences in the means for confidence 
and involvement in organizations based on diversity (F =  10.365; d f=  2,p  = .000). SDA 
Hispanics were slightly more confident (M= 2.2 equivalent to “Some confidence”) in 
organizations than Blacks or Whites (M = 2.0). Although significant (F =  10.365; df= 2, p  
= .000), the differences in sum for social relationship means (Hispanics M = 18.04; White, 
M = 16.12 or Black, M =  16.20) are not important.
Question 6
Diversity and Personal Attitudes
Only two of the chi-square analyses comparing the frequencies for personal 
attitudes for diversity groups were significant (see Table 62). The Blacks (78%) were
Table 62
Frequencies o f  Agreement With Personal Attitudes Based on SDA Diversity Groups 
Attitude
The government has a basic 
responsibility to take care of 
people who can’t take care 
of themselves
The government is spending 
too much money on 
programs to help the poor.
Diversity
Group Agree Disagree n X P
White 56.6% 43.4% 106 10.129 .006
Hispanic 53.3% 46.7% 90
Black 78.0% 22.0% 59
Total 60.4% 39.6% 255
White 37.4% 62.6% 99 14.391 .001
Hispanic 19.8% 80.2% 96
Black 12.3% 87.7% 57
Total 25.0% 75.0% 252
Note. Missing values (7.5%) excluded and valid percentage was used. Degrees of 
freedom for both analysis are df=  2.
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11-15% more likely to agree that “The government has a basic responsibility to take care 
of people who can’t take care o f themselves” than either the Whites (56,6%) or Hispanics 
(53.3%). The rates of agreement with the statement that “The government is spending 
too much money on programs to help the poor” were generally lower, but more widely 
distributed. Whites (37.4%) were about 17% - 25% more likely to agree that the 
government is spending too much to help the poor than either the Hispanics (19.8%) or 
Blacks (12.3%).
Diversity and Personal Reasons
An interesting pattern evolved from analysis o f the influence o f racial and ethnic 
diversity on reasons for giving. For each o f the potential reasons studied that emerged as 
significant based upon diversity, the Hispanic respondents consistently were more apt to 
say each was a “reason” for contributing to a charitable organization (see Table 63).
The strongest relationship between diversity and this set o f variables was the 
reason for giving o f “Being asked at work to give” (see Table 63). The Hispanic rate 
(72.9%) for selecting it as a reason for giving was 36% greater than Whites and 22% 
greater than that o f Blacks. Whereas selection rate o f “seeing a television commercial 
asking to give” was relatively low for all respondents, Hispanics (46%) were still about 
twice as likely as Whites (20.2%) and Blacks (19.6%) to report it as a reason for giving.
A similar pattern emerged for the reason o f “Someone at the door asking for a 
contribution.” Hispanics (64.4%) were almost 30% more prone to say it was a reason for 
giving than either Whites (35.1%) or Blacks (30.4%). Blacks (27.5%) and Whites (22%)
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Table 63
Distribution o f Important Personal Reasons for Giving Based on SDA Diversity
Groups
Diversity
Reason for giving: Group Yes No n r P
Asked at work to give White 36.6% 63.4% 101 24.500 .000
Hispanic 72.9% 27.1% 85
Black 50.9% 49.1% 55
----- ------------ --------------------- Total""...5277%^ -*73% “—24T -------------- -------------
Seeing a television White 20.2% 79.8% 109 18.687 .000
commercial asking you to 
give Hispanic 46.0% 54.0% 87
Black 19.6% 80.4% 56
Total 29.0% 71.0% 252
Being asked by the clergy White 70.9% 29.1% 110 12.387 .002
to give
Hispanic 90.5% 9.5% 95
Black 75.4% 24.6% 57
Total 79.0% 21.0% 262
Someone at the door White 35.1% 64.9% 111 22.407 .000
asking you
Hispanic 64.4% 35.6% 87
Black 30.4% 69.6% 56
Total 44.1% 55.9% 254
Asked to give by White 80.6% 19.4% 108 6.608 .037
someone you know
Hispanic 91.3% 8.7% 92
Black 76.8% 23.2% 56
Total 83.6% 16.4% 256
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Table 63 -  Continued.
Reason for giving:
Diversity
Group Yes No n T  P
Asked to give in a White 22.0% 78.0% 109 20.589 .000
telethon or radiothon
Hispanic 51.7% 48.3% 89
Black 27.3% 72.7% 55
Total 33.6% 66.4% 253
Note. Missing values (4.6 % - 12.3%) were excluded and valid percentage was used.
were also about 20-30% less likely to cite being “Asked to give in a telethon or radiothon” 
as a reason for giving than Hispanics (51.7%).
Although relatively high rates for all diversity groups exist, two other significant 
relationships o f declining strength were also identified as reasons for giving (see Table 63). 
For the reason o f “Being asked by the clergy to give,” Hispanics (90.5%) were 15-20% 
more likely to respond that it was a reason for giving than Whites (70.9%) or Blacks 
(75.4%). Hispanics (91.3%) were about 11% more likely than Whites (80.6%), and 15% 
more likely than Blacks (76.8%), say that an important reason to give is because you are 
“Asked to give by someone you know.”
“Did not get around to it” was the only variable included in reasons for “not 
giving” or “not giving more” that was significant for a relationship with diversity (see 
Table 64). Frequencies indicate that all o f the diversity groups had a relatively low rate of 
selecting “Did not get around to it” as a reason for not giving. However, Hispanics 
(37.5%) and Blacks (34%) were more likely to indicate that it was a reason for their 
“failure to give” or “to give less” than were Whites (11.1%).
R eproduced  with perm ission of the copyright owner. Further reproduction prohibited without perm ission.
181
One of the reasons for volunteering was also found to be significant based on 
analysis o f this set of variables by diversity groups (see Table 65). Consistent with the 
reasons for giving and not giving, Hispanics (31.2%), in particular, followed by Blacks 
(25.9%), had much higher rates o f selecting “I can make new contacts that might help my 
business or career” as a reason for volunteering than Whites (9.1%).
Diversity and Personal Motives for Volunteering
Being encouraged by an employer to give and volunteer appears to be viewed 
differently as a motive by diversity groups as well (see Table 66). Blacks (73.7%) and 
Hispanics rates (73.3%) are basically the same at about 20% higher than that o f Whites 
(54%). From the respondents’ perspective, the encouragement o f employers to give and 
volunteer appears to have motivational influence on about 50-75% of respondents with a 
moderate relationship with diversity.
Table 64
Distribution of Important Personal Reasons for Not Giving Based on SDA Diversity 
Groups
Reason for “not giving” Diversit 
y Group Yes No n X2 P
White 11.1% 89.9% 72
Hispanic 37.5% 62.5% 24
Did not get around to it
Black 34.0% 66.0% 53
Total 23.5% 76.5% 149 11.99% 0.00%
Note. Missing values (18-19% gave so did not respond to this set of questions) were 
excluded and valid percentage was used.
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Table 65
Distribution o f Important Personal Reasons for Volunteering Based on SDA Diversity
Groups
Reason for volunteering:
Diversity
Group No Yes n r  p
White 9.1% 90.9% 99
I can make new contacts Hispanic 31.2% 68.8% 77
that might help my
business or career Black 25.9% 74.1% 54
Total 20.4% 79.6% 230 14.294 .001
Note. Missing values (10.6%) were excluded and valid percentage was used.
Table 66
Distribution of Importance Motives for Giving Based on SDA Diversity Groups
Important Motive for 
Giving and 
Volunteering
Diversity
Group Yes No n X  P
White 54.1% 45.9% 98
Being encouraged by Hispanic 73.3% 26.7% 86
an employer Black 73.7% 26.3% 57
Total 65.6% 34.4% 241 8.641 .008
Note. Missing values 13.5% excluded and valid percentage was used.
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Summary
This chapter presented the general characteristics of the study population,
descriptive results of the data, and answers to the research questions. Chi-square, /-tests, 
and analysis o f variance were performed to answer the six research questions and 
hypotheses.
All six null hypotheses were rejected due to significant differences found for many 
of the variables tested. However, it is important to note that most o f the significant 
differences were not highly important differences. A secondary purpose for this research 
was to see if  the trend findings for the general population generated by the longitudinal 
Independent Sector study on giving and volunteering could be generalized to Seventh-day 
Adventists. If one applies a meet-exceed standard to the SDA population, then the trends 
can be generally applied to Seventh-day Adventists in most cases. A notable exception 
appears to be related to amounts o f time and money given. Also, incidence o f having 
made a donation in the past 12 months by SDAs was not affected to the same degree by 
variables, other than financial, as the other Christian religious groups.
Seventh-day Adventist adults were found to be more likely to give and volunteer, 
and more extensively, than those o f the other Christian religious identity. SDA giving 
rates were less labile in response to most variables than the CRI rates. Findings support a 
strong relationship between asking people to help and their helping across all groups.
The SDA group appeared to be exposed slightly more to various socialization experiences.
Findings for this study, consistent with those from other studies, indicate that the 
most important differences between racial and ethnic identity and giving and volunteering
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are related to education and income. A few significant, but relatively small, differences 
based on diversity were also found between racial and ethnic identity and socialization 
experiences, attitudes, reasons, and motivations.
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CHAPTER 5
SUMMARY, DISCUSSION, CONCLUSIONS, AND 
RECOMMENDATIONS 
This chapter presents the summary, discussion of the findings, conclusions of the 
study, and recommendations for further research. The summary includes a statement of 
the problem, a brief review of the literature, the purpose o f the study, the methodology, 
and the findings. The conclusions and recommendations are given based on the findings of 
the study.
Study Summary
Statement of the Problem 
Enactment o f the welfare reform and charitable choice laws has fundamentally 
changed the way government and the non-profit sector provides for America’s poor, 
disenfranchised, and hurting. The government is handing over money to the states in the 
hope that state and local governments can accomplish more with less money.
Additionally, there are increasing expectations that the role of private charity (the third 
sector) will increase in an attempt to fill the governmental gaps. The process of shifting 
responsibility for entitlement programs to local agencies, including faith-based (religious) 
programs, is well under way.
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Thus public and religious life intersect as the public sector looks to private 
charities, including faith-based organizations, to build and maintain high levels of 
philanthropy. In order to meet such a challenge, charitable nonprofit sector leadership 
must not only avoid “compassion fatigue” and donor apathy, but they must sustain and 
increase their resources. It seems imperative that we continue to build a broadly based 
understanding o f the individual and group dynamics that are the basis o f individuals’ 
giving and volunteering.
It is essential to evaluate the ability o f the religious charitable sector in the United 
States to adequately meet the escalating need for resources. Faith-based organizations 
are seen as key stakeholders, sources o f resources, and a major line o f defense as social 
service providers through community social ministries (Wolpert, 1996). While some are 
national in scope, most nonprofit organizations tend to be rooted in communities, 
providing services through contributions and volunteer helpers. Many o f these 
organizations have religious affiliations. Basic to the survival o f charities (primarily 
charitable nonprofit organizations that qualify for 501c3 IRS status) are adequate and 
sustained resources. The bulk of these resources are representations o f the giving and 
volunteering o f individuals.
Overview o f Related Literature
Individuals with strong ties to religious traditions are more likely to give and 
volunteer than those without religious affiliation (Independent Sector, 1996). Also, there 
is an emerging recognition that a potential strength of religiously affiliated interventions is
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the inherent ability to nurture prosociai tendencies and to provide helping in the cultural
context o f  attachment and community (Bellah, 1985; Hall, 1990; Wuthnow, 1991, 1994, 
1995).
Literature provides ample evidence that traditional faith-based communities have a 
tremendous potential for making significant contributions to leadership and relationship- 
based interventions (Stackhouse, 1990). Since individuals with religious identities and 
practices have been shown to have a significant role as prosocial resources (Independent 
Sector, 1996), it is vital to expand our knowledge o f giving and volunteering based on 
religious affiliation and any variations based on ethnicity.
In order to respond effectively to the challenges o f the new era, researchers must 
build the prosocial or helping research knowledge-base. We need to help the public and 
non-profit sectors, as well as religious communities, envision the significance o f the thread 
of religious identity and practice in the tapestry o f helping.
Purpose of the Study
The purpose o f this study was to examine and compare the giving and volunteering 
behaviors, socialization, attitudes, reasons, and motivations o f adults with Seventh-day 
Adventist and other Christian religious identities as well as SDA ethnic identity. The 
expanded purpose was to determine if the IS findings for the general population in their 
longitudinal study o f giving and volunteering are replicable in adults with SDA identity.
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Methodology
This exploratory and comparative study was designed to add to existing 
knowledge in the general area of philanthropy among adult Seventh-day Adventists living 
in the United States. Specifically, the study explored the relationships between the 
dependent variables o f giving and volunteering and independent variables related to 
socialization, diversity, and other individual differences. The strength of this study was 
achieved by combining SDA data with that o f the longitudinal Independent Sector 
database composed o f a random sample representative o f the adult population living in the 
United States.
The cross-sectional, survey research design for this study was selected to facilitate 
the identification o f relationships between selected Christian religious identities and their 
giving and volunteering attitudes, motivations, and behaviors. Adults who identified 
themselves as active members o f the SDA church formed the SDA portion o f the sample 
for comparison to those o f other Christian religious identities. A purposive sample 
selection process was used to gather the SDA data with an emphasis given to expanding 
the sampling of SDA Blacks and Hispanics.
The sample (N =  1,359) for this study was selected for the purpose o f comparing 
Seventh-day Adventist adults (n = 292) with those o f other Christian religious identities (n 
= 1,067).
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Findings of the Study
Demographics
Educational level has also been shown to influence giving and volunteering. The 
SDA religious tradition’s emphasis on education is evident with more respondents 
reporting higher levels o f education overall than were the other CRI respondents. 
Additionally SDA respondents reported higher levels o f employment overall. Levels of 
household income across the sample were nominally differentiated. The findings for this 
study are summarized according to the six null hypotheses which were formulated and 
tested.
Hypothesis 1
There are no significant differences between the giving and volunteering behaviors 
of adults with SDA and other Christian religious identities.
Giving Behaviors
Differences in the means of major religious groups’ income categories were 
significant with the Mainline group being highest, the Catholics next, closely followed by 
the SDAs and the Semi-Mainline respondents. Findings also supported a significant 
relationship between religious identity and the frequency of “generous” contributions 
(over $500 in the past 12 months). Here Adventists were much more likely to have given 
generously than the comparison groups. The relationship between religious identity and 
higher incidence o f generous contribution was further supported by the exploration o f the 
differences in the means for total contribution reported by religious identity groups.
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Again, SDA respondents reported giving significantly more ($2,329 - $3,394) than the 
other groups.
Overall, all religious identity groups gave at the highest rates to religious 
organizations. Catholics reported the highest rate o f giving to religious organizations.
The Mainline and Semi-Mainline groups’ rates were very close at 95%, with Seventh-day 
Adventists the lowest at 88%.
Mainline groups gave most often to health organizations and Seventh-day 
Adventists gave the least often to them. Yet, Seventh-day Adventists when compared to 
other religious identity groups gave at the highest frequency to educational organizations.
There was also a significant difference in the incidence o f giving to organizations 
for public/society benefit by religious identity groups. Mainline and Seventh-day 
Adventist Christians gave at the same rate for public/society benefit with the two other 
groups following.
The most dramatic significant difference in rates o f giving among the Christian 
groups was found in giving to international organizations. Seventh-day Adventists had a 
hefty rate of giving (45%), while the other groups lag far behind in international 
organization giving rates.
A significant, yet less dramatic, dispersion o f giving based on religious identity for 
the environment followed a different pattern. The Mainline group reported the most 
frequent giving to environment-based organization and the SDAs the least likely.
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Volunteering Behaviors
Not surprisingly, there was also a significant statistical difference in the rates of 
volunteering between religious identity groups. SDAs reported volunteering in the last 12 
months more frequently than did the other groups. A similar pattern emerged for the 
respondents who reported having volunteered an average of over 4 hours per week. The 
SDA rate ranked highest yet again. Not surprisingly then, the mean for SDAs (6.99 hours) 
indicates that they volunteer substantially more than any of the other groups. In all 
scenarios examined, SDA respondents reported the highest frequencies for informal 
helping for settings (e.g., relatives, homeless person, a neighbor, and a needy person).
Unlike contributions to organizations, there were not as many differences in 
distributions o f volunteer rates in relationship to religious identity. Significant differences 
in volunteer rates for types o f settings in relationship to Christian comparison groups were 
found for international, informal, environment, and political organizations. The Mainline 
group had the highest rate of participation in informal volunteering followed by Catholics, 
and Semi-Mainline, with the SDAs came in with the lowest rates. As with contributions 
to international organizations, SDAs were more likely to report volunteering for an 
international organization.
Smaller differences were found in participation rates for the environment, 
arts/culture/humanities, and political organizations. In all three types o f organizations the 
Mainline group was much more likely to be involved and SDAs least likely. This disparity 
was especially notable when it came to the lack o f Adventists’ volunteering for political 
organizations.
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Hypothesis 2
There are no significant differences in the socialization experiences that influence 
the giving and volunteering behavior of adult SDAs when compared with other Christian 
religious identities.
Socialization of Childhood/Youth Experiences
An area o f focus for this study was the influence of socialization experiences on 
giving and volunteering behaviors. Early experimental research into the development o f  
altruism has supported the effect o f early childhood experiences, particularly related to 
modeling on various prosocial acts such as giving. In order to substantiate the relationship 
to giving and volunteering in adults who identified themselves as members o f specific faith 
traditions, respondents were asked questions about early childhood and youth experiences.
With a few exceptions, the SDA group reported more exposure to all the early 
childhood and youth socialization experiences than did any of the other control group 
respondents. The strongest differences in exposure to socialization experiences had to do 
with involvement in volunteer activities. Almost 20% more of the SDA adults reported 
doing some kind o f volunteer work when young than any of the other respondent groups. 
SDA respondents reported volunteering with other members o f their family about 10% 
more than those with other Christian religious identity. Following a similar pattern, the 
SDA group reported a 22% - 20% higher incidence of “going door-to-door for a cause 
when young” than the other groups.
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Stronger, slightly more important relationships were found between SDA adults’ 
volunteer behavior and several childhood and youth experiences scrutinized. The largest 
increase in frequency (13.9%) of adult volunteer behavior was found for SDA respondents 
who volunteered with a family member versus those who did not. Those who did some 
kind of volunteer work when young were 13.5% more likely to report volunteering in the 
past 12 months than those who did not volunteer as a child. SDA adults who saw a parent 
volunteer were 12.3% more likely to report volunteering when compared to the frequency 
of volunteering o f those who did not see their parents volunteer. A similar increase in 
volunteering (11.4%) was found in SDA respondents who were a member o f a youth 
group when young versus those who were not members. While significant, the difference 
in occurrence o f volunteering based on membership in a religious organization was too 
small to consider the relationship important.
Social Connections
s
Examination o f socialization experiences was extended to adult community and 
social connections. SDAs were around 8% more likely to indicate that their family were 
church members than those o f the other Christian religious identity.
Trust in Others
The influence o f trust in others was examined as an indicator o f social 
connectedness. When asked if they felt “most people can be trusted,” there were no 
significant differences in the levels o f giving or volunteering based on trust. However, 
trust was a factor in the distribution o f SDA respondents who made a contribution. Those
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who indicated that “most people can be trusted” were 12% more likely to have made a 
contribution than those who indicated that “one can’t be too careful or it depends.”
Social Relationships
The relationship between religious identity and connectedness to the community 
through social support systems was explored. Respondents were asked about spending a 
social evening once a month or more with relatives, neighbors, and friends from a variety 
of social settings. The strongest, most significant relationship was found between 
religious identity and the rate o f spending time with friends from church. The SDAs were 
most likely to indicate that they had spent social time with friends from church.
Conversely, SDAs were about 6% less likely than either the Mainline, Semi- 
Mainline, or Catholics to indicate spending a social evening with parents or other family 
once or more a month. Significantly, SDAs were about 17% less likely to spend social 
evenings with friends who live outside the neighborhood than the other groups, and 13- 
18% less likely to spend an evening once a month or more with someone from their 
neighborhood.
Another way of being connected to community is being asked to be involved in the 
provision o f resources. Respondents were questioned about being asked to give and 
volunteer. There were significant differences between CRI groups and numbers of adults 
who were asked. Mainline adults said they were asked to help more frequently than the 
SDAs, Catholics, or the Semi-Mainline groups. Seventh-day Adventists indicated that 
they were asked to volunteer more frequently than all the other CRI groups.
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While high rates o f both the SDA and CRI groups were asked to give, there was a 
very significant relationship, not surprisingly, between being asked to make a contribution 
and reporting making a contribution in the past 12 months. Adventists were almost 19% 
more likely to have made a contribution when they were asked than those who were not. 
Adults from the comparison groups who were asked to give were much more likely to say 
they made a contribution than those who said that they were not asked.
There were also strong, significant relationships for all the groups studied between 
being asked to volunteer and reporting volunteer activities in the past 12 months. All 
groups were much more likely to report volunteering if they also reported being asked to 
do so. Levels o f confidence in a broad array of organizations and institutions are 
considered as a factor in connectedness to community. Respondents were asked to rate 
on a scale (1 = Very little, 2 = some, 3 = A lot, 4 = A great deal) their level o f confidence 
in each o f the organizations and institutions. Notably, SDAs were slightly more guarded 
in their overall expressed confidence in organizations.
Respondents were also asked about connections to the community in the form of 
membership in various types o f organizations. There were no significant differences in 
rates o f membership in voluntary associations such as the Red Cross or in religiously 
affiliated organizations and religious identity. Significant relationships were found 
between religious identity and membership in the following organizations: service clubs, 
fraternal associations, sororities or fraternities, professional societies or business 
organizations, veterans, and labor unions. Consistently the SDA adults were 5-20% less
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likely to belong to these types of organizations more than any o f the other religious 
identity groups studied.
Attention was shifted to the impact of membership in one other organization 
besides church membership. Positive responses to membership in various types o f  
organizations were summed. A sum of one or more was considered membership in 
another organization beyond church membership. While rates of giving based on 
membership in at least one other organization were significant, the relationship was not as 
strong for the SDA group as it was for the CRI group. While SDAs who were members of 
at least one other organization were 13% more likely to have reported household 
contributions versus their counterparts, the CRI group were 19.6% more likely to have 
made a contribution than those who were only members o f their church.
A similar, more dramatic pattern was found between organizational memberships 
and volunteering in the past 12 months. The SDA group analysis indicated that those with 
multiple memberships in organizations were 14.6% more likely to have volunteered than 
those with only church membership. The CRI group responses revealed a much stronger 
relationship in that those who reported membership in more than one organization were 
36% more likely to have volunteered.
Beyond membership in types o f organizations, responses were evaluated to 
determine the numbers o f agencies the respondents were involved in. An important, 
significant difference was found for the religious identity group means for the number of 
agencies. The Seventh-day Adventist group had a much higher mean for the number of 
agencies they were connected to than did any o f the other groups. Adventist means
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indicated that they were involved in about two to three times the number of agencies as 
the CRI groups.
Hypothesis 3
There are no significant differences in the personal attitudes, reasons, or 
motivations for giving and volunteering when SDA adults are compared with adults of 
other Christian religious identities.
Attitudes
One critical issue underpinning this study was to better understand attitudes that 
seem to impact giving and volunteering behaviors. Several sets o f questions were used to 
tease out relationships between religious identity and personal attitudes, reasons, and 
motivations for giving and volunteering. Additionally, analyses o f these sets o f questions 
were used to identify any relationships that might exist between the respondents’ attitudes, 
motives, and beliefs and their giving and volunteering behaviors.
The Mainline and Semi-Mainline respondents were more likely to give optimistic 
responses related to the importance and effectiveness o f charitable organizations, while the 
Seventh-day Adventists and Catholics were less positive. When asked about their 
agreement with the statements “Most charitable organizations are wasteful in their use of 
funds,” and “Charitable organizations make our communities better places to live,” 
Mainliners are the most likely to be in agreement, followed by Semi-Mainliners and 
Catholics. The SDAs were about 14% less likely than the Mainliners to agree in both 
instances. A similar pattern emerged related to the question “Most charities are
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honest/ethica! in their use o f donated funds.” While Mainliners maintained the highest rate 
of agreement, the SDAs remained the least likely to agree.
Contrary to the less positive pattern for other questions related to charities, SDA 
adults were the most positive towards charitable organizations’ use of funds by being the 
least likely to agree that “Most charitable organizations are wasteful in their use o f funds.” 
Seventh-day Adventists appear likely to be most supportive of financial support of 
the poor by the government. They were about 15% less likely then the Mainline adults to 
agree that the government is “spending too much to help the poor.” There was a small 
increase in the frequency o f volunteering (9.5%) for those who disagreed with the 
statement that “the government is spending too much money on programs to help the 
poor.”
When questioned about personal responsibility related to helping others, the most 
significant, strong pattern emerged. SDAs were least likely to agree with the statement 
“We all have the right to concern ourselves with our own goals first.”
Correlations were used to identify relationships between intensity o f various 
personal attitudes or beliefs and levels o f giving and volunteering. Among those with 
SDA identity, no significant correlations were identified between the attitudes tested 
and respondents’ level o f contributions. A few significant, but unimportant, relationships 
were found for the monthly sum of hours volunteered.
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Personal Reasons
Reasons for giving and volunteering seem to be very complex and unique to the 
individual. Personal reasons for giving and volunteering have previously been found to 
have an impact on giving and volunteering. Several o f the reasons for making a 
contribution, as well as reasons for either not making a larger contribution or making a 
contribution at all, demonstrated significant differences in rates in relationship to religious 
identity. Volunteering for a specific cause demonstrated the strongest relationship between 
religious identity and reasons for giving. Seventh-day Adventists were almost 17% more 
likely than the control groups to give as an important reason for making a contribution 
that they had volunteered for that cause.
Differences in rates between the comparison groups’ rating o f “Receiving a letter 
asking to give,” “Receiving a phone call asking you to give,” and “Asked at work to give” 
as an important reason for making a contribution were also significant. Overall, SDAs 
consistently rated as important suggested reasons for giving more often than the CRI 
groups.
Examination o f the distributions o f important reasons for “not giving” or “not 
giving more” identified a few significant differences based on religious identity. Seventh- 
day Adventists were the most likely to say that losing their job was an important reason 
for reduced giving. A similar number of SDAs indicated that making less money this year 
was an important reason for “not giving” or “not giving more.” These response rates 
were higher than any of the comparison groups.
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Finally, respondents were questioned about important reasons for volunteering. 
Adventists were about 15 -17% more likely to choose ‘‘Volunteering allows me to gain a 
new perspective on tilings” than any of the other religious identity groups.
Personal Motivations
There are internal rationales and personal philosophies that serve to motivate 
someone to increase their giving and volunteering. There were no significant differences 
in rates o f responses based on religious identity for the following personal motivations: 
“Giving back to society some of the benefits it gave you.” Several motives did have 
significant relationship with religious identity. For all the significant motives, Seventh-day 
Adventists were most prone to indicate that they were motivated for their giving and 
volunteering. Seventh-day Adventists (94.6%) were more likely to select “Being asked to 
contribute” as a motive. Following the same pattern, SDAs were slightly more disposed 
to indicate that “Helping individuals” and “Making good use o f time” was a motive for 
giving and volunteering.
Less significant and weaker relationships were found between religious identity 
and two other motives. The first, “Being encouraged by an employer,” was still selected 
more frequently as a motive by SDAs. The second, “Enhancing the moral basis of 
society,” was also selected as a motive slightly more often by SDAs than their 
counterparts. No relationship was found for SDA respondents between motives and 
volunteering.
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Hypothesis 4
There is no significant difference between giving and volunteering behaviors of 
Hispanic, Black, and White SDAs adults.
Diversity and Giving
The shifting racial and ethnic patterns of our communities are reflected in the 
leadership and membership of faith communities. Thus, exploration o f the influence of 
increasing diversity on SDA giving and volunteering behaviors, attitudes, reasons, and 
motives was of particular interest to this study.
There were significant but small, relatively unimportant differences in the rates of 
reported contributions based on SDA racial and ethnic diversity. Hispanics were about 
11% less likely than the Blacks and Whites to have reported a contribution in the past 12 
months.
About half o f the SDA respondents did not reveal the amount o f their 
contributions, so use o f results o f the means is limited. Following the pattern o f having 
the lowest rate for making household contributions, the Hispanic mean contribution was 
the lowest at $2,496.62, Whites was the highest at $5,869.77, and Black Adventist 
contributions mean fell in the middle at $3,134.81.
There were some variations in frequencies o f contributions made to types of 
organizations based on diversity. While SDA Blacks and Whites had similar rates of 
donation to health organizations, they were 20% more likely to make donations for health 
than the Hispanics. Similarly, Blacks and Whites were about 20% more likely to make a
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contribution for education than the Hispanic respondents. Notably, Blacks were also more 
likely to have made a contribution to human services organizations than either the White 
or Hispanic respondents.
Diversity and Volunteering
A weak relationship emerged between diversity and having volunteered in the past 
month among SDAs. Whites and Blacks had similar rates and were 12% more likely to 
report volunteering in the past month than Hispanics.
SDA diversity seems to have a weak relationship with informal helping. For the 
categories o f helping a “needy person” and a “neighbor” the rank order of frequency rates 
was the same. Black Adventists were 9%  more likely to help a “needy person” than 
Hispanics and 18% more likely than the Whites. Blacks also reported higher rates of 
helping a “neighbor” than either the Hispanics or Whites. Only when it came to helping 
“relatives” were the rates of Whites the highest. The rates for Blacks were on par with 
those of the White respondents.
Hypothesis 5
There are no significant differences in the socialization experiences that influence 
the giving and volunteering behavior o f SDA adults o f Hispanic, Black, and White 
identities.
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Diversity and Childhood/Youth Experiences
All o f the socialization experiences that were examined from the perspective of 
religious identity influences were further studied to detect relationships and differences 
due to racial and ethnic diversity. The strongest and most significant relationship between 
diversity and early childhood experiences was for “grew up in poverty.” Whites were less 
than half as likely to have grown up in poverty as either the Hispanic or Black 
respondents. The next most important relationship between diversity and a childhood or 
youth experience is that o f being “helped by others.” Again, White adults were about half 
as likely to report being the recipients o f help from others than their Black and Hispanic 
counterparts.
Less significant childhood and youth experiences connected to diversity are 
“Belonged to a youth group” and “Wanted to make a change in society.” Hispanics 
reported membership in a youth group less often than the Blacks or Whites. At virtually 
the same rate, Blacks and Hispanics were about 24% more likely to say that when they 
were young they “Wanted to make a difference in society.”
Diversity and Social Connections
Almost 50% more Hispanics spent social time with friends participating in sports 
or recreational activities than either Whites or Blacks. Blacks and Whites were less likely 
to have spent an evening or more with someone who lives in their neighborhood than 
Hispanics. Although White and Hispanic rates for spending time with friends from outside 
their neighborhood were on par, Blacks reported almost a 20% lower rate o f spending
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time outside their neighborhood environment. Hispanics reported spending more time 
with friends from church than the Blacks or Whites. Spending an evening with friends 
from voluntary or service organizations was reported more by Hispanics than either the 
Black or White respondents. Hispanics were also most likely to spend an evening with 
friends from work than either Whites or Blacks. The predominant finding for social 
connections was that Hispanics consistently reported more time spent with friends.
Diversity and Being Asked to Give and Volunteer
In a mobile society, being asked to participate as providers o f resources is an 
important symbol o f community status and connectedness. In light o f the previous 
findings that Hispanics reported lower rates o f giving and volunteering than either Blacks 
or Whites, it is interesting to note that they also have the lowest rates o f  being asked to 
make a contribution and volunteer. The strength of the relationship to diversity is 
demonstrated in the finding that Whites and Blacks reported virtually the same rates for 
being asked to make a contribution while Hispanics rates were nearly 30% lower. Blacks 
reported the highest rate o f being asked to volunteer, followed by the Whites and lowest 
again were the Hispanics.
The strongest diversity-related relationship between being asked to make a 
contribution and reporting a contribution was for Hispanic respondents. They were 
almost 24% more likely to make a contribution when asked than those who were not 
asked. Whites were only 14% more likely to contribute when asked. The relationship 
between being asked to give and contributions for Black respondents was not significant.
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Hispanic respondents who were asked to volunteer were 48% more likely to make 
a contribution than those who were not asked. Whites were 32% more likely to volunteer 
when asked. Blacks when asked to volunteer were 40% more likely than those who were 
not asked.
Blacks were more likely than either Hispanics or Whites to say they belonged to a 
labor union. Following a similar pattern, Blacks were also more likely to hold membership 
in a veteran’s organization than their Hispanic or White counterparts. Hispanic rates 
indicate that they were around 18% more inclined to belong to voluntary organizations. 
Whites were around 14% more likely than Hispanics or Blacks to belong to professional 
societies o f business organizations. Hispanic respondents were slightly more confident in 
organizations than either Blacks or Whites.
Hypothesis 6
There is no significant difference between giving and volunteering attitudes, 
reasons, and motivations of Hispanic, Black, and White SDA adults.
Diversity and Personal Attitudes
The Blacks were around 14% more likely to agree that “The government has a 
basic responsibility to take care of people who can’t take care o f themselves” than either 
the Whites or Hispanics. The rates of agreement with the statement that “The government 
is spending too much money on programs to help the poor” were generally lower, but 
more widely distributed. Whites were about 22% more likely to agree that the 
government is spending too much to help the poor than either the Hispanics or Blacks.
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Diversity and Personal Reasons
An interesting pattern evolved from analysis o f the influence of racial and ethnic 
diversity on reasons for giving. For each o f the potential reasons based upon diversity that 
emerged as significant, the Hispanic respondents were consistently more prone to select 
each one as a “reason” for contributing to a charitable organization.
The strongest relationship between diversity in this set o f variables was for “Being 
asked at work to give” as a reason for giving. The Hispanic rate for selecting it as a 
reason for giving was 36% greater than that for Whites and 22% greater than that of 
Blacks. While the selection rate of “seeing a television commercial asking to give” was 
relatively low for all respondents, Hispanics were still about twice as likely as Whites or 
Blacks to report it as a reason for giving. A similar pattern emerged for the reason of 
“Someone at the door asking for a contribution.” Hispanics were almost 50% more prone 
to say it was a reason for giving than either Whites or Blacks. Blacks and Whites were 
also about 50% less likely to cite being “Asked to give in a telethon or radiothon” as a 
reason for giving than Hispanics.
While o f relatively high rates for all diversity groups, two other significant 
relationships o f declining strength were identified as reasons for giving. For the reason of 
“Being asked by the clergy to give,” Hispanics were about 18% more likely to respond 
that it was a reason for giving than Whites or Blacks. Hispanics were about 11% more 
likely than Whites, and 15% more likely than Blacks, to select being “Asked to give by 
someone you know” as a reason for giving.
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Frequencies indicate that all o f the diversity groups had a relatively low rate of 
selecting “Did not get around to it” as a reason for not giving. Consistent with the reasons 
for giving and not giving, Hispanics, in particular, followed by Blacks, had much higher 
rates o f selecting “I can make new contacts that might help my business or career” as a 
reason for volunteering than Whites.
Diversity and Personal Motives
Being encouraged by an employer to give and volunteer appears to be viewed 
differently as a motive by diversity groups as well. Black and Hispanic group rates were 
basically the same at about 20% higher than that o f  Whites. From the respondents’ 
perspective, the encouragement o f employers to give and volunteer appears to have 
motivational influence on about 50-75% of respondents with a moderate relationship with 
diversity.
Discussion of the Findings
Some o f the findings that emerged from this study were both predictable and 
supported anecdotally with a basic understanding o f the Adventist cultural traditions 
which strongly socialize membership toward giving (offerings in addition to tithing) and 
volunteering. Other findings spawned new insight and raise important questions for further 
exploration and scholarship. Further, findings allow us to understand the extent to which 
the trends on giving and volunteering in the U.S., identified by the IS longitudinal study, 
can be generalized to the Seventh-day Adventist faith tradition in the United States.
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Hypothesis 1
Null hypothesis 1 posed that there were no significant differences between the 
giving and volunteering behaviors o f adults with SDA and other Christian religious 
identities. Null hypothesis 1 was rejected due to consistent statistical support for 
significant differences between the giving and volunteering behaviors o f adults with SDA 
and other Christian religious identities.
Across many dimensions, Seventh-day Adventists were found to be more 
responsive donors. This was especially true if giving was for educational, international, 
and work-related organizations. Adventists donated more frequently than the Semi- 
mainline Protestant and Catholic groups, and in higher amounts than all of the other 
religious identity groups. The SDA rate o f giving was almost virtually the same as the 
Mainline Protestant group. If one factors in the oversampling o f SDA Hispanics, without 
weighting, the SDA group rate o f giving would exceed the Mainline group rate as well.
Similarly, SDAs were found to be more active volunteers, overall. They reported 
volunteering more frequently and logged more hours per month than any other CRI group. 
They reported informally helping o f relatives, the homeless, neighbors, and needy persons 
more frequently than the other groups. Consistent with their giving, SDAs were much 
more prone to have volunteered for international organizations than their counterparts. 
Conversely, SDAs seemed to volunteer somewhat less frequently for religious 
organizations than the CRI groups.
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Hypothesis 2
Null hypothesis 2 posed that there were no significant differences in the 
socialization experiences that influence the giving and volunteering behavior o f adult 
SDAs when compared with other Christian religious identities. Since the findings 
demonstrated distinct differences in the socialization experiences o f adult SDAs when 
compared with other Christian religious identities, null hypothesis 2 was rejected. The 
integrated theoretical model (Schroeder et al., 1995, pp. 259-266) utilized for this 
research asserts that socialization is a key factor in determining prosocial behaviors. The 
theoretical framework suggests that socialization experiences should have an effect on 
prosocial behaviors-giving and volunteering in this study. The socialization o f Seventh- 
day Adventist respondents did appear to differ from that o f the other Christian religious 
groups.
Further, the socialization experiences were significantly associated with the degree 
to which SDAs were willing to give or volunteer. With few exceptions, SDAs were more 
likely to have been exposed to a wide variety o f early socialization experiences when 
young than any of the CRI groups. Of particular distinction was SDA involvement in 
volunteer activities, having volunteered with members of their family, and having gone 
door-to-door for a cause when they were young.
Early exposure to socialization in giving and volunteering behaviors such as 
watching a parent volunteer and volunteering with a family member was a significant 
study outcome. One respondent described how parents dressed her in pretty ruffles, then 
met a group o f families at church on cool, fall Saturday nights for the annual Adventist
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Ingathering ritual. To this day she can recite the door-to-door “appeal” she gave back in 
the late 1950s-T m  a little missionary just trying to do my part. I’m not just knocking at 
your door, but really at your heart. If you love King Jesus and want to have a part, just 
drop an offering in this can, I’ll thank you and depart.”
Notably, several o f the early socialization activities had a significant positive 
impact on SDA giving and volunteering behaviors as adults. There were significant 
increases o f frequency o f giving when SDA respondents were exposed to the socialization 
experiences o f doing volunteer work, having seen someone they admired helping, having 
a friend or relative die, and/or having seen people living in poverty when they were young. 
Additionally, increases in the frequency o f volunteering were significantly related, to 
respondents having been active in a religious organization and/or a youth group, doing 
some kind o f volunteer work, volunteering with a family member, and seeing a parent 
volunteer when young.
Social interactions in relation to adult connectedness to community findings also 
contributed to the rejection of null hypothesis 2. Seventh-day Adventists were more 
skeptical regarding the trustworthiness than their CRI counterparts; however, those who 
did feel most people could be trusted were somewhat more likely to make a contribution. 
Seventh-day Adventist respondents were also slightly more guarded in their confidence in 
other organizations than the CRI groups. Correspondingly, they were also less likely to be 
involved in organizations. Paradoxically, SDAs seem to be involved with more agencies 
than the other groups. Respondents o f SDA identity appear to be more socially connected 
to fellow church members than they are to relatives or someone from their neighborhood.
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Corresponding to the CRI groups, SDAs were more likely to give and volunteer 
when asked. However, all groups had high rates o f having made a contribution when 
asked. SDAs were more likely to have made a contribution, in spite o f not being asked, 
than any o f the other groups. In a much more dramatic, but similar pattern, SDAs were 
more likely to volunteer whether asked or not than the other groups. However, the SDAs 
were not as likely to volunteer, as they were to give, if they are not asked. It is likely that 
the SDA disposition to give more frequently, even when not asked, is related to the strong 
norm of tithing within the Seventh-day Adventist tradition. The drop in frequency of 
volunteer behavior, compared to giving behavior among those who are not asked, may be 
explained by the lack o f a parallel norm for “tithing” time similar to that o f money. While 
all groups were more apt to make a contribution when they belonged to one or more 
organizations other than church, tithing may be a factor to explain why SDAs who did not 
belong to other organizations gave more frequently. Even when not involved with any 
other organization beyond church membership, SDAs volunteered considerably more 
often than the other groups.
Hypothesis 3
Null hypothesis 3 posed that there were no significant differences in the personal 
attitudes, reasons, or motivations for giving and volunteering when SDA adults are 
compared with adults o f other Christian religious identities. This hypothesis was rejected 
due to significant variations in the attitudes, reasons, or motivations for giving and 
volunteering between the groups studied. These differences may well be explained by
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differences in socialization experiences o f the group as well as the cognitive processes 
represented in the multi-theoretical model.
A moderate guardedness toward other organizations seems apparent in analysis of 
the items related to hypothesis 3. Seventh-day Adventist respondents were least likely to 
rate the contribution and importance o f the role o f charitable organizations, in general, as 
positively than those o f the other CRI groups. However, that did not decrease the SDA 
level o f expectations related to governmental responsibility towards those in need. The 
SDAs were the most supportive group for government funding to help the poor. Coupled 
with support o f help for the poor was the stronger indication by SDAs that the needs of 
others should come before their own goals.
It is not surprising, given the SDA norm of tithing, that the SDAs’ reasons for 
failure to give, or not give more, were related to financial stability factors. They were 
most apt to cite loss o f income factors as reasons for not giving or not giving more. 
Consistently, SDAs were least likely to respond to reasons for not giving unless it was 
related to their income level. Since this study did not correlate the amount of donations by 
recipients with tithing as a reason for giving, it was not possible to determine the full effect 
of tithing. Further, the data from this study were not representative enough to place any 
reliance on the generalizability of how tithing is distributed to organizations by the donor. 
However, the trend indicates a strong possibility o f an important relationship to tithing.
Seventh-day Adventist respondents were slightly more prone to regard compassion 
for people in need as an important reason to volunteer. They were also most disposed to 
value acquisition of new perspectives as a meaningful reason for helping. Overall, while
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there were significant differences between the groups on important reasons to volunteer, 
the differences were small, relatively inconsequential differences.
Significant, but relatively small, differences emerged between the groups pertaining 
to motivations for giving and volunteering. Except for the item of “giving back to 
society,” SDAs were more likely to select items as a motive for giving than the CRI 
groups. In rank order, the motives for giving and volunteering most frequently selected 
by SDAs were helping individuals, being asked to contribute, that those with more should 
help, making good use o f time, enhancing the moral basis, and giving back to society. 
SDAs, and to a slightly lesser degree the CRI respondents, seemed to be motivated to give 
and volunteer in order to help others and to improve the moral basis o f society and quality 
of life for others. A catalyst to activate these motivations seems to be the “ask” factor. A 
high percentage o f all groups indicated that being asked to contribute is a motive for their 
helping. Theory suggests that individuals help when the benefit is greater than the cost for 
helping. It may be that when people are asked, there are some intrinsic and extrinsic 
rewards for helping. Another possibility is that social norms and mores may be activated 
by asking. Regardless o f the mechanism involved, there is very strong support for the 
relationship between being asked to help and a helping response.
The only significant motive, examined in this study, that seemed to impact the level 
of giving for SDAs was to “enhancement of the moral basis o f society.” Seventh-day 
Adventists’ giving was much less susceptible to the effect o f the motives studied than that 
of any o f CRI groups. It is important to note that once again the SDA level of having 
made a donation was much less vulnerable to the effect o f variables than that o f
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volunteering. The relationship between motives and levels o f volunteering emerged as a 
contributing thread in the tapestry o f helping. As with giving, enhancing the moral basis 
of society was the most important motive related to volunteering. Respondents appeared 
much more likely to volunteer if they were motivated by the desire to enhance the moral 
basis of society. This finding seems a logical outcome for individuals who belong to a 
religious organization.
Hypothesis 4
Null hypothesis 4 suggested that there is no significant difference between 
Hispanic, Black, and White SDAs adults’ giving and volunteering behaviors. While 
significant differences were found in the giving and volunteering behaviors o f SDAs based 
on racial identity leading to rejection of hypothesis 4, the differences were not as strong as 
those for the differences based on religious identity. The theoretical framework suggests 
that socialization processes, including cultural influences and immediate social 
circumstances, as well as individual differences affect helping. The oversampling of 
Blacks and Hispanics was incorporated as an intentional part o f this research design to 
explore the influence o f race and ethnicity on SDA giving and volunteering. With the 
rapid growth of Hispanic and Black membership within the Seventh-day Adventist 
tradition, it is important to understand the effect o f racial and ethnic identity on two 
important resources within the organization-finances and time.
Patterning the findings of other studies, SDA Hispanic respondents contributed 
less frequently, and in lesser amounts, than White or Black respondents. Where the SDA
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pattern deviates from the general population is the rate of giving for the Black group. 
Black respondents gave at the same rate as White SDAs, although the mean for groups’ 
contributions was less than that of the White group. Consistent with other studies, it 
appears that levels of income may explain the differences. It is important to note that the 
response rate related to amounts contributed for all groups was so low as to make any 
generalizations based on this particular item suspect. However, it does pose an important 
question for further study. Further study may well provide substantiating support for the 
theoretical argument that immediate social circumstances, income level, and educational 
level influence levels o f prosocial behavior-giving and volunteering (Diaz et al., 1998; 
Kirsch et al., 1999; Schroeder et al., 1995).
There were some small, significant differences in frequency of donations to various 
organizations based on racial identity. Blacks and Whites displayed virtually equal 
propensity to make contributions to health and education, with Hispanics lagging behind. 
Blacks were most likely to have made a contribution to human services. These findings 
seem to be a natural extension of the racial and cultural journey towards equal access to 
resources by both groups in the United States and are consistent with other studies (Diaz 
et al., 1998; Hodgkinson et al., 1996; O'Neil & Roberts, 2000).
The frequency pattern for volunteering, based on racial and ethnic identity, was 
virtually the same as for giving. While Blacks and Whites volunteered at the same rate, it 
is important to realize that Whites appear slightly less apt to have been informally involved 
in helping relatives, neighbors, or needy persons. This finding is congruous with the 
findings of other studies that suggest Hispanics and Blacks are more likely to be involved
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in mutual aid and informal helping than Whites (Carson, 1990; Hodgkinson et al., 1996; 
Rivas-Vazquez, 1999).
Hypothesis 5
Null hypothesis 5 posed that there were no significant differences in the 
socialization experiences that influence the giving and volunteering behavior o f SDA 
adults o f Hispanic, Black, and White identities. For most o f  the socialization experiences 
this hypothesis was retained. There were a few consequential exceptions related to the 
socialization and social connection items studied.
More Hispanics and Blacks indicated that they grew up in poverty and were helped 
by others. They were also more likely than the White group to indicate that when they 
were young, they wanted to make a change in society. This may well explain why both 
the Black and Hispanic groups were more likely to have made a contribution to human 
services. Demographics have established that the mean income of Blacks and Hispanics is 
lower than that o f Whites (Bama, 1999; Diaz et al., 1998; Hodgkinson et al., 1996). It is 
expected then that more SDA Hispanics and Blacks would have experienced poverty 
when they were young. Research suggests that these groups are more likely to provide 
mutual aid, so it follows that they might well be more apt to value the importance of 
human service organizations and support them.
Social connections to the individuals, church, and other organizations vary 
somewhat based on racial and ethnic identity as well. Fewer Hispanics seem to have 
belonged to a youth group when they were young than either the Blacks or Whites. This
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difference may balance out with age as the rate o f spending time with friends from church 
was the same for Blacks and Hispanics, with Whites reporting a slightly higher incidence. 
Overall, the Hispanic group seemed to be much more involved socially than either the 
Black or White group. However, Whites and Blacks were more apt to spend social time 
with friends from church or outside their neighborhood. Diaz et al. (1998) suggest that 
the giving among Hispanics occurs mainly within the social connections within church, 
family, and friends. The findings o f this study provide further support for the increased 
incidence and importance o f social connections within the SDA Hispanic and Black 
groups.
Racial and ethnic identity was a factor in significant differences in rates o f being 
asked to give and volunteer. Given the lower rates o f SDA Hispanic group giving, it is 
important to understand that considerably fewer Hispanic respondents were asked to give 
and volunteer. Further, the Hispanics’ rate indicated that they were much less likely to 
have given or volunteered than either Whites or Blacks if they were not asked. It is 
important to note that all o f the groups’ responses suggest that they were less likely to 
make a contribution or volunteer if they are not asked. However, responses indicated 
that if they were asked almost all had given and/or volunteered in the past year. When you 
match this finding with reduced rates for either giving and volunteering when not asked, 
asking is a very important factor to be considered. This finding parallels that of the other 
studies (Hodgkinson et al., 1996; Diaz et al., 1998), except that in other studies Blacks 
were also asked to help less often than Whites.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
218
Diaz et al. (1998) suggest that while being bom in the U.S. is not an important 
predictor o f giving, place o f birth is a more important predictor o f volunteering. It may be 
that SDA Hispanics who are not bom in the U.S. may not be seen by organizations as 
having adequate resources or abilities to give or volunteer-so they do not ask. Whatever 
the mechanism is that deters asking, these findings provide strong support for asking 
everyone to help.
There were no significant differences in rates of membership in most o f the types 
of organizations studied based on diversity. However, rates o f connection to various 
organizations did vary by race and ethnicity. The overall SDA participation rates were 
quite low for labor unions, professional organizations, voluntary organizations, and 
veterans organizations. Of peripheral interest is the evidence that Whites were about 
twice as likely to belong to a professional organization than either Blacks or Hispanics. 
Hispanics were about twice as likely to belong to voluntary associations. While 
membership in labor unions was low for all groups, Blacks, followed by Hispanics, were 
more likely to belong to a labor union than Whites. Given the demographic realities 
related to socioeconomic status and the unequal representation o f racial and ethnic groups 
throughout, the related immediate social circumstances seem to be the obvious 
explanation for these findings.
Hypothesis 6
Null hypothesis 6 suggested that there was no significant difference between 
Hispanic, Black, and White SDAs adults’ giving and volunteering attitudes, reasons, and
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motivations. Analysis o f data related to this null hypothesis revealed that SDA 
respondents, based on racial and ethnic identities, were more similar than different in their 
attitudes, reasons, and motivations for giving and volunteering. There were a few 
significant differences identified. Hypothesis 6 was rejected for these significant 
differences related to the specific reasons, attitudes, and motivations as discussed.
Blacks were most apt to say they felt that the government has a basic responsibility 
to care for those who cannot care for themselves. Coupled with the highest endorsement 
of the belief that the government should help those in need was the lower likelihood of 
SDA Black respondents, followed by Hispanics, to agree that the government was 
spending too much to help the poor. Once again, socioeconomic influences on ' 
socialization and immediate social circumstances seem to be the most likely explanation 
for these different rates.
A key trend in the findings related to reasons for giving was that of the implied 
responsiveness by Hispanics to potential reasons for giving. Hispanics were much more 
likely than either White or Black SDA respondents to indicate that being asked to give by 
someone they know, clergy, someone at the door, a radiothon, telethon, or television 
commercial were important reasons for giving. This is an intriguing finding, especially 
when coupled with the findings that fewer SDA Hispanics made a contribution during the 
previous 12 months, and further, less o f them were asked to give during the same time 
period than the other two groups.
There were only minimal differences between the White and Black respondents’ 
responses to the reasons for giving. One exception was that Black respondents appeared
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somewhat more responsive to requests at work to make a donation. White SDA 
respondents were the least likely to say that “not getting around to it” was a reason for not 
making a contribution.
Only two differences were found in the rates for important reasons to volunteer 
between SDA racial and ethnic groups. Both Hispanics and Blacks were about three times 
more likely than Whites to report that making new contacts might enhance their career or 
business and was an important reason to volunteer (26-31% versus 9%). Given this 
finding, it was not surprising to discover that they were also more responsive to being 
encouraged by an employer to volunteer (73-74% versus 54%). The explanation for these 
rate differences in various attitudes and reasons for helping seems to be largely due to 
socioeconomic factors and related socialization experiences and social connections.
The null hypothesis was retained for motives for giving and volunteering for the 
SDA racial and ethnic groups. There were no significant differences found between 
racial identity groups and their motives for giving and volunteering.
Conclusions and Recommendations
In conclusion, these data will have little utility unless the findings foster expansion 
of giving and volunteering behaviors by the Christian community and Seventh-day 
Adventist church members in the 21st century. Knowledge does not always lead to 
behavioral change; hence the big challenge is to translate what we have learned into 
individual acts o f compassion and caring-giving and volunteering. Determining useful 
directions that nurture and sustain Christians’ giving and volunteering behaviors, from a
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holistic systems perspective that involves individuals, families, organizations, and 
communities, is pivotal to the utility o f this study.
In the face of burgeoning need, the challenge is for religious, organizational, and 
community leaders to convert a growing body of knowledge into practical applications for 
our practice settings. Since the focus o f this study is related to religious identity, what 
best practices might be implemented by faith traditions to enhance the quality o f caring, 
giving, and volunteering among their community? The findings of this study support the 
relationship between socialization and interpersonal connections and giving and 
volunteering. Arising from these findings are practice implications for moving ideas to 
action that fit well within the broad parameters o f the “caring society” model’s “attaching” 
and “including” processes (Oliner & Oliner, 1995). Emerging from the data o f this study, 
and applied to the Seventh-day Adventist tradition, the following best practices are framed 
in the Oliners’ model o f social processes (Oliner & Oliner, 1995, pp. 6-7).
Suggested Best Practices 
The first four proposed best practices are formulated to foster attaching processes 
that nurture relationships with individuals within our immediate settings. The final four 
proposed practices are designed to nurture processes that promote caring interactions with 
individuals and groups outside our immediate settings from a global perspective.
1. Bonding: the formation of positive connections and sense o f belonging or 
kinship with others. '
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2. Empathizing: the understanding o f another person’s feeiings and emotions, in a 
sense, at times even feeling what they feel.
3. Learning caring norms: the caring rules and values related to acts o f care.
4. Practicing care and assuming personal responsibility: participating in caring 
activities and developing a sense of personal obligation for doing so.
5. Diversifying: interacting in a collegial way with a broad array of people with 
the intention of getting to know and understand them.
6. Networking: collaborating with multiple diverse others for the purpose o f  
promoting beneficial purposes.
7. Resolving conflicts: acquiring conflict resolution strategies for mutually 
beneficial purposes.
8. Establishing global connections: linking the present reality with people and 
places globally in caring activities (Oliner & Oliner, 1995, pp. 201-208).
Application to the Seventh-day Adventist Tradition 
Best Practice 1: Bonding
A caring Seventh-day Adventist community, applying these best practices, would 
attend to bonding o f its members to each other through holistic approaches; intentionally 
moving beyond development of the inner spiritual dimension to stimulate a dimension of 
spiritual praxis including concrete services that address biological, social, and emotional 
needs. This holistic programming would accommodate the needs o f people who 
experience stress and crisis, as well as the challenges of daily living (work schedules, child
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
223
care, aging parents, blended families). Leaders would nurture the development of strong 
individual connections to their faith community. Connections would be nurtured in an 
environment that creates opportunities for members to interact in spontaneous and 
ritualized ways to share accomplishments, losses, and explore new roles. Efforts to 
develop cohesiveness and unity would also encourage autonomy and independence of 
thought; supporting innovation without fear failure or expulsion from the group (Oliner & 
Oliner, 1995, pp. 201-2). While findings indicate there is incorporation of at least some 
dimensions o f this practice in the SDA tradition, there appears to be ample room and 
necessity for expanded application o f this practice.
Best Practice 2: Empathizing
As the micro element o f society, societal change begins when individuals are 
motivated to address their personal feelings, attitudes, and internal notions of their 
neighbor as friend. The ability to empathize with others is developed through self- 
awareness coupled with simultaneous exploration o f seeking to understand others’ 
perspectives and needs through appropriate questions, role plays, simulations, and focused 
educational programs. Since effective development of empathy is dependent on a climate 
of trust, leaders would create an
environment conducive to trust building (Oliner & Oliner, 1995, p. 202). The high 
involvement in church-related activities and youth groups by Seventh-day Adventists 
during childhood, and church activities as adults, indicates that this provides a ripe 
opportunity for church leaders invested in developing this relational skill or emotional
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intelligence. Research indicates that the ability to empathize is critical to acts of 
compassion/altruism as well as maintaining caring community. The potential benefits to 
the church itself for investment o f resources for development o f this practice, much less 
the external benefits, are self-evident.
Best Practice 3: Learning Caring Norms
Materialism and self-centeredness have confounded individuals’ sense of 
community and attitudes o f altruism and compassion. However, there are clear indications 
that individuals do transcend these negative influences to become actively involved in acts 
of caring in our society. Findings from this study highlight relationships between 
individual attitudes, beliefs, motivations, and experiences and their ultimate involvement 
charitable actions. While findings suggest that the SDA church has been quite successful 
in the instillation o f many caring norms (e.g., tithing, stewardship, missions, etc.), gains 
can be eroded with successive generations when socialization mechanisms fail to adjust to 
current social and cultural shifts. To extend and build successful transmission of values 
and norms, they should be articulated frequently, both orally and in writing. Frequent 
opportunities to recount stories o f “heros” and discuss, apply, and revise norms would be 
incorporated into strategies for reinforcement and internalization o f the values and norms 
(Oliner & Oliner, 1995, p. 202). The SDA church has multiple forums for value 
transmission (e.g., Sabbath School, the Pathfinder Club, and an extensive parochial 
educational system, etc.). We would do well to maintain and multiply these mechanisms.
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This study supports the significant role of family in early socialization through 
modeling o f volunteering and giving behaviors. It is clear from the data that family- 
centered volunteering programs would reap an intergenerational altruism benefit. 
Volunteer programs typically separate adults from kids. With the parental attitudinal 
modeling o f generosity and compassion, successive generations gain aptitude for altruism.
Best Practice 4: Practicing Care and Assuming 
Personal Responsibility
Findings suggest that wanting to make a difference in people’s lives and enhancing 
the moral fabric o f our society are related to giving and volunteering. However holding a 
belief or value alone is impotent. Transformation of the values and norms into action is 
essential. Study findings and practice wisdom suggest that one o f the keys to moving 
norms to action is practice-practice-practice. Flowing from the experiences o f practicing 
care are enhanced helping skills such as listening, empowerment, coaching, and a sense o f  
self-efficacy (Oliner & Oliner, 1995, pp. 202-3).
SDA participation rates are high for both early childhood and adult volunteering 
individually, with parents, and with family. However, it behooves leadership to 
periodically evaluate and revise strategies to engage all members in a variety of caring 
experiences and settings that lend themselves to the practice o f caring. These practice 
experiences are most effective when coupled with modeling, coaching, and affirmation 
that nurture a sense o f personal responsibility for one’s contribution to the caring 
community.
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Organizations that develop and promote a culture of promoting volunteering and 
giving will find that individuals are much more likely to be involved in community caring. 
Whereas altruistic programing must address personal interests, individuals, once given the 
opportunity, were much more likely to contribute time or resources when they were 
asked. The findings send a clear message: If you don’t ask-you may not receive!
Best Practice 5: Diversifying
In our increasingly diverse world and faith community, best practices must build 
personal competency to address issues of diversity. The practices should facilitate 
contacts between diverse groups for the purpose o f understanding and engagement 
(Oliner & Oliner, 1995, p. 203). Given the rapidly shifting composition of the Seventh- 
day Adventist Church, we ignore this dimension o f practice at our own peril. Findings of 
other studies, and replicated in this study, are consistent regarding the importance of the 
variable of diversity in giving and volunteering. Essential to caring, the connected 
Seventh-day Adventist community is listening to, understanding, and effectively 
responding to the many voices o f diversity.
Engaging diverse groups in organizational initiatives is dependent upon 
responsiveness to their interests and needs. Integral to effective progress towards this 
objective is close attention to related socioeconomic factors. Findings support that equal 
access to resources and opportunities is a critical variable that affects not only giving and 
volunteering, but the quality o f interpersonal relationships within the community as well.
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The “power of ask” phenomenon appears to be closely related to diversity issues. 
Data imply that who is asked, as well as how they are asked, is an important variables that 
affects giving and volunteering. It seems that how we view diverse groups o f people 
impacts our asking them to partner with us in helping. What is not clear is why this 
occurs. Regardless, church leaders would do well to pay attention!
Another troubling clue is the finding that Seventh-day Adventists seem to be 
somewhat more guarded in their levels o f trust related to other people or organizations 
than other Christian groups. This may be related to lack of understanding o f other groups 
that might be alleviated through diversifying efforts. Common sense implies that people 
are less likely to engage in relationships where trust is an issue.
Best Practice 6: Networking
The choice to maximize opportunities to network is based on the conviction that 
enlightened self-interest and community welfare are mutually enhancing and desirable 
goals. Networking implies the search for new social linkages, between both internal and 
external stakeholders, in order to develop and achieve common goals and solve problems. 
One would expect to find these networks cooperating as “open systems” with other social 
systems-families, churches, schools, organizations, community groups-in long-term 
relationships through joint planning and exchange of information to strengthen societal 
bonds and welfare (Oliner & Oliner, 1995, pp. 203-204).
While there appears to be strong commitment to importance o f “enhancing the 
moral tone of society” and “helping others before self’ among Seventh-day Adventists,
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findings suggest that there may be a mixed response to extended involvement 
collaboration/networking among Seventh-day Adventists. Employment of networking 
skills could yield significant gains in our ability to deliver relevant, effective community 
services while enhancing the quality o f our internal caring community.
Findings indicate that Seventh-day Adventists are actively involved with other 
organizations. However, they are likely to be more socially, and likely organizationally, 
involved with church-related organizations. Leaders need to question whether this is a 
desired trend-being “in” but not “o f ’ the community.
Historically, Seventh-day Adventists were at least out in their community doing 
Ingathering (collecting community funds for service initiatives). With the Boomer 
attitudes and increased concerns about safely, the tradition o f neighborhood door-to-door 
presence has all but vanished. Since that tradition has atrophied, it behooves us to 
identify a replacement model to revitalize and expand church-community involvement.
Communities would benefit through facilitation o f opportunities for churches and 
faith groups to implement service initiatives. While many communities now discourage 
door-to-door solicitation, they need to craft creative alternatives for various groups to 
access resources to meet real socio-environmental needs.
Organizations can also learn from these data that concern and skepticism remain 
towards organizations that do not exude the utmost monetary and social accountability. 
Ensuring the integrity and positive public image of organizations is crucial in a consumer- 
sawy giving and volunteering environment.
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Best Practice 7: Resolving Conflicts
Conflicts are an inherent element of social processes. This seems to be particularly 
evident in situations where there are diverse expectations and perspectives. While the 
“knee jerk” response may often be to try to suppress or avoid conflict, practice wisdom 
suggests that it would be more strategic to make incidents o f conflict productive (Oliner & 
Oliner, 1995, p. 204).
While this research did not directly examine the effect o f conflict on helping 
behaviors, there are clues emanating from the findings related to attitudes, beliefs, and 
motivation variables that resulted in the inclusion o f this proposed best practice. The 
implied assumption is that conflict emerges from differing individual, organizational, 
and/or community attitudes, beliefs, and motivations. Findings from this study make it 
apparent that Seventh-day Adventists do embrace strong attitudes, beliefs, and 
motivations.
Given this reality, judicious leaders would choose to prepare members of caring 
communities to proactively regulate and resolve conflict. Best practices for conflict 
resolution and regulation include (1) management o f levels o f conflict so that it is neither 
too high nor too low; (2) use o f techniques for “surfacing” o f and open discussion of 
problems; (3) dissemination o f information that reveals problems, discredits notions of 
“exceptional virtue” o f special groups, or modifying organizational structure to oblige 
cooperation; (4) require parties to the conflict to engage processes to resolve conflict; (5) 
stimulate organizational responsibility for allocation of resources to facilitate conflict 
regulation; (6) prioritize development of membership conflict-resolution strategies and
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skills; and (7) inherent in strategies is a recognition that a potential benefit of conflict is the 
stimulation of needed change (Oliner & Oliner, 1995, p. 204).
Best Practice 8: Establishing Global Connections
This practice addresses issues of global stewardship, restoration, and a deep 
respect for natural and diverse life forms, human dignity and equality, and a recognition 
that peace must be present for this to fully happen. A suggested approach is to “think 
globally by talking globally and to act locally” (Oliner & Oliner, 1995, pp. 204-205).
Relationship to and responsibility for global welfare is not a new concept for 
Seventh-day Adventists. As a world church, the Seventh-day Adventist tradition sustains 
major involvement in global activities, particularly in areas o f missions, education, health, 
international development, and disaster response. Seventh-day Adventist respondents 
were much more likely to have been involved with international organizations than their 
counterparts. However, they are much less likely to have been involved in environmental 
organizations. A practice truism for behavioral development is, “If a particular action or 
activity is working, do more of it.” Findings suggest that in the area o f global 
connections, SDA leaders would do well to maintain an ongoing evaluation process of 
implementation o f this process and consider building sensitivity regarding global and local 
environmental issues.
Thus, individuals, joined together in caring activities that promote the well-being 
of everyone, are the threads that contribute to the final portrait revealed in the tapestry of 
caring. The portrait is one of individuals who are likely to be strongly bonded and capable
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of empathic understanding, who put internalized caring norms into action, exhibit 
networking skills, and are open to personal growth experiences such as working with 
diverse people.
Limitations and Implications for Future Study
Findings from this study identified multiple relationships between giving and 
volunteering and a large number o f variables. With so many evident relationships 
identified, it seems likely that many o f the relationships may be an evidence o f the same 
causal factor. In order to better determine causation, additional study should be 
conducted where the dependent variables o f giving and volunteering can be measured 
more precisely. A valuable contribution to this field of research would be to evaluate the 
influence o f exposure to various socialization experiences, agreement with selected 
attitudes, beliefs, and motives on total contributions and hours volunteered. Additionally, 
the phenomena o f the “power o f ask” needs to be explored to identify and confirm causal 
mechanisms. Since there is such strong evidence for the relationship between belonging to 
a religious organization and giving and volunteering, the dimensions o f religious 
experiences and membership should be explored. Study o f socialization experiences 
should be extended to investigate the influence o f second-generation membership in the 
Seventh-day Adventist church, as well as attendance in SDA educational institutions, on 
giving and volunteering.
Future study should additionally control for level o f education and income related 
to giving and volunteering behaviors. It is too simplistic and stereotypical to group only
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Blacks, White, and Hispanics without exploring the educational and economic variance 
within each group.
Additionally, it is important that future sampling be inclusive o f more ethnic 
groupings. To explore the giving and volunteering behaviors o f an increasingly diverse 
America, Asian, Native American, Pacific Islanders, and other groups should be included.
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Dear Pastor:
For her PhD dissertation, Karen Stockton has agreed to conduct research that is important to the 
Adventist Church. Please help her in administering this survey in your congregation.
In our country, volunteerism and private charity are being asked to carry much more o f the needs 
related to poverty and social concerns as government reduces its funding and involvement 
significantly. This demand falls on the Adventist Church as it does all other churches in America, 
and it comes at a time when many different ministries are asking our members for time and 
money, as well as the traditional outside charities.
This study will help us all to understand the attitudes o f Seventh-day Adventists on these issues 
and provide information that can help to shape church plans and policy. I want to thank you for 
your willingness to help with this project.
Sincerely,
Monte Sahlin
Assistant to the President
for Research & Development
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A n drew s dh U n iversity
Dear Seventh-day Adventist Church Member,
Given the immense needs in our church and the communities around us, it is vital for 
church and educational planning to understand how Seventh-day Adventist individuals contribute 
to the needs o f the church and world around them. You have been asked to participate in this 
national, voluntary research study o f adult Seventh-day Adventist Church members. Your 
completion of this survey is very important to get an accurate and representative picture of 
when, why, and how Seventh-day Adventist adults help others.
You can make a difference in our church and world community by completing and 
returning the attached survey. It will take you approximately 45 minutes to complete the survey. 
There should be no risk to you in completion o f the survey. Your answers are strictly 
confidential. To protect the anonymity o f your responses, do not put your name on the survey. 
When completed, place the survey in the pre-addressed envelop and seal it. Individual 
information will be kept completely confidential. You will not be identified individually in any 
type o f publication or report.
This survey is conducted under the direction of Karen Stockton for the North American 
Division o f Seventh-day Adventists and Andrews University. You may ask questions about this 
study by contacting Karen Stockton, M.S.W.:
Phone: (616) 471-6875 
email: stockton@andrews.edu 
Address: Social Work Department 
Andrews University 
Berrien Springs, MI 49104-0038 
You may also receive assistance with the survey by calling the local research coordinator who 
contacted you. They will give you a local contact number, if  applicable, when you are asked to 
participate.
Please complete each question thoroughly. It is very important that each section of all 
questions are completed as instructed. Please return the completed surveys in the pre-addressed 
envelops as directed. It is vital to timely completion o f this study that surveys are returned as 
quickly as possible.
Thank you so much for your help by completing this survey. I appreciate this very 
significant contribution o f your time. Your responses are very important to increasing our ability 
to respond to the needs o f individuals, the church, and our hurting world. May God continue to 
richly bless you!
Yours in Christian service,
Karen E. Stockton, M.S.W.
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1998 Seventh-day Adventist Giving and Volunteering Survey Questionnaire
Please complete each of the following questions by checking [</] boxes, circling numbers ® , 
and writing in answers as appropriate. It is very important that all questions are 
thoroughly answered as indicated in order for your answers to be used to the fullest. Your 
responses will be treated with the strictest confidentiality.
Q l. Do you ever worry about not having enough money in the future? 
[ ] YES
t[ ] NO[ ] NOT SURE
If you checked an answer 
in the box “♦  SKIP TO Q3
Q2. Would you say that you worry a lot, a moderate amount, or only a little about not having 
enough money?
[ ] ALOT
[ ] MODERATE AMOUNT 
[ ] ONLY A LITTLE 
[ ] NOT SURE
Q3. Do you have more, less, or the same amount of money left over after paying your bills this year 
as you did last year?
[ ] MORE 
[ ] LESS
[ ] ABOUT THE SAME 
[ ] DON’T KNOW
Q4a. Below is a list of types of private charitable institutions in American society. Please tell us how 
much confidence you, yourself, have in each one - a great deal, quite a lot, some or very little?
*Please see Attachment 1 for examples of specific 
organizations.
A great 
deal A lot Some
Very
little
Don’t
know
a. Health Organizations 1 2 3 4 5
b. Private elementary or secondary education 1 2 3 4 5
c. Private higher education 1 2 3 4 5
d. Religious organizations 1 2 3 4 5
e. Human services 1 2 3 4 5
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A great 
deal A lot Some
Very
little
Don't
know
f. Environment 1 2 3 4 5
g. Public/society benefit such as, civil rights, social 
justice, or community improvement organizations
1 2 3 4 5
Recreation - adults 1 2 3 4 5
j. Youth development and recreation 1 2 3 4 5
k. Private and community foundations 1 2 3 4 5
1. International/foreign, for example, culture exchange or 
relief organizations
1 2 3 4 5
m. Federated charitable appeals, e.g. United Way 1 2 3 4 5
Q4b. And now we have listed some other institutions in America. Please tell us how much confidence 
you, yourself, have in each one - a great deal, quite a lot, some or very little?
*Please see Attachment 1 for examples of specific 
organizations.
A great 
deal A lot Some
Veiy
little
Don’t
Know
a. Public elementary or secondary 
education
1 2 3 4 5
b. Public higher education 1 2 3 4 5
c. Organizations that lobby for a particular cause 1 2 3 4 5
d. Political organizations, such as Republican or 
Democratic parties
1 2 3 4 5
e. Work-related organizations 1 2 3 4 5
f. The military 1 2 3 4 5
g. Congress 1 2 3 4 5
h. Organized labor 1 2 3 4 5
i. Major corporations 1 2 3 4 5
j. Media, such as newspapers, TV, radio 1 2 3 4 5
*Please see Attachment 1 for examples of specific 
organizations.
A great 
deal A lot Some
Very
little
Don’t
Know
k. Federal government 1 2 3 4 5
1 State government 1 2 3 4 5
m. Local government 1 2 3 4 5
n. Small businesses 1 2 3 4 5
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Q5. Listed on this page are examples of the many different areas in which people do volunteer 
activity. By volunteer activity we mean not just belonging to a service organization, but actually 
working in some way to help others for no monetary pay. In which, if any, of the areas listed on this 
page have you done some volunteer work in the oast twelve months? Please respond checking the box 
of each row and each of the columns: 1) agencies you volunteered for in the past 12 months, 2) 
number of organizations, 3) past month and 4) past week with your best estimate of hours you 
worked (to the nearest half hour) for the past month and week.
Use attachment #1 on next page, if necessary, for types of organizations listed in Column #1.
Past 12 
Months
Number of 
organizations Past Month Past Week
*Types of Organizations Y es N o
D on’t
K now O ne
O ver
one
D o n ’t
know Y es N o
D o n ’t
k n o w H ours Y es N o
D on ’t
k n ow H ours
a. Health organizations
b. Education
c. Religious 
organizations
d. Human services
e. Environment
f. Public/ 
society benefit
g. Recreation - adults
h. Arts, culture, & 
humanities
I. Work-related 
organizations
j. Political organizations/ 
campaigns
k. Youth development
1. Private & community 
foundations
m. International
/foreign
n. Informal-alone
o. Other-Specify:
If you didn’t volunteer (checked ‘no’ for each of the above 5a) check tills box 0  and skip to Q12b.
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Read attachments only if you need to refer to them for explanations related to the questions indicated. 
Attachment #1 is for use with Column #1 (types of organizations) Q5 on the previous page, otherwise,
""^C ontinue on the next page (5).
ATTACHMENT 1 - AREAS OF VOLUNTEER
a. Health fincluding mental health) — General and rehabilitation, including institutions and organizations for mental 
health and mental retardation and developmentally disabled; substance abuse; diseases (research and public education, etc.); 
hospitals, nursing homes, hospices, clinics, etc., crisis counseling, hotlines, etc.; fund drives of private health associations such 
as American Cancer Society, American Heart Association.
b. Education/Instruction (formal and informal) — Elementary, secondary or higher education (public or private, which 
may be church-affiliated or nonsectarian); libraries; research at educational institutions; adult education; informal education; 
educational fund drives for educational associations.
c. Religious Organizations — Religion-related, spiritual development (includes giving to churches, synagogues, 
monasteries, convents seminaries, etc.; but not giving to church-affiliated schools offering broad educational curricula, nursing 
homes, Catholic Charities, Jewish federations, etc.).
d. Human Services — Day care centers; foster care services; family counseling; consumer protection; legal aid; crime and 
delinquency prevention; homelessness; employment/jobs; food; housing/shelter, public safety, emergency preparedness and 
relief; recreation, sports, athletics; Red Cross, YMCA, United Way, Catholic Charities, Protestant Welfare Agencies, United 
Jewish Appeal, and other combined multi-purpose charity drives.
e. Environment (including animals) — Environmental quality protection, beautification; animal-related activities 
(exhibitions, public education, animal population control); protection and welfare; humane societies, wildlife and animal
sanctuaries.
f. Public/Society Benefit — Civil rights, community and social action, advocacy (includes minority and women’s equity 
issues); community improvement, community capacity planning; science; technology, technical assistance; voluntarism; 
philanthropy; charity, between groups, Rotary, Kiwanis, etc.; consumers organizations, advocacy organizations, such as nuclear 
freeze, antipoverty boards, etc.
g. Recreation (for adults) — Membership clubs in such areas as swimming, boating, skiing, aviation, rifle
marksmanship, hunting.
h. Arts, Culture, and Humanities — Includes architecture, design, performing arts; culture/ethnic awareness groups, 
other cultural groups, historical preservation; humanistic societies; museums; art exhibits; operas; symphony orchestras; 
photography; theater, public television and radio.
i. Work-related Organizations — Labor unions, credit unions, professional associations (lawyers, medical personnel, 
engineers, etc.), Chamber of Commerce, industrial standard committees, etc.
j. Political Organizations — Political party clubs (Democratic, Republican, other), nonpartisan political or community
groups, and other political causes.
k. Youth Development — Boy and Girl Scouts; Camp Fire Groups; 4-H Clubs; youth groups with religious affiliations,
such as Catholic Youth Organizations, Little Leagues, and other athletic groups engaged in youth development.
1. Private and Community Foundations — Ford Foundation, Rockefeller Foundation, Carnegie Foundation, etc., San
Francisco Foundation, New York Community Trust, Boston Foundation, Cleveland Foundation, Fund for the City of New York, 
etc.
m. International/Foreign (in U.S. and Abroad) — International education; health abroad; international peace or security; 
refugee-related activities; relief abroad; other social services; student exchange and aid; cultural exchange; economic develop­
ment; technical assistance; promotion of friendly relations among nations; United Nations and its associations.
n. Informal-alone — Helping a neighbor, friend or organization on an ad hoc basis; spending time caring for elderly
person or baby-sitting children of a friend, but not part of an organized group or for.pay.
o. Other - (Please specify)
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Q6 & Q7. Now, we'd like to  ask you a few questions about the volunteer activities you performed 
during the past month. For each area in which you volunteered, please te ll me which type of work, if 
any (Use attachment #2, across the page for types of activity), you have done during the past month? 
Just write the n u m b er o r numbers in the boxes, please. (Record first two activities for each area in 
COLUMN for Q6 and Q7.)
Q6A & 7A. What is your best estim ate of the total number of hours (to the n ea rest Vz hour) you 
spent in the p as t month engaged in each of these types of volunteer work? (Record under Q6A and
Q7A)
Area
Q6 
1st activity
0 1
2nd
activity
06A
Hours for 1st 
activity
Q7A I
Hours for 2nd
activity
a. Health organizations
b. Education
c. Religious organizations
d. Human services
e. Environment
f. Public/society benefit
g. Recreation - adults
h. Arts, culture, & humanities
i. Work-related organizations
j. Political organizations/ campaigns
k. Youth development
1. Private & community foundations
m. International/foreign
n. Informal-alone
o. Other
Q8. How did you first learn about the volunteer activities you have been involved in for the past 12 
months? W ere  you... (Circle yes (D or n o ©  for all that apply.)
Y es N o
1 2 8a. Asked by someone to volunteer
1 2 8b. Had a family member or friend in the activity or benefitting from the activity
1 2 8c. Through participation in an organization, group, or your workplace
1 2 8d. Saw an advertisement, a request through the radio, TV, or a printed source
1 2 8e. You sought out the activity on your own
I 2 8f. Other (specify:
| l l f  you aogggEgdJno’ to all of Question 08  j
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ATTACHMENT 2
Unpaid Work for Religious Organizations
1. Aide to Clergy
2. Choir Member/Director
3. Church Usher
4. Deacon/Deaconess
5. Parish Visitor/Missionary
6. Sunday School/Bible Teachers
7. Work in soup kitchen
8. Fund-raising - includes collecting money at 
your workplace, door-to-door, by telephone, 
letter writing or working on a hind-raising 
campaign in any capacity.
9. Office Work, for example, answering 
telephone, clerical work
10. Other Type of Volunteer Work for 
religious group (SPECIFY)
Unpaid Work for Other Organizations
11. Fund-raising - includes collecting money at 
your workplace, door-to-door, by telephone, 
letter writing or working on a hind-raising 
campaign in any capacity.
12. Aide/Assistant to Paid Employees, e.g., 
for Community Health, Candy Striper, 
Teachers' Aide/School Aide/Lunchroom 
aide
13. Librarian/Aid in library
14. Teacher/Tutor (Not as aide to paid 
employee)
15. Unpaid Blood Donor
16. Assistant at blood blanks/blood donation 
station
17. Hospital Volunteer/Assistant at Nursing 
Home
18. Visiting Nurse
19. Assisting The Elderly/ Handicapped/
Social Service Recipients (Not as part of 
an organization or group)
20. Baby-sitting (Not paid or as part of an 
organization or groups)
21. Office Personnel/ Office/ Work/Telephone
Answerer
22. Cleaning/Janitorial work
23. Driver
24. Usher/Guide/Tour Leader
25. Arts Volunteer (Theater, Arts, and Music) 
for example, performer, stage hand, usher, 
ticket seller)
26. Coach/Director/Recreational Volunteer
27. Youth Group Leader/Aide (Scouts, 4-H, 
Junior Achievement)
28. Counselor (Big Brothers/Sisters,
Substance Abuse Prevention)
29. Telephone Hotline Volunteer
30. Social Service Counselor
31. Community Coordinator
32. Spokesperson for civic/social Group
33. Meeting/Convention Planners
34. Fire/Rescue Squad Volunteers
35. Campaign Workers/Election Day Workers
36. Poll Takers
37. Board Member or Trustee
38. Organization Officers (Elected or 
Appointed)
39. Committee Member
40. Other type of work (SPECIFY)
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Q9. You said that someone asked you to volunteer. Who asked you? (Check all that apply.) [244]
[ ] Friend . [ ] Someone at work other than your employer
[ ] Family member or other relative [ ] Other_(Specifiy:___________ )
[ ] Someone at your church or synagogue [ ] Don’t know
[ ] Your employer
Q10. You said you first learned about volunteer activities through participation in an organization or 
group. Which kind of organization or group? Was it a... (Choose all that apply.)
[ ] Church, synagogue, or temple [ ] school, or college
[ ] a membership organization or [ ] another voluntary organization?
participation society [ ] other (SPECIFY:________________)
[ ] an informal social group [ ] don’t know
[ ] the workplace or an employer
Please note: Membership organizations include Kiwanis, Women’s Junior League, etc.
Q ll. Compared with three years ago, would you say you spend more, fewer, or about the same 
number of hours on volunteer work today as you did three years ago?
[ ] MORE [ ] SAME
[ ] FEWER [ ] DON’T KNOW
Q 12a. Which of these reasons best describes why you haven’t volunteered more in the past 12 
months?
] Personal schedule too full
] May be unable to honor the volunteer 
commitment
] Health problems, physically unable
] No interest
] Took a second job
] Don't know how' to become involved
] I already volunteer as much as I can
] My age
] Don't have necessary skills 
] Don't have transportation 
] People should be paid for their work 
] No one I know personally asked me 
] No organization contracted me and 
asked me to volunteer 
] My time is too valuable
] Other (Specify:________________ )
] Don't know
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Q12b. W hich o f these reasons best describes why you h av en 't been a volunteer in the  past 12 
months?
] Personal schedule too full
] May be unable to honor the volunteer 
commitment
] Health problems, physically unable
] No interest
] Took a second job
] Don't know how to become involved
] My age
] Don't have necessary skills
] Don't have transportation
] People should be paid for their 
work
] No one I know personally asked 
me
] No organization contracted me 
and asked me to volunteer
] My time is too valuable
] Other (Specify:______________
] Don't know
Q13. If you have done volunteer w o rk  before or are currently volunteering, I would like to 
ask your reasons for volunteering. If you have not volunteered before, I 'd  like to know 
w h a t  reasons for volunteering would be important to you. Please indicate as far as you are 
concerned, how important it is.
Very
important
Somewhat
important
Not too 
important
Not at all 
important
Don’t
know
a. Volunteering m akes me feel 1 
needed.
2 3 4 5
b. I feel compassion toward people in 1 
need.
2 3 4 5
c. I can make new contacts that might 1 
help my business or career.
2 3 4 5
d. Volunteering is an important 1 
activity to the people I respect.
2 3 4 5
e. Volunteering allows me to gain a 1 
new perspective on things.
2 3 4 5
f  Volunteering helps me to deal with 1 
some o f my own personal problems.
2 3 4 5
Q14. Were you asked to volunteer in the last year?
[ ] YES 
[ ]NO
[ ] DON’T KNOW
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Q15. People help other people in ways besides giving time to organized groups. Sometimes people 
help needy people directly. In the past 12 months, did you give some of your time to help...
Yes No Don’t Know
15a. Relatives, including children and parents, or friends who 
don’t live with you?
1 2 3
15b. The homeless or street people? 1 2 3
15c. A needy neighbor? 1 2 3
15d. Another needy person? 1 2 3
jllf vour was ‘Yes’ then an sw er^ I6.
Q16. On average, how many hours per week did you spend helping relatives, including children and 
parents, or friends who don’t live with you? Please indicate hours per week here___________ .
Q17. How long have you lived in the community in which you presently reside?____________
Years / Months
Q18-20. Listed in this section are examples of the many different fields in which people and families 
contribute money or other property for charitable purposes. By contributing, I mean making a 
voluntary contribution and with no intention of making a profit or obtaining goods and/or services 
for yourself. In which, if any, of the fields listed below have you and the members of your family or 
household contributed some money or other property in 1997? (Use Attachment 3-Page 9)
0 1 8 Q 1 9 020
Please Note: “*include any contributions 
through payroll deduction to this area” Yes No
Don’t
Know One
More 
than one
Don’t
Know
Amount of 
money and 
property 
contributed
a. Health organizations 1 2 3 1 2 -V3
b. Education 1 2 3 1 2 3
c .  Religious organizations 1 2 3 1 2 3
d. Human services 1 2 3 1 2 3
e. Environment 1 2 3 1 2 3
f. Public/society benefit 1 2 3 1 2 3
g. Recreation - adults 1 2 3 1 2 3
h. Arts, culture, &  humanities 1 2 3 1 2 3
i. Youth development 1 2 3 1 2 3
j .  Private & community foundations i 2 3 i 2 3
k. International /' foreign l 2 3 i 2 3
1. * Other l 2 3 i 2 3
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T jselK Fpage?^^
m s d j l l i e c g s s M ^ M i m i s g . . A m p  t h e  n e x t  p a g e _ _ _ _  _____
ATTACHMENT 3 : AREAS OF GIVING
a. Health (including mental health) — General and rehabilitation, including institutions and organizations for 
mental health and mental retardation and developmentally disabled; substance abuse; diseases (research and public
education, etc.); hospitals, nursing homes, hospices, clinics, etc., crisis counseling, hotlines, etc.; fund drives of 
private health associations such as American Cancer Society, American Heart Association.
b. Education/Instruction (formal and informal) — Elementary, secondary or higher education (public or private, 
which may be church-affiliated or nonsectarian); libraries; research at educational institutions; adult education; 
informal education; educational fund drives for educational associations.
c. Religious Organizations — Religion-related, spiritual development (includes giving to churches, synagogues, 
monasteries, convents seminaries, etc.; but not giving to church-affiliated schools offering broad educational 
curricula, nursing homes. Catholic Charities, Jewish federations, etc.).
d. Human Services — Day care centers; foster care services; family counseling; consumer protection; legal aid; 
crime and delinquency prevention; homelessness; employment/jobs; food; housing/shelter; public safety, 
emergency preparedness and relief; recreation, sports, athletics; Red Cross, YMCA, United Way, Catholic 
Charities, Protestant Welfare Agencies, United Jewish Appeal, and other combined multi-purpose charity drives.
e. Environment (including animals) — Environmental quality protection, beautification; animal-related activities 
(exhibitions, public education, animal population control); protection and welfare; humane societies, wildlife and 
animal sanctuaries.
f. Public/Society Benefit — Civil rights, community and social action, advocacy (includes minority and women’s 
equity issues); community improvement, community capacity planning; science; technology ; technical assistance; 
voluntarism; philanthropy; charity, between groups, Rotary, Kiwanis, etc.; consumers organizations, advocacy 
organizations, such as nuclear freeze, antipoverty boards, etc.
g. Recreation (for adults) — Membership clubs in such areas as swimming, boating, skiing, aviation, rifle 
marksmanship, hunting.
h. Arts, Culture, and Humanities — Includes architecture, design, performing arts; culture/ethnic awareness 
groups, other cultural groups; historical preservation; humanistic societies; museums; art exhibits; operas; 
symphony orchestras; photography; theater; public television and radio.
i. Youth Development — Boy and Girl Scouts; Camp Fire Groups; 4-H Clubs; youth groups with religious 
affiliations, such as Catholic Youth Organizations, Little Leagues, and other athletic groups engaged in youth 
development.
j. Private and Community Foundations — Ford Foundation, Rockefeller Foundation, Carnegie Foundation, etc., 
San Francisco Foundation, New York Community Trust, Boston Foundation, Cleveland Foundation, Fund for the 
City of New York, etc.
k. International/Foreign (in U.S. and Abroad) — International education; health abroad; international peace or 
security ; refugee-related activities; relief abroad; other social services; student exchange and aid; cultural 
exchange; economic development; technical assistance; promotion of friendly relations among nations; United 
Nations and its associations.
1. Other - (Please specify)
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Q21. Even though members of a household or family give as a unit, individual members may select 
certain charities to support. Who in your family or household is considered most involved in deciding 
to  which charities your family or household will give?
[ ] SELF
[ ] SPOUSE OR PARTNER 
[ ] SELF AND SPOUSE OR PARTNER 
[ ]OTHER HOUSEHOLD MEMBER 
[ ] DON’T KNOW
Q22. Overall, was the amount of money you and the members of your family or household gave to 
charity in the past year about the same as you usually give, or was it a la rg e r amount, or a smaller 
amount?
[ ] ABOUT THE SAME 
[ ] LARGER 
[ ] SMALLER 
[ ] DON’T KNOW
Q23. Compared with other people like yourself, do you think you and the members of your family or 
household are currently giving more, less, or about the same amount to charity?
[ ] MORE 
[ ] LESS
[ ] ABOUT THE SAME 
[ ] DON'T KNOW
Ilf you did ngl i aidcaaiaLContributions tju u s lif f lm J K g q a ^  , .....„ . j
Q24. In making contributions to your church or synagogue in 1997, did you and the members of 
your family or household try to give a fixed dollar amount each week, pledge a certain percentage of 
your income for the year, or did you decide what to give each time you attended religious services?
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Q25a. We have listed some reasons for not contributing more money to charitable causes. Please tell 
me how important each reason is for you and the members of your family or household.
Very Somewhat Not too Not at all Don’t 
important important important important know
a. Because 1 lost my job. 1 2 3 4 5
b. Because I’m making less money this year 1 
than last year.
2 3 4 5
c. Because Fm unsure about having a job 1 
next year.
2 3 4 5
d. I could not afford to give money. 1 2 3 4 5
e. I would rather spend my money in other 1 
ways.
2 3 4 5
f. Because I didn't get around to it. 1 2 3 4 5
g. Because no one I know personally asked 1 
me to give.
2 3 4 5
h. Because no charitable organization 1 
contacted me asking for a contribution.
2 3 4 5
i. Because I already give as much as I can. I 2 3 4 5
j. Are there any other reasons? 1
(Specify: )
2 3 4 5
P f  you were directed jfrjjngw g^^
Q25b. We have listed some reasons for not contributing money to charitable causes. Please tell me 
how important each reason is for you and the members of your family or household.
Very Somewhat Not too Not at all Don't
important important important important know
a. Because I lost my job. 1 2 3 4 5
b. Because I’m making less money this 1 
year than last year.
2 3 4 5
c. Because I’m unsure about having a job 1 
next vear.
2 3 4 5
d. I could not afford to give money. 1 2 3 4 5
e. I would rather spend my money in 1 
other wavs.
2 3 4 5
f. Because I didn't get around to it. 1 2 3 4 5
g. Because no one I know personally 1 
asked me to give.
2 3 4 5
h. Because no charitable organization 1 
contacted me asking for a contribution.
2 3 4 5
i. Are there any other reasons? 1
(SpecifV: )
2 3 4 5
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Q26. Have you and the members of your family or household been asked to give money or other 
property to charitable organizations, including religious organizations in 1997?
[ ] YES [ ] NOT SURE
[ ] NO
Q27. Did you or members of your family or household give money, food or clothing to any of the 
following types of people in 1997?
Yes No Don’t know J
a. Relatives, including children and parents, or friends who 
don’t live with you? 1 2 3
b. The homeless or street people?
1 2 3
c. A needy neighbor?
1 2 3
d. Another needy person?
1 2 3
ItllYolLMgwered 0 2 7  yes, answ er Q28, otherwise  skip to 0 29.   I" '~ 3
Q28. About how much did you and the members of your family or household give in 1997 in order to 
help relatives, including children and parents, or friends who don’t live with you? $___________
Q29. In addition to charitable contributions, people and families also make voluntary contributions 
to political organizations. How much, if anything, have you and the members of your family or
household contributed to political organizations in 1997? $___________  (Include political campaign
donations)
Q30. And how much did you and the members of your family or household contribute to work- 
related organizations, such as unions, and professional organizations in 1997? $___________
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Q31. Please tell me whether you strongly agree, mostly agree, mostly disagree, or strongly disagree 
with the following statements.
Strongly Mostly Mostly Strongly Don’t
agree agree disagree disagree know
a. The need for charitable organizations is 
greater now than five years ago.
1 2 3 4 4
b. Charitable organizations are more effective 
now in providing services than five years ago.
1 2 3 4 4
c. Most charitable organizations are honest 
and ethical in their use of donated funds.
1 2 3 4 4
d. Most charitable organizations are wasteful 
in their use of funds.
1 2 3 4 4
e. Generally, charitable organizations play a 
major role in making our communities better 
places to live.
1 2 3 4 4
f. Generally, charitable organizations make 
very little difference in dealing with major 
problems.
1 2 3 4 4
g. Charitable organizations play an important 
role in speaking out on important issues.
1 2 3 4 4
h. The government is spending too much 
money on programs to help the poor.
1 2 3 4 4
i. The government has a basic responsibility to 
take care of people who can’t take care of 
themselves.
1 2 3 4 4
j. We all have the right to concern ourselves 
with our own goals first and foremost, rather 
than the problems of other people.
1 2 3 4 4
k. It is in my power to do things that improve
the welfare of others.
1 2 3 4 4
Q32. Do you have the opportunity to give through payroll deductions at your place of work?
If you checked an 
answer in the box 
"♦Skip to Q34
Q33. Do you personally give through payroll deduction?
[ ] YES 
[ ] NO
[ ] DONT KNOW
[ ] YES
[ ] NO
[ ] DON’T KNOW
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34. How im portan t is each of the following reasons to you for contributing to a charitable 
organization?
Very Somewhat Not too Not at all Don’t
important important important important know
a. Receiving a letter asking you to give 1 2 3 4 5
b. Receiving a phone call asking you to 1
give
2 3 4 5
c. Someone coming to the door asking you 1 
to give
2 3 4 5
d. Being asked at work to give 1 2 3 4 5
e. Being asked to give by someone you 1 
know well
2 3 4 5
g. Reading a newspaper or magazine 1 
advertisement asking you to give
2 3 4 5
f. Seeing a television commercial asking 1 
you to give
2 3 4 5
h. Reading or hearing a news story 1 2 3 4 5
i. Being asked to give in a telethon or 1 
radiothon
2 3 4 5
j. Being asked by clergy7 to give 1 2 3 4 5
k. Because you volunteered at the 1 
organization
2 3 4 5
Q35. Now we have a few questions about your personal motivations that may involve both 
charitable giving of money and volunteering time, in general, not just last year. For the 
following items, please tell us if  it is a major motivation, minor motivation, or no 
motivation at all for your volunteering or giving.
Major
Motivation
Minor
Motivation
No
Motivation
Don’t
Know
a. First, what about helping individuals meet their 
material needs?
1 2 3 4
b. Being asked to contribute by a personal friend 
or business associate.
1 2 3 4
c. Giving back to society some of the benefits it 
gave you.
1 2 3 4
d. Keeping taxes and other costs down. 1 2 3 4
e. Being encouraged by an employer. 1 2 3 4
f. Enhancing the moral basis of society. 1 2 3 4
g. Feeling that those who have more should help 
those with less.
1 2 3 4
h. Making good use of your free time. 1 2 3 4
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
[253]
Q36. Generally speaking, would you say that most people can be trusted or that you can’t 
be too careful in dealing with people? 
[ ] MOST PEOPLE CAN BE TRUSTED [ ] DON’T KNOW
[ ] CAN’T BE TOO CAREFUL [ ] NO ANSWER
[ ] OTHER, DEPENDS
Q37. Please tell us which answer comes closest to how often you do the following things...
Every
week or
nearly 
every week
Once or 
twice a 
month
Only a 
few times 
a year Not at all
Don’t
know
a. Spend a social evening with parents 
or other relatives?
1 2 3 4 5
b. Spend a social evening with someone 
who lives in your neighborhood?
1 2 3 4 5
c. Spend a social evening with friends 
who live outside the neighborhood?
1 2 3 4 5
d. Spend time, socially, with friends 
from work or professional 
organizations?
1 2 3 4 5
e. Spend time, socially, with friends 
from your church or synagogue?
1 2 3 4 5
f. Spend time, socially, with friends 
from voluntary or service organizations?
1 2 3 4 5
g. Spend time with friends participating 
in sports or recreation activities.
1 2 3 4 5
Q38. For your 1997 federal tax return that was due by April 15, 1998, did you itemize your
deductions, that is, use the 1040 long form and Schedule A.?
[ ] YES [ ] DON’T KNOW
[ JNO
Q39. Did you claim a deduction for charitable contributions?
[ ] YES [ ] DON’T KNOW
[ ]NO
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Q40. Have you or your spouse made a will? [254]
[ ] YOU 
[ ] SPOUSE
[ ] BOTH
[ ] NEITHER 
[ ] DON'T KNOW
If you checked an 
answer in this box 
Skip to Q42
Q41. Have you left a bequest to a charitable or religious organization in your will?
[ ] YES
[ ] NO
[ ] DON’T KNOW
Q42. Please tell us if any of the things on this list ever happened to you when you were 
young?
Yes No Don’t Know
a. You belonged to a youth group or something 
similar.
1 2 3
b. You were seriously ill. 1 2 3
c. You did some kind of volunteer work. 1 2 3
d. You saw, in person, people living in extreme 
poverty.
1 2 3
e. You, yourself, grew up in poverty. 1 2 3
f. You went door to door to raise money for a 
cause or organization.
1 2 3
g. A close friend or relative became seriously ill 
or died.
1 2 3
h. You have always wanted to make a 
significant change in society.
1 2 3
i. You were helped in the past by others. 1 2 3
j. You saw someone in your family help others. 1 2 3
k. You personally saw someone you admire 
(not a family member) helping others.
1 2 3
1. You were active in student government. 1 2 3
m. You were active in a religious organization. 1 2 3
Q43. W hen you were young, did either one or both of your parents do any kind of 
volunteer work in the community?
[ ] YES, BOTH MOTHER AND FATHER 
[ ] YES, MY MOTHER ONLY 
[ ] YES, MY FATHER ONLY 
[ ] NO, NEITHER
[ ] DON’T KNOW
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Q44. Do you engage in volunteer activities with other members of your family?
[ ] YES 
[ ] NO
f ] DON'T KNOW 
Q45. Were you born  in this country?
[ 3 YES 
[ 3 NO
[ ] DON'T KNOW 
Q46. How many of your parents were born in this country?
[ ] NONE 
[ ] ONE 
[ ] BOTH
[ ] DON’T KNOW
Q47. How many years have you have been a Seventh-day Adventist church 
member?
Q48. Which of your parents were Seventh-day Adventist church members when you were 
12 years old?
[ ] BOTH FATHER AND MOTHER 
[ ] NEITHER FATHER OR MOTHER 
[ ] OTHER (Specify:_______________ J
[ ] MOTHER ONLY 
[ ] FATHER ONLY 
[ ] DON’T KNOW
Q49. Do you attend church.. .
[ ] EVERY WEEK OR NEARLY EVERY WEEK 
[ ] ONCE OR TWICE A MONTH 
[ ] ONLY A FEW TIMES A YEAR 
Q50. Please tell us approximately how many members there are in the church you attend.
[ ] NOT AT ALL 
[ ] DON’T KNOW
Q51. Which of the members of your family or household are members of a church?
[ ] MYSELF [ ] ON ONE
[ ] FAMILY ONLY [ ] DON’T KNOW
[ ] MYSELF AND FAMILY
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Q52 & Q53 Table: Please circle the correct answer. Section Q52: Other than a church or 
synagogue, are you a m em ber of other organizations? Q53: How often do you participate?
Q 5 2  Member ■ Q53 Participation Level
Yes No Don’tknow
Weekly or 
nearly every 
week
Once or twice 
a month
Only a few 
times a year Not at all
Don’t
know
a. Service club (Kiwanis, 1 
Rotary', Elks, League of 
W omen Voters)
2 3 1 2 <■»j 4 5
b. Fraternal association 1 
(Knights of Columbus)
2 3 1 2 3 4 5
i c. Sorority, fraternity', or 1 
alumni
orgamization(college, 
school, etc.)
2 3 1 2 3 4 5
f. Professional society or 1 
business organization 
(American Medical 
Association, Association of 
Business and Professional 
Women)
2 3 1 2 3 4 5
f. Professional society or 1 
business organization 
(American Medical 
Association, Association of 
Business and Professional 
W omen)
2 3 1 2 3 4 5
g. Voluntary association 1 
(Red Cross, Sierra Club,
Boys and Girls Club)
2 3 1 2 3 4 5
h. Religiously affiliated 1 
group (B’nai Brith,
Christian Coalition)
2 3 1 2 25 4 5
i. Political organization 1 
(political parties)
2 3 1 2 -Y25 4 5
j. Veteran’s group 1 2 3 1 2 3 4 5
k. Labor Union 1 2 3 1 2 3 4 5
o. Other such as sports, 1 
hobby groups, or 
nationality', ethnic groups 
(Specify: )
2 3 1 2 3 4 5
Finally, just a few background information questions.
Q54. How many persons, including yourself and all children, live in your household? #
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Q55. H ow  many children under 18 years of age are now living in this household? #_
Q56. How many children do you have in college? #_ 
Q57. A t present, are y o u . . .
SDA Academy/High School #_
[ ] M ARRIED
[ ] LIVING W ITH  PARTNER
[ ] SINGLE [ ] SEPARATED If you checked
[ ] DIVORCED [ ] WIDOWED an answer in
the box
Skip to Q61
Q58. W h at w as the  last g rad e  or class your spouse
[ ] NONE, OR GRADES 1-4 
[ ] GRADES 5, 6, OR 7
[ ] GRADE 8
[ ] HIGH SCHOOL INCOMPLETE,
GRADES 9-11
[ ] H IG H  SCHOOL GRADUATE,
GRADE 12
[ ] TECHNICAL. TRADE OR BUSINESS, 
INCOMPLETE
[ ] TECHNICAL, TRADE OR BUSINESS, 
GRADUATE
or partner completed in school?
] TWO-YEAR COLLEGE-GRADUATE
] COLLEGE. UNIVERSITY, 
INCOMPLETE
] COLLEGE, UNIVERSITY, 
GRADUATE
] GRADUATE/PROFESSIONAL 
SCHOOL, INCOMPLETE
] GRADUATE/PROFESSIONAL, 
COMPLETE
] DON’T KNOW
Q59. And what is your spouse o r  partner’s age?_______
or partner’s employment status?
[ ] NOT EMPLOYED 
[ ] RETIRED
[ ] FULL-TIME STUDENT 
[ ] DON’T KNOW
Q60. Which category best describes your spouse
[ j SELF-EMPLOYED FULL-TIME 
[ ] SELF-EMPLOYED PART-TIME 
[ ] WORK FOR SOMEONE ELSE FULL-TIME 
[ ] WORK FOR SOMEONE ELSE PART-TIME
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Q61. What was the last grade or class you completed in school? [258]
[ ] NONE, OR GRADES 1-4 ] TWO-YEAR COLLEGE-
GRADUATE
[ ] GRADES 5, 6, OR 7
] COLLEGE, UNIVERSITY,
[ ] GRADE 8 INCOMPLETE
[ ] HIGH SCHOOL INCOMPLETE, 
GRADES 9-11
] COLLEGE, UNIVERSITY, 
GRADUATE
[ ] HIGH SCHOOL GRADUATE, 
GRADE 12
] GRADUATE/PROFESSIGNAL 
SCHOOL, INCOMPLETE
[ ] TECHNICAL, TRADE OR 
BUSINESS, INCOMPLETE
] GRADUATE/PROFES SION AL, 
COMPLETE
[ ] TECHNICAL, TRADE OR 
BUSINESS, GRADUATE
] DON’T KNOW
[tPlease use this gttacfamgiit to answer 06 4  on the next page.
ATTACHMENT 3
1. Professional Worker, for example, lawyer, doctor, scientist, teacher, engineer, graduate nurse, accountant, 
programmer, systems analyst, musician.
2. Works at a Skilled Trade or Craft, for example, printer, baker, tailor, electrician, machinist, linesman, 
railroad engineer, plumber or does mechanic work such as garage mechanic, carpenter, etc.
3. Semi-Skilled Worker, for example, operates a machine in a factory, is an assembly line worker in a factory, 
drives a truck, taxi cab or bus, etc.
4. Manager, Executive or Official in business, government agency' or other organization.
5. Runs Own Business with Two or More Employees - such as a store, factory, plumbing contracting, etc.
6. Is a Farm Owner or Farm Manager.
7. A Clerical or Office Worker in business, government agency', or other type of organization - such as typist, 
secretary, postal clerk, telephone operator, keypunch operator, or bank clerk, etc.
8. Sales Worker, for example, a clerk in a store, a door-to-door salesman.
9. Manufacturer's Representative, for example, outside salesman/woman, sales representative.
10. Service Worker who performs services, for example, a policeman/woman, fireman, waiter or waitress, maid, 
nurse's aid. attendant, barber or beautician, etc.
11. Laboring Worker (other than farm), for example, plumber's helper, longshoreman, garbageman, or other 
physical work.
12. Is a Farm Laborer or Helper, farm foreman.
13. Retired
14. Full-time Student
15. Housewife
16. Don’t know/Relused
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Q62. And what is your age? [259]
Q63. Which category best describes your employment status?
[ ] Self-employed full-time
[ ] Self-employed part-time
[ ] Not employed 
[ j Retired
If you checked 
an answer in this
[ ] Work for someone else full-time 
[ ] Work for someone else part-time
| ] Full-time student box 4  Skip to
1 1 Don’t know Q65
Q64. Please tell us which of these categories most nearly describes the kind of work that you do. 
(See attachment #3 on previous page - page 21) Enter a number between 1 and 17________
Q65. What is your position in your household?
Q66. Do you earn the highest income in the household?
[ ] YES 
[ ]NO  
[ ] NOT SURE
Q67. How many people living in this household, including yourself, are employed either full-time or 
part-time? # employed______
Q68. Do you own or rent your primary home?
[ ] OWN [ ] OTHER ARRANGEMENT
[ ] RENT [ ] DON’T KNOW
Q69. Are you yourself of Hispanic origin or descent, such as Mexican, Puerto Rican, Cuban, or other 
Spanish background?
[ ] YES [ ] DON'T KNOW
[ ] SINGLE HEAD OF HOUSEHOLD 
[ ] JOINT HEAD OF HOUSEHOLD 
[ ] CHILD HEAD OF HOUSEHOLD
PARENT HEAD OF HOUSEHOLD
] OTHER MALE 
] OTHER FEMALE
[ ]NO
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Q70. Do you consider yourself to be...
I ] WHITE
[■ ] BLACK (African American)
[ ] ASIAN 
Q71. I am:
[ ] MALE [ ] FEMALE
Q72. Did you vote in the last presidential election?
[ ] YES 
[ ]NO
[260]
[ ] AMERICAN INDIAN 
[ ] OTHER (Specify:____
[ ] DON'T KNOW
Q73. Would you please tell us the number of the group which best represents the total annual income 
in 1997—including wages, salaries, interest, dividends, social security, and other forms, before taxes. 
of all the members of your immediate family living in your household?
[ ] Under $5,000 
[ ] $5,000-$9,999 
[ ] $10,000-$ 14,999 
[ ] $15,000-519,999 
[ ] $20,000-$24,999 
[ ] $25,000-$29,999
] $30,000-534,999 
] 535,000-539,999 
] $40,000-544,999 
] $45,000-549,999 
] $50,000-554,999 
] 555,000-559,999
[ ] $60,000-569,999 
[ ] $70,000-574,999 
[ ] $75,000-584,999 
[ ] 85,000-599,999 
[ ] $100,000-$ 124,999 
[ ] $125,000 or more
[ ] Don’t Know
Q74 . Please indicate the approximate size of the city/place that you live.
[ ] Open country 
[ ] Under 2,500 
[ ] 2,500 - 4,999 
[ ] 5.000 - 9,999 
[ ] 10,000 - 24,999 
[ ] 25,000 - 49,999
] 50,000 - 99,999 
] 100,000 - 249,000 
] 250,00 - 499,999 
] 500,000 - 999,999
] 1 Million +
Q75. Please tell us your current state of residence.
Thank you so much for your help by completing this survey. Your responses 
are very important to increasing our ability to respond to the needs of our 
church and hurting world. May God continue to richly bless you for your 
caring and support!
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1996 Giving and Volunteering Survey Questionnaire
Q l. Do you ever worry about not having enough money in the future?
YES 1
Skip to Q3
NO 2 
NOT SURE 3 
DONT KNOW 4 
NO ANSWER 5
Q2. Would you say that you worry a lot, a moderate amount, or only a little about not 
having enough money?
A LOT 1 
MODERATE AMOUNT 2 
ONLY A LITTLE 3 
NOT SURE 4 
DON'T KNOW 5
Q3. Do you have more, less, or the same amount of money left over after paying your 
bills this year as you did last vear?
MORE 1 
LESS 2 
ABOUT THE SAME 3 
DON'T KNOW 4 
NO ANSWER 5
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Q4a. I am going to read you a list of private charitable institutions in American society. 
Please tell me how much confidence you, yourself, have in each one - a great deal, quite a 
lot, some or very little?
A great 
deal A lot Some
Very
little DK NA
a. Health Organizations 1 2 3 4 5 6
b. Private elementary or secondary education 1 2 3 4 5 6
c. Private higher education 1 2 3 4 5 6
d. Religious organizations 1 2 3 4 5 6
e. Human services 1 2 3 4 5 6
f. Environment 1 2 3 4 5 6
g. Public/society benefit such as, civil rights, social 
justice, or community improvement organizations
1 2 3 4 5 6
h. Recreation - adults 1 2 3 4 5 6
i. Arts, culture, and humanities 1 2 3 4 5 6
j. Youth development and recreation 1 2 3 4 5 6
k. Private and community foundations 1 2 3 4 5 6
1. International/foreign, for example, culture 
exchange or relief organizations
1 2 3 4 5 6
m. Federated charitable appeals, e.g. United Way 1 2 3 4 5 6
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Q4b. And now I will name some other institutions in America. Please tell me how much 
confidence you, yourself, have in each one - a great deal, quite a lot, some or very little?
a. Public elementary or secondary education
b. Public higher education
c. Organizations that lobby for a particular cause
d. Political organizations, such as Republican or 
Democratic parties
e. Work-related organizations
f. The military
g. Congress
h. Organized labor
i. Major corporations
j. Media, such as newspapers, TV, radio 
k. Federal government 
1. State government 
m. Local government 
n. Small businesses
A great Very
A lot Some little DK NA
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
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Q5. Listed on this card are examples of the many different areas in which people do 
volunteer activity. By volunteer activity I mean not just belonging to a service 
organization, but actually working in some way to help others for no monetary pay. In 
which, if  any, of the areas-listed on this card have you done some volunteer work in the 
past twelve months? (Circle the letter o f each area; record below under A6.) (See 
Attachment #1)
Past 12 months Past month Past
A5 A6 A2 A8 A9 A10
Yes No
DK/
RF One
More
than
one
DK/R
F Area Hours Area Hours
a. Health organizations 1 2 3 1 2 3
b. Education 1 2 3 1 2 3
c. Religious organizations 1 2 3 1 2 3
d. Human services 1 2 3 1 2 3
e. Environment 1 2 3 1 2 3
f. Public/society benefit 1 2 3 1 2 3
g. Recreation - adults 1 2 3 1 2 3
h. Arts, culture, & 
humanities
1 2 3 1 2 3
I. Work-related 
organizations
1 2 3 1 2 3
j. Political organizations 
/campaigns
1 2 3 1 2 3
k. Youth development 1 2 3 1 2 3
1. Private & community 
foundations
1 2 3 1 2 3
m . International/foreign 1 2 3 1 2 3
n. Informal-alone 1 2 3 1 2 3
o. Other 1 2 3 1 2 3
If none of the above, check box “PI" 
and go to Q17b.
p i P2 P3
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For each area checked in Q5, ask Q6 and Q7.
Q6. I see you did some volunteer work for (area in Q5). Did you work for only one 
organization or more than one? (Repeat for each item in Q5 and record above under A6.)
Q7. In which of these areas have you done some volunteer work in the past month? 
(Make a check mark in the appropriate box under A7. If the respondent did not volunteer 
in the past month, check box “P2" and skip to Q12.)
If any areas were checked in Q7, ask Q8.
Q8. I’d like your best estimate o f the total number o f hours you spent in the past month 
on each of the areas in which you have been a volunteer. First, how many hours did you 
spend in the past month working for (area in Q7)? (Record above under A8 to nearest 
half hour. If unsure, probe for best estimate.)
For each area checked in Q7, ask Q9.
Q9. What about the past week? Have you done any volunteer work for (area in Q7) 
during the past seven days? (Make a check mark in the appropriate box under A9. If the 
respondent did not volunteer in the past week, check box “P3" and skip to Q12.)
If any areas were checked in Q9, ask Q10.
Q10. During the past week, about how many hours would you say you worked for that 
group? (Record above under A10 to nearest half hour. If unsure, probe for best estimate.)
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For each area mentioned in Q7, ask Q l l  and Q12.
Q ll. Now, I'd like to ask you a few questions about your volunteer activities you per­
formed during the past month. For each area in which you volunteered, please tell me 
which type o f work, if any-listed on this card, have you. done during the past month? Just 
call off the number or numbers, please. (See attachment #2) (Record first two activities 
for each area in A lla  and A1 lb.)
A l la A llb A 12a A12b
Area
1st
activity
2nd
activity
Hours for
1st activity
Hours for 
2nd activity
a. Health organizations
b. Education
c. Religious organizations
d. Human services
e. Environment
f. Public/society benefit
g. Recreation - adults
h. Arts, culture, & humanities
i. Work-related organizations
j. Political organizations/ campaigns
k. Youth development
1. Private & community foundations
m. International/foreign
n. Informal-alone
o. Other
Q12. What is your best estimate o f the total number of hours you spent in the past month 
engaged in each o f these types o f volunteer work? (Record under A12a and A 12b)
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Q13. How did you first learn about the volunteer activities you have been involved in for 
the past 12 months? Were you... (Choose all that apply.)
Asked by someone to volunteer, 1 
Had a family member or a friend in the activity or benefitting from the activity, 2 
Through participation in an organization or group or through your workplace, 3
Saw an advertisement or request through the radio, TV, or a printed source, 4
or, did you seek out the activity on your own? 5
OTHER (SPECIFY:_____________________ ) 6
DON’T KNOW 7
NO ANSWER 8
Interviewer note: “group” in item 3 also 
includes religious groups.
Skip to Q15 if Q13 *  1.
Q14. You said that someone asked you to volunteer. Who asked you? Was it a... 
(Choose all that apply.)
friend, 1
family member or other relative, 2 
someone at your church or synagogue, 3
your employer, 4 
or, someone at work other than your employer? 5
OTHER (SPECIFY: ) 6
DON’T KNOW 7
NO ANSWER 8
Skip to Q16 if Q13 * 3.
Q15 You said you first learned about volunteer activities through participation in an 
organization or group. Which kind of organization or group? Was it a... (Choose all that
apply.)
church, synagogue, or temple, 1
____________________  a membership organization or professional society, 2
, . . t . . .  an informal social group, 3Interviewer note: Membership orgamzations °  r
include Kiwanis, Women’s Junior League, etc. workplace or an employer, 4
—------ ------------ -——-------- —--——  school, or college, 5
or, another voluntary organization? 6
OTHER (SPECIFY: ) 7
DON’T KNOW 8
NO ANSWER 9
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Q16. Compared with three years ago, would you say you spend more, fewer, or about the 
same number o f hours on volunteer work today as you did three years ago?
MORE 1 
FEWER 2 
SAME 3 
DON'T KNOW 4 
NO ANSWER 5
Q17a. Which o f these reasons best describes why you haven’t volunteered more in the 
past 12 months? (Skip to Q19)
Personal schedule too full 1 
May be unable to honor the volunteer commitment 2 
Health problems, physically unable 3
No interest 4 
Took a second job 5 
Don't know how to become involved 6 
I already volunteer as much as I can 7
My age 8 
Don't have necessary skills 9 
Don't have transportation 10 
People should be paid for their work 11 
No one I know personally asked me 12 
No organization contracted me and asked me to volunteer 13
My time is too valuable 14
Other (Specify:___________________ ) 15
Don't know 16 
No answer 17
Q17b. Which o f these reasons best describes why you haven't been a volunteer in the past 
12 months?
Personal schedule too full 1 
May be unable to honor the volunteer commitment 2 
Health problems, physically unable 3
No interest 4 
Took a second job 5 
Don't know how to become involved 6
My age 7 
Don't have necessary skills 8
Don't have transportation 9
People should be paid for their work 10
No one I know personally asked me 11
No organization contracted me and asked me to volunteer 12
My time is too valuable 13
Other (Specify: ) 14
Don't know 15
No answer 16
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Q18. If you have done volunteer work before or are currently volunteering, I would like 
to ask your reasons for volunteering. If you have not volunteered before, I'd like to know 
what reasons for volunteering would be important to you. Please indicate as far as you are 
concerned, how important it is.
Very
important
a. Volunteering makes me feel 
needed.
b. I feel compassion toward people 
in need.
c. I can make new contacts that 
might help my business or career.
d. Volunteering is an important 
activity to the people I respect.
e. Volunteering allows me to gain a 
new perspective on things.
f. Volunteering helps me to deal 
with some of my own personal 
problems.
Q19. Were you asked to volunteer in the last year?
Somewhat
important
Not too
important
3
Not at all
important DK
5
NA
6
YES 1 
NO 2 
DON’T KNOW 3 
NO ANSWER 4
Q20. People help other people in ways besides giving time to organized groups. 
Sometimes people help needy people directly. In the past 12 months, did you give some 
to hel
Yes No DK/RF
a. Relatives, including children and parents, or 1 2 3
friends who don’t live with you?
b. The homeless or street people? 1 2 3
c. A needy neighbor? 1 2 3
d. Another needy person? 1 2 3
If Q20a=’Yes’, then ask Q21. Otherwise skip to Q22.
Q21. On average, how many hours per week did you spend helping relatives, including 
children and parents, or friends who don’t live with you?
Hours per week______
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Q22. How long have you lived in the community in which you presently reside?
Less than two years 1 
Two to four years 2 
Five to nine years 3 
Ten years or more? 4 
DON’T KNOW 5 
NO ANSWER 6
Q23. Listed on this card are examples o f the many different fields in which people and 
families contribute money or other property for charitable purposes. By contributing, I 
mean making a voluntary contribution and with no intention o f making a profit or 
obtaining goods and/or services for yourself In which, if  any, of the fields listed on this 
card have you and the members o f your family or household contributed some money or 
other property in 1995? Just read off the letter o f each field. (Record below under A22.) 
(See Attachment
A 23 A 2 4 A 25
Y es N o
D K /R
F O ne
M ore than  
on e
D K /R
F
A m oun t o f  m on ey  and  
property contributed
a. H ealth  organizations 1 2 3 1 2 3
b. E ducation 1 2 3 1 2 3
c. R e lig io u s organizations 1 2 3 1 2 3
d. H u m an  serv ices 1 2 3 1 2 3
e. E nvironm ent 1 2 3 1 2 3
f. P u b lic /so c ie ty  b en efit 1 2 3 1 2 3
g. R ecreation  - adults 1 2 3 1 2 3
h. Arts, cu lture, &  hum anities 1 •2 3 1 "V 3
i. Y outh  d evelopm ent 1 2 3 1 2 3
j . Private &  com m u n ity  
fou nd ation s
1 2 3 1 2 3
k. International/
foreign
1 2 3 1 2 3
1. *Other 1 2 3 1 2 3
If none of the above, check box “P I"  
go to Q30b.
and
pi
* including any contribution through payroll deduction not mentioned previously
Interviewer Note: For each item in Q22, “including any 
contributions through payroll deduction to this area”
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For each area checked in Q23, ask Q24 thru Q25.
Q24. I see you did contribute some money or other property to (area in Q23). Did you 
and the members o f your family or household contribute only to one organization or more 
than one? (Record above under A24.)
Q25. Approximately how much money and/or the cash equivalent o f property have you 
and the members of your family or household contributed to (area in Q23) in 1995? (Re­
cord above under A25.)
Q26. Even though members o f a household or family give as a unit, individual members 
may select certain charities to support. Who in your family or household is considered 
most involved in deciding to which charities your family or household will give?
Self 1
Spouse or Partner 2 
Self and Spouse or Partner 3 
Other Household Member 4 
DON’T KNOW 5 
NO ANSWER 6
Q27. Overall, was the amount o f money you and the members o f your family or 
household gave to charity in the past year about the same as you usually give, or was it a 
larger amount, or a smaller amount?
ABOUT THE SAME 1 
LARGER 2 
SMALLER 3 
DON'T KNOW 4 
NO ANSWER 5
Q28. Compared with other people like yourself, do you think you and the members of 
your family or household are currently giving more, less, or about the same amount to 
charity?
MORE 1 
LESS 2
ABOUT THE SAME 3 
DON'T KNOW 4 
NO ANSWER 5
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If Q23c=’Yes’ then ask Q29. Otherwise, skip to Q30a.
Q29. In making contributions to your church or synagogue in 1995, did you and the 
members o f  your family or household try to give a fixed dollar amount each week, pledge 
a certain percentage of your income for the year, or did you decide what to give each time 
you attended religious services?
Gave fixed amount 1 
Certain percentage 2 
Decided each time 3 
MIXED 4 
DON'T KNOW 5 
NO ANSWER 6
Q30a. I am going to read some reasons for not contributing more money to charitable 
causes. Please tell me how important each reason is for you and the members o f your 
family or household. Skip to Q3I.
Very Somewhat Not too Not at all 
important important important important DK NA
a. Because I lost my job. 1 2 3 4 5 6
b. Because I’m making less money this 1 2 3 4 5 6
year than last year.
c. Because I’m unsure about having a 1 2 3 4 5 6
job next year.
d. I could not afford to give money. 1 2 3 4 5 6
e. I would rather spend my money in 1 2 3 4 5 6
other ways.
f. Because I didn't get around to it. 1 2 3 4 5 6
g. Because no one I know personally 1 2 3 4 5 6
asked me to give.
h. Because no charitable organization 1 2 3 4 5 6
contacted me asking for a contribution.
i. Because I already give as much as 1 1 2 3 4 5 6
can.
j. Are there any other reasons? 1 2 3 4 5 6
(Specify-:_________________________ )
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Q30b. I am going to read some reasons for not contributing money to charitable causes. 
Please tell me how important each reason is for you and the members o f your family or 
household.
Very
a. Because I lost my job.
b. Because I’m making less money this 
year than last year.
c. Because I’m unsure about having a 
job next year.
d. I could not afford to give money.
e. I would rather spend my money in 
other ways.
f. Because I didn't get around to it.
g. Because no one I know personally 
asked me to give.
h. Because no charitable organization 
contacted me asking for a contribution.
i. Are there any other reasons?
(Specify:__________________________)
Somewhat
important
2
2
Not too
important
3
3
Not at all 
important
4
4
DK
5
5
NA
6
6
Q31. Have you and the members of your family or household been asked to give money 
or other property to charitable organizations, including religious organizations in 1995?
YES 1 
NO 2
DON’T KNOW 3 
NO ANSWER 4
Q32 Did you or members o f your family or household give money, food or clothing to
Yes No DK/RF
a. Relatives, including children and parents, or 
friends who don’t live with you?
1 2 3
b. The homeless or street people? 1 2 3
c. A needy neighbor? 1 2 3
d. Another needy person? 1 2 3
If Q32a=’Yes’, then ask Q33. Otherwise, skip to Q34.
Q33. About how much did you and the members of your family or household give in 
1995 in order to help relatives, including children and parents, or friends who don’t live 
with you?
$
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Q34. In addition to charitable contributions, people and families also make voluntary
contributions to political organizations. How much, if anything, have you and the
members o f  your family or household contributed to political organizations in 1995?
_ $ 
Interviewer note: Political campaigns are also included.
Q35. And how much did you and the members o f your family or household contribute to 
work-related organizations, such as unions, and professional organizations in 1995?
$_____________
Q36. Please tell me whether you strongly agree, mostly agree, mostly disagree, or 
strongly disagree with the following statements.
Strongly Mostly Mostly Strongly
agree agree disagree disagree DK NA
a. The need for charitable organizations is 
greater now than five years ago.
b. Charitable organizations are more effective 
now in providing services than five years ago.
c. Most charitable organizations are honest and 
ethical in their use of donated funds.
d. Most charitable organizations are wasteful in 
their use of funds.
e. Generally, charitable organizations play a 
major role in making our communities better 
places to live.
f. Generally, charitable organizations make very 
little difference in dealing with major problems.
g. Charitable organizations play an important 
role in speaking out on important issues.
h. The government is spending too much money 
on programs to help the poor.
i. The government has a basic responsibility to 
take care of people who can’t take care of 
themselves.
j. We all have the right to concern ourselves with 
our own goals first and foremost, rather than the 
problems of other people.
k. It is in my power to do things that improve the 
welfare of others.
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2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
2 3 4 5 6
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Q37. Do you have the opportunity to give through payroll deductions at your place of 
work?
YES 1
Skip to Q39 4  NO 2 
DON'T KNOW 3 
NO ANSWER 4
Q38. Do you personally give through payroll deduction?
YES 1 
NO 2 
DON'T KNOW 3 
NO ANSWER 4
Q39. How important is each o f the following reasons to you for contributing to a 
charitable organization?
a. Receiving a letter asking you to give
b. Receiving a phone call asking you to
give
c. Someone coming to the door asking you 
to give
d. Being asked at work to give
e. Being asked to give by someone you 
know well
f. Seeing a television commercial asking 
you to give
g. Reading a newspaper or magazine 
advertisement asking you to give
h. Reading or hearing a news story
i. Being asked to give in a telethon or 
radiothon
j. Being asked by clergy to give
k. Because you volunteered at the 
organization
Very
important
Somewhat
important
2
2
Not too 
important
3
3
Not at all 
important
4
4
4
4
4
4
DK
5
5
NA
6
6
6
6
6
6
6
6
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Q40. Now I have a few questions about your personal motivations that may involve both 
charitable giving of money and volunteering time, in general, not just last year. For the 
following items, please tell me if it is a major motivation, minor motivation, or no 
motivation at all for your volunteering or giving.
Major
Motivation
Minor
Motivation
a. First, what about helping individuals meet 
their material needs?
b. Being asked to contribute by a personal friend 
or business associate.
c. Giving back to society some of the benefits it 
gave you.
d. Keeping taxes and other costs down.
e. Being encouraged by an employer.
f. Enhancing the moral basis of society.
g. Feeling that those who have more should help 
those with less.
h. Making good use of your free time.
2
2
2
2
No
Motivation DK
4
4
4
4
4
NA
5
Q41. Generally speaking, would you say that most people can be trusted or that you can’t 
be too careful in dealing with people?
MOST PEOPLE CAN BE TRUSTED 1 
CAN’T BE TOO CAREFUL 2 
OTHER, DEPENDS 3 
DON’T KNOW 4 
NO ANSWER 5
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Q42. Please tell me which answer comes closest to how often you do the following 
things...
a. Spend a social evening with parents or 
other relatives?
b. Spend a social evening with someone 
who lives in your neighborhood?
c. Spend a social evening with friends 
who live outside the neighborhood?
d. Spend time, socially, with friends from 
work or professional organizations?
e. Spend time, socially, with friends from 
your church or synagogue?
f. Spend time, socially, with friends from 
voluntary or service organizations?
g. Spend time with friends participating 
in sports or recreation activities.
Every 
week or 
nearly 
everv week
Once or 
twice a 
month
Only a
few 
times a
year
Not at 
all
DK
/RF
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
Q43. Have you heard about the national program, GIVE FIVE, the goal being for people 
to become "fivers" by contributing 5 percent of income to charities and religious 
organizations and volunteering 5 hours per week?
YES 1
NO 2
Skip to Q49 DON'T KNOW 3
NO ANSWER 4
Q44. How did you learn about the GIVE FIVE campaign? (Choose all that apply)
TV 1 
Radio 2 
Newspapers 3 
Magazines 4 
Employer 5
Organization where you give and/or volunteer 6
OTHER (SPECIFY:___________________________) 7
DON’T KNOW 8
NO ANSWER 9
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Q45. How reasonable do you think GIVE FIVE is as a goal for one's involvement in 
charitable, religious and community activities? Would you say...
very reasonable, 1 
somewhat reasonable, 2 
or, not reasonable? 3 
DON’T KNOW 4 
NO ANSWER 5
Q46. For your 1995 federal tax return that is normally due by April 15, 1996, will you 
itemize your deductions, that is, use the 1040 long form and Schedule A.?
YES 1
NO 2
Skip to Q48 DON'T KNOW 3
NO ANSWER 4
Q47. Will you be claiming a deduction for charitable contributions?
YES 1 
NO 2 
DON'T KNOW 3 
NO ANSWER 4
Q48. Have you or your spouse made a will?
YOU 1 
SPOUSE 2 
BOTH 3
NEITHER 4
Skip to Q50 DON'T KNOW 5
NO ANSWER 6
Q49. Have you left a bequest to a charitable or religious organization in your will?
YES 1 
NO 2 
DON'T KNOW 3 
NO ANSWER 4
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Q50. 1 would like you to tell me if any o f the things on this list ever happened to you 
when you were young?
Yes No DK NA
a. You belonged to a youth group or something similar. 1 2 3 4
b. You were seriously ill. 1 2 3 4
c. You did some kind of volunteer work. 1 2 3 4
d. You saw, in person, people living in extreme poverty'. 1 2 3 4
e. You, yourself, grew up in poverty. 1 2 3 4
f. You went door to door to raise money for a cause or 
organization.
1 2 3 4
g. A close friend or relative became seriously ill or died. 1 2 3 4
h. You have always wanted to make a significant change in 
society.
1 2 3 4
i. You were helped in the past by others. 1 2 3 4
j. You saw someone in your family help others. 1 2 3 4
k. You personally saw someone you admire (not a family member) 
helping others.
1 2 3 4
1. You were active in student government. 1 2 J 4
m. You were active in a religious organization. 1 2 3 4
551 . When you were young, did either one or both of your parents do any kind of
volunteer work in the community?
YES, BOTH MOTHER AND FATHER 1 
YES, MY MOTHER ONLY 2 
YES, MY FATHER ONLY 3 
NO, NEITHER 4 
DON'T KNOW 5 
NO ANSWER 6
Q52. Do you engage in volunteer activities with other members o f your family?
YES 1 
NO 2 
DON’T KNOW 3 
NO ANSWER 4
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Q53. Were you born in this country?
YES 1 
NO 2 
DON’T KNOW 3 
NO ANSWER 4
Q54. How many o f your parents were bom in this country?
None 0 
One 1 
Both 2
Don’t know/Refused 3
Q55. What is your religious affiliation? (See Attachment #4)
Enter a number between 1 and 36______
Q56. Do you attend church or synagogue services...
every week or nearly every week, 1 
once or twice a month, 2 
only a few times a year, 3 
or, not at all? 4 
DON'T KNOW 5 
NO ANSWER 6
Q57. Are you or the members of your family or household a member o f a church or 
synagogue? (If “Yes”, probe, “Which family members?”)
YES, RESPONDENT ONLY 1 
YES, FAMILY ONLY 2 
YES, BOTH RESPONDENT AND FAMILY 3
NO, NO ONE 4 
DON’T KNOW 5 
NO ANSWER 6
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Q58. Other than a church or synagogue, are you a member o f other organizations?
1 a. Member b. Participation Level
Yes No
DK/N
A/RF
Every week or 
nearly every 
week
Once or 
twice a 
month
Only a few 
times a year
Not at 
all
DK/
NA/
EE
a. Service club (Kiwanis, Rotary, 
Elks, League of Women Voters)
I 2 3 1 2 3 4 5
b. Fraternal association (Knights, of 
Columbus)
1 2 3 1 2 3 4 5
c. Sorority, fraternity, or alumni 
organizationfcollege, school, etc.)
1 2 3 1 2 3 4 5
d. Civic association (neighborhood
organization)
1 2 3 1 2 3 4 5
e. School group, such as the PTA 1 2 3 1 2 3 4 5
f. Professional society or business 
organization (American Medical 
Association, Association of Business 
and Professional Women)
1 2 3 1 2 3 4 5
g. Voluntary association (Red 
Cross, Sierra Club, Boys and Girls 
Club)
1 2 3 1 2 3 4 5
h. Religiously affiliated group 
(B’nai Brith, Christian Coalition)
1 2 3 1 2 3 4 5
i. Political organization (political 
parties)
1 2 3 1 2 3 4 5
j Veteran’s group 1 3 1 2 3 4 5
k. Labor Union 1 2 3 1 2 3 4 5
o. Other such as sports, hobby 
groups, or nationality, ethnic groups
(Specify: )
1 2 3 1 2 3 4 5
If none of the above, mark box PI and skip to 
Q901.
Q59. How often do you participate in (area in Q58)? Would you say every week or 
nearly every week, once or twice a month, only a few times a year, or not at all. (Record 
above under “Participation Level”.)
And now I have just a few background information questions.
Q901. How many persons, including yourself and all children, are living in this 
household?
# of persons
Don't know/Refused=99
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Q902. How many children under 18 years o f age are now living in this household?
# o f children under 18
Don’t know/Refused=99
If zero children in household, skip to Q904.
Q903. How many children do you have in college?
# of children in college_
Refused=99
Q904a. We are interested in finding out how often people are at home to watch TV or to
listen to the radio. Would you mind telling me whether or not you happened to be at
home yesterday at this particular time?
YES, AT HOME 1 
NO, NOT AT HOME 2 
DON'T KNOW 3 
NO ANSWER 4
Q904b. How about the day before at this time?
YES, AT HOME 1 
NO, NOT AT HOME 2 
DON'T KNOW 3 
NO ANSWER 4
Q9Q4c. And how about the day before that at this time?
That w as_________.
YES, AT HOME 1 
NO, NOT AT HOME 2 
DON’T KNOW 3 
NO ANSWER 4
Q905. At present, are you...
Married 1
_________  Living with a Partner 2
Skip to Q909
Single 3 
Divorced 4 
Separated 5 
Widowed 6
REFUSED 7
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Q906. What was the last grade or class your spouse or partner completed in school?
NONE, OR GRADES 1-4 1 
GRADES 5, 6, OR 7 2
GRADE 8 3
HIGH SCHOOL INCOMPLETE,GRADES 9-11 4 
HIGH SCHOOL GRADUATE, GRADE 12 5 
TECHNICAL, TRADE OR BUSINESS, INCOMPLETE 6 
TECHNICAL, TRADE OR BUSINESS, GRADUATE 7 
TWO-YEAR COLLEGE-GRADUATE 8 
COLLEGE, UNIVERSITY, INCOMPLETE 9 
COLLEGE, UNIVERSITY, GRADUATE 10 
GRADUATE/PROFESSIONAL SCHOOL, INCOMPLETE 11 
GRADUATE/PROFESSIONAL, COMPLETE 12 
DON’T KNOW/REFUSED 13
Q907. And what is your spouse or partner’s age?
Age in years_____
Q908. Which category best describes your spouse or partner’s employment status? Is it...
Self-employed full-time 1 
Self-employed part-time 2 
Work for someone else full-time 3 
Work for someone else part-time 4 
Not employed 5 
Retired 6 
Full-time student 7 
DON’T KNOW/REFUSED 8
Q909. What was the last grade or class you completed in school?
NONE, OR GRADES 1-4 1 
GRADES 5, 6, OR 7 2 
GRADE 8 3
HIGH SCHOOL INCOMPLETE,GRADES 9-11 4 
HIGH SCHOOL GRADUATE, GRADE 12 5 
TECHNICAL, TRADE OR BUSINESS, INCOMPLETE 6 
TECHNICAL, TRADE OR BUSINESS, GRADUATE 7 
TWO-YEAR COLLEGE-GRADUATE 8 
COLLEGE, UNIVERSITY, INCOMPLETE 9 
COLLEGE, UNIVERSITY, GRADUATE 10 
GRADUATE/PROFESSIONAL SCHOOL, INCOMPLETE 11 
GRADUATE/PROFESSIONAL, COMPLETE 12 
DON’T KNOW/REFUSED 13
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Q910. And what is your age? Age in years _
Don’t know/refiised = 999
Q911. Which category best describes your employment status?
Self-employed full-time 1 
Self-employed part-time 2 
Work for someone else full-time 3 
Work for someone else part-time 4
Skip to Q913
Not employed 5 
Retired 6 
Full-time student 7 
DON’T KNOW/REFUSED8
Q912. Please tell me which of these categories most nearly describes the kind o f work that 
you do. (See attachment #5)
Enter a number between 1 and 17
Q913. What is your position in your household?
Single head o f household 1 
Joint head o f household 2 
Child o f head o f household 3 
Parent o f head o f household 4 
Other male 5 
Other female 6 
REFUSED 7
Q914. Do you earn the highest income in the household?
Income in 1995 includes wages, 
salaries, interest, dividends, social 
security, and other forms, before taxes.
YES 1 
NO 2 
DON'T KNOW 3 
NO ANSWER 4
Q915. How many people living in this household, including yourself, are employed either 
full-time or part-time?
# o f others employed______
Q916. Do you own or rent your primary home?
OWN 1 
RENT 2
OTHER ARRANGEMENT 3 
DON’T KNOW/REFUSED 4
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Q917. Are you yourself of Hispanic origin or descent, such as Mexican, Puerto Rican, 
Cuban, or other Spanish background?
YES
NO
DON'T KNOW
NO ANSWER
Q918. Do you consider yourself to be...
White,
Black (African American), 
Asian, 
American Indian,
or, something else? (Specify:_________________________ )
REFUSED
Q919. INTERVIEWER NOTE: IS THE RESPONDENT MALE OR FEMALE?
MALE
FEMALE
Q920. Did you vote in the last presidential election?
YES
NO
DON'T KNOW
NO ANSWER
1
2
3
4
1
2
3
4
5
6
1
2
1
2
3
4
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Q921. Would you please tell me the number o f the group which best represents the total 
annual income in 1995—including wages, salaries, interest, dividends, social security, and 
other forms, before taxes, o f all the members o f your immediate family living in your 
household?
Under $5,000 1 
$5,000-59,999 2 
$10,000-$ 14,999 3 
$15,000-$19,999 4 
$20,000-$24,999 5 
$25,000-529,999 6 
$30,000-534,999 7 
$35,000-539,999 8 
$40,000-544,999 9 
$45,000-549,999 10 
$50,000-$54,999 11 
$55,000-559,999 12 
$60,000-569,999 13 
$70,000-$74,999 14 
$75,000~$84,999 15 
$85,000-599,999 16 
$100,000-$ 124,999 17 
$125,000 or more 18 
Don’t Know 19 
No Answer 20
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So that my office can check my work in this interview, if it wants, may I have your name, 
address and telephone number, please?
NAME____________________________________________________________
ADDRESS ________________
CITY
STATE
ZIP
TELEPHONE______________
1 Unlisted
2 Refused telephone
3 No telephone
I hereby attest that this is a true and honest interview: 
PLACE BADGE HERE:___________
Interview's Signature/Date_______________________
LABEL
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ATTACHMENT 1 - AREAS OF VOLUNTEERING
Arts, Culture, and Humanities -  Includes architecture, design, performing arts; culture/ethnic
a.
awareness groups, other cultural groups; historical preservation; humanistic societies; museums; art exhibits; 
operas; symphony orchestras; photography; theater; public television and radio.
b. Education/Instruction (formal and informal) — Elementary, secondary or higher education (public or
private, which may be church-affiliated or nonsectarian); libraries; research at educational institutions; adult 
education; informal education; educational fund drives for educational associations.
c. Environment (including animals) — Environmental quality protection, beautification; animal-related 
activities (exhibitions, public education, animal population control); protection and welfare; humane societies, 
wildlife and animal sanctuaries.
d. Health (including mental health) — General and rehabilitation, including institutions and organizations 
for mental health and mental retardation and developmentally disabled; substance abuse; diseases (research and 
public education, etc.); hospitals, nursing homes, hospices, clinics, etc., crisis counseling, hotlines, etc.; fund 
drives of private health associations such as American Cancer Society, American Heart Association.
e. Human Services — Day care centers; foster care services; family counseling; consumer protection; legal 
aid; crime and delinquency prevention; homelessness; employment/jobs; food; housing/shelter; public safety, 
emergency preparedness and relief; recreation, sports, athletics; Red Cross, YMCA, United Way, Catholic 
Charities, Protestant Welfare Agencies, United Jewish Appeal, and other combined multi-purpose charity drives.
f. Informal-alone — Helping a neighbor, friend or organization on an ad hoc basis; spending time caring 
for elderly person or baby-sitting children of a friend, but not part of an organized group or for pay.
g. International/Foreign (in U.S. and Abroad) — International education; health abroad; international 
peace or security; refugee-related activities; relief abroad; other social services; student exchange and aid; cultural 
exchange; economic development; technical assistance; promotion of friendly relations among nations; United 
Nations and its associations.
h. Political Organizations — Political party clubs (Democratic, Republican, other), nonpartisan political or
community groups, and other political causes.
i. Private and Community Foundations — Ford Foundation, Rockefeller Foundation, Carnegie
Foundation, etc., San Francisco Foundation, New York Community Trust, Boston Foundation, Cleveland 
Foundation, Fund for the City of New York, etc.
j. Public/Society Benefit — Civil rights, community and social action, advocacy (includes minority and
women’s equity issues); community improvement, community capacity planning; science; technology; technical 
assistance; voluntarism; philanthropy; charity, between groups, Rotary, Kiwanis, etc.; consumers organizations, 
advocacy organizations, such as nuclear freeze, antipoverty boards, etc.
k. Recreation (for adults) — Membership clubs in such areas as swimming, boating, skiing, aviation, rifle
marksmanship, hunting.
1. Religious Organizations — Religion-related, spiritual development (includes giving to churches,
synagogues, monasteries, convents seminaries, etc.; but not giving to church-affiliated schools offering broad 
educational curricula, nursing homes, Catholic Charities, Jewish federations, etc.).
m. Work-related Organizations — Labor unions, credit unions, professional associations (lawyers, medical 
personnel, engineers, etc.), Chamber of Commerce, industrial standard committees, etc.
n. Youth Development — Boy and Girl Scouts; Camp Fire Groups; 4-H Clubs; youth groups with religious
affiliations, such as Catholic Youth Organizations, Little Leagues, and other athletic groups engaged in youth 
development.
o. Other - (Please specify)
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ATTACHMENT 2
Unpaid Work for Religious Organizations
1. Aide to Clergy
2. Choir Member/Director
3. Church Usher
4. Deacon/Deaconess
5. Parish Visitor/Missionary
6. Sunday School/Bible Teachers
7. Work in soup kitchen
8. Fundraising - includes collecting money at your
workplace, door-to-door, by telephone, letter writing 
or working on a fundraising campaign in any 
capacity.
9. Office Work, for example, answering 
telephone, clerical work
10. Other Type of Volunteer Work for 
religious group (SPECIFY)
Unpaid Work for Other Organizations
11. Fundraising - includes collecting money at your 
workplace, door-to-door, by telephone, letter writing 
or working on a fundraising campaign in any 
capacity7.
12. Aide/Assistant to Paid Employees, e.g., 
for Community Health, Candy Striper,
Teachers’ Aide/School Aide/Lunchroom 
aide
13. Librarian/Aid in library
14. Teacher/Tutor (Not as aide to paid 
employee)
15. Unpaid Blood Donor
16. Assistant at blood blanks/blood donation 
station
17. Hospital Volunteer/Assistant at Nursing 
Home
18. Visiting Nurse
19. Assisting The Elderly/ Handicapped/ 
Social Service Recipients (Not as part of 
an organization or group)
20. Baby-sitting (Not paid or as part of an 
organization or groups)
21. Office Personnel/ Office/ Work/Telephone 
Answerer
22. Cleaning/Janitorial work
23. Driver
24. Usher/Guide/Tour Leader
25. Arts Volunteer (Theater, Arts, and Music) 
for example, performer, stage hand, usher, 
ticket seller)
26. Coach/Director/Recreational Volunteer
27. Youth Group Leader/Aide (Scouts, 4-H, 
Junior Achievement)
28. Counselor (Big Brothers/Sisters,
Substance Abuse Prevention)
29. Telephone Hotline Volunteer
30. Social Service Counselor
31. Community Coordinator
32. Spokesperson for civic/social Group
33. Meeting/Convention Planners
34. Fire/Rescue Squad Volunteers
35. Campaign Workers/Election Day Workers
36. Poll Takers
37. Board Member or Trustee
38. Organization Officers (Elected or 
Appointed)
39. Committee Member
40. Other type of work (SPECIFY)
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ATTACHMENT 3
AREAS OF GIVING
a. Arts, Culture, and Humanities — Includes architecture, design, performing arts; 
culture/ethnic awareness groups, other cultural groups; historical preservation; humanistic 
societies; museums; art exhibits; operas; symphony orchestras; photography; theater; 
public television and radio.
b. Education/Instruction (form al an d  informal) — Elementary, secondary or higher 
education (public or private, wnich may be church-affiliated or nonsectarian); libraries; 
research at educational institutions; adult education; informal education; educational fund 
drives for educational associations.
c. Environm ent (including animals) — Environmental quality protection, 
beautification; animal-related activities (exhibitions, public education, animal population 
control); protection and welfare; humane societies, wildlife and animal sanctuaries.
d. H ealth  (including m ental health) — General and rehabilitation, including 
institutions and organizations for mental health and mental retardation and 
developmentally disabled; substance abuse; diseases (research and public education, etc.); 
hospitals, nursing homes, hospices, clinics, etc., crisis counseling, hotlines, etc.; fund 
drives o f private health associations such as American Cancer Society, American Heart 
Association.
e. Human Services — Day care centers; foster care services; family counseling; 
consumer protection; legal aid; crime and delinquency prevention; homelessness; 
employment/jobs; food; housing/shelter; public safety, emergency preparedness and relief; 
recreation, sports, athletics; Rea Cross, YMCA, Umted Way, Catholic Charities, 
Protestant Welfare Agencies, United Jewish Appeal, and other combined multi-purpose 
charity drives.
f. Intemational/Eoreign (in U.S. and Abroad) — International education; health 
abroad; international peace or security; refugee-related activities; relief abroad; other 
social services; student exchange and aid; cultural exchange; economic development; 
technical assistance; promotion o f friendly relations among nations; United Nations and its 
associations.
& P riva te and Community Foundations — Ford Foundation, Rockefeller Foundation,amegie Foundation, etc., San Francisco Foundation, New York Community Trust, 
Boston Foundation, Cleveland Foundation, Fund for the City of New York, etc.
h. Public/Society Benefit — Civil rights, community and social action, advocacy 
(includes minority and women’s equity issues); community improvement, community 
capacity planning; science; technology; technical assistance; voluntarism; philanthropy; 
charity, between groups, Rotary, Kiwanis, etc.; consumers organizations, advocacy 
orgamzations, such as nuclear freeze, antipoverty boards, etc.
i. Recreation (for adults) — Membership clubs in such areas as swimming, boating, 
skiing, aviation, rifle marksmanship, hunting.
j. Religious O rganizations — Religion-related, spiritual development (includes giving 
to churches, synagogues, monasteries, convents seminaries, etc.; but not giving to church- 
affiliated schools offering broad educational curricula, nursing homes, Catholic Charities, 
Jewish federations, etc.).
k. Youth Development — Boy and Girl Scouts; Camp Fire Groups; 4-H Clubs; youth 
groups with religious affiliations, such as Catholic Youth Organizations, Little Leagues, 
and other athletic groups engaged in youth development.
1. Other - (Please specify)
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ATTACHMENT 4
Baptist:
1 Southern Baptist Convention
2 American Baptist Convention
3 The National Baptist Convention of America
4 The National Baptist Convention, U.S.A., Inc.
5 Other Baptist
6 Baptist; Do not know which denomination 
7 Episcopalian
Lutheran:
8 American Lutheran Church
9 Lutheran Church in America
10 Missouri Synod Lutheran
11 Other Lutheran
12 Lutheran; do not know which denomination 
Methodist:
13 United Methodist Church
14 A.M.E. Zion Church
15 A.M.E. Church
16 Other Methodist
17 Methodist; do not know which denomination 
Presbyterian:
18 Presbyterian Church in the U.S.
19 United Presbyterian Church in the U.S.
20 Other Presbyterian
21 Presbyterian; do not know which denomination
22 United Church of Christ (or Congregationalist or Evangelical and Reformed)
23 Christian Church (Disciples o f Christ)
24 Other Protestant
25 Protestant, unspecified
26 Roman Catholic
27 Muslims
28 Buddhist or Oriental Religion
29 Hindu or Eastern mystic religion
30 Mormons (Church of Jesus Christ o f Latter-Day Saints)
31 Eastern Orthodox
32 Jewish
33 Other
34 No answer
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ATTACHMENT 5
1. Professional Worker, for example, lawyer, doctor, scientist, teacher, engineer, 
graduate nurse, accountant, programmer, systems analyst, musician.
2. Works .at a Skilled Trade or Craft, for example, printer, baker, tailor, electrician, 
machinist, linesman, railroad engineer, plumber or does mechamc work such as 
garage mechamc, carpenter, etc.
3. Semi-Skilled Worker, for example, operates a machine in a factory, is an assembly 
line worker m a factory, drives a truck, taxi cab or bus, etc.
4. Manager,. Executive or Official in business, government agency or other 
organization.
5. Runs Own Business with Two or More Employees - such as a store, factory, 
plumbing contracting, etc.
6. Is a Farm Owner or Farm Manager.
7. A Clerical or Office Worker in business, government agency, or other type of
organization - sijch^as^ypist, secretary, postal clerk, telephone operator, keypunch
8 . Sales Worker, for example, a clerk in a store, a door-to-door salesman.
9. Manufacturer's Representative, for example, outside salesman/woman, sales 
representative.
10. Service Worker who performs services, for example, a policeman/woman, fireman, 
waiter or waitress, maid, nurse's aid, attendant, barber or beautician, etc.
11. Laboring Worker (other than farm), for example, plumber's helper, longshoreman, 
garbageman, or other physical work.
12. Is a Farm Laborer or Helper, farm foreman.
13. Retired
14. Full-time Student
15. Housewife
16. Don’t know/Refused
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